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.  Vision.  Excellence. 


No  other  privately- held  media  company  cares  about  the 
development  and  advancement  of  its  people  like 
Freedom  Communications. 

Newspapers.  Magazines.  Television  stations.  Interactive  Media. 
We're  recognized  for  the  diversity  and  the  quality  of  information 
we  provide  nationwide.  From  our  Pulitzer  Prize  winning  flagship 
newspaper.  The  Orange  County  Register,  to  our  network 
affiliates  on  CBS  and  ABC. 
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Columbine  +1 

Denver  papers  careful 
in  anniversary  coverage 


WITH  NEW  PRESSES,  REDESIGN  LOOMING,  DUAL  EDITORS  PLAN  TO  ACT 

pull  it  off.  If  Chicago  journalists  are 
waiting  to  see  when  we  start  stab¬ 
bing  each  other  in  the  back  — 
they’ll  wait  a  long  time.” 

In  a  15-year  career  at  The  Globe 
and  Mail  in  Toronto,  Canadian 
native  Cruickshank  moved  from 
reporter  to  managing  editor  before 
taking  the  editorship  in  Vancouver 
in  1995.  “John’s  strengths  are  that 
he  is  an  extremely  thorough,  very 
shrewd,  and  very,  very  thoughtful 
journalist,”  Cooke  said.  “He  can  see 
not  just  to  the  next  edition  but  to  the 
next  Scarborough  report.” 

Cruickshank  and  Cooke  are  join¬ 
ing  the  Sun-Times  as  it  begins  to 
move  completely  to  offset  printing 
at  its  new  production  facility  from 
half-century-old  letterpress  printing 
presses.  A  complete  redesign  has 


Fourth  Estate 

A  Renaissance  man 
ripe  for  the  Times 


I’m  doing  what 
Europeans  call 
heading  for  a 
second  career. 

—  Editor  Nigel  Wade 
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Texas  star  heads  to  Modesto 


Pack  Rat:  No  Times 
for  Rezulin  coverage? 


The  McClatchy  Co.  has 
named  Texas  newspaper 
executive  Lynn  Dickerson 
publisher  of  The  Modesto  (Calif.) 
Bee.  Dickerson,  cuirently  presi¬ 
dent/publisher  of  the  37,()()0-circu- 
lation  Wichita  Falls  (Texas)  Times 
Record  News,  becomes  publisher  of 
the  SS.OOO-circulation  Bee  May  8. 

She  replaces  Orage  Quarles  III, 
whom  McClatchy  named  publisher 
of  The  News  &  Obserx’er  in 
Raleigh,  N.C.  early  this  year. 

Dickerson  is  the  second  woman 
appointed  publisher  of  one  of  the 
three  Bees  owned  by  McClatchy, 
known  for  progressive  hiring.  Janis 
Heaphy  was  named  publisher  of 
The  Sacramento  Bee  in  1998. 


Dickerson,  who  - 

like  Heaphy  has  an 

ground,  began  her 
newspaper  career  in 

director  of  the  Lewis- 
ville,  Texas,  Daily 
Leader,  she  was  ~ Ti  ' 

named  the  paper’s  Lynn  Dickerson 
publisher.  The  Daily 
Leader  was  bought  by  Harte-Hanks 
Communications  Inc.  in  1986,  and, 
six  years  later,  Dickerson  became 
publisher  of  Harte-Hanks  Com¬ 
munity  Newspapers,  a  small  group 
of  daily  and  weekly  papers  head¬ 
quartered  in  Plano,  Texas. 


In  1 996,  Dickerson 
moved  to  Wichita  Falls  to 
become  president  and 
publisher  of  the  Times 
Record  News,  owned  by 
the  E.W.  Scripps  Co.  She 
currently  is  president  of 
the  Texas  Daily  News¬ 
paper  Association,  serves 
on  the  Newspaper  Asso¬ 
ciation  of  America’s  mar¬ 
keting  committee,  and  has 
been  active  in  many  community 
organizations. 

Speaking  of  her  new  employer, 
she  said,  “McClatchy  is  a  first-rate 
op)eration  that  cares  about  its  peo¬ 
ple,  its  communities,  and  the  quali¬ 
ty  of  its  journalism.”  —  Joel  Davis 


Classified  After  48 


John  Puerner,  The  Orlando 
Sentinel,  Page  16 
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Anyone  seeking  a  model  of  media  convergence  could  do  worse  than  the  News  Center  in  Tampa, 
Fla.  The  Associated  Press  says  the  joint  operation  of  Media  General’s  Tampa  Tribune,  Tampa  Bay 
Online,  and  WFLA-TV  cost  $40  million  to  create  and  occupies  121,000  square  feet  over  four  floors. 


‘Chicago  Sun-Times’ 

4E,  WITH  CIRCULATION-BUILDING  A  BIG  GOAL  BY  MARK  FITZGERALD 


been  in  the  works  for  nearly  a  year 
for  a  splashy  relaunch  of  the 
468, 1 70-circulation  tabloid  planned 
for  sometime  in  the  fall. 

Departing  Editor  in  Chief  Wade 
said  the  redesign  was  one  reason  he 
was  leaving.  “I  thought  it  better  for 
the  people  coming  in  to  be  able  to  |  (Alberta) 
make  any  adjustments  they  wanted,  I  Journal . 
rather  than  coming  in  after¬ 
wards  and  readjusting 
things,  saying  they  don’t 
like  this  or  that,”  he  said. 

Wade,  a  native  Austral¬ 
ian  who  was  assistant  edi¬ 
tor  and  foreign  editor  at 
Hollinger’s  Daily  Tele¬ 
graph  in  London  before 
coming  to  the  Sun-Times, 
said  his  primary  reason  for 
leaving  was  the  desire  to  do 
something  outside  of  news¬ 
papers  as  he  approached  his  55th 
birthday.  “I’m  doing  what  Euro¬ 
peans  call  heading  for  a  second 
career.  I  don’t  want  to  be  specific 
about  it  right  now,”  he  said. 

New  Editor  in  Chief  Cooke,  a 


native  of  England,  has  been  assis¬ 
tant  national  editor  at  The  Toronto 
Star,  co-managing  editor  of  The 
Gazette  in  Montreal,  and  manag¬ 
ing  editor 
of  The  Ed¬ 
monton 


Michael  Cooke 


John  Cruickshank 


During  his  tenure  at 
The  Province, 
which  began  in 
1995,  he  served  as 
one  of  three  found¬ 
ing  editors  of 
Hollinger’s  trans-Canada  paper.  The 
National  Post.  F.  David  Radler,  Sun- 
Times  publisher  and  Hollinger 
International  president  and  CEO, 
credited  Cooke  with  increasing  cir¬ 
culation  and  readership  among 


women,  two 
tasks  that 
were  Wade’s 
priorities. 

At  The 
Province, 
Cooke  will  be 
succeeded  as 
in  chief 
by  Vivienne 
Nigel  Wade  Sosnowski, 

now  the  exec¬ 
utive  editor  of  The  National  Post. 
Cruickshank  will  be  succeeded  at 
The  Vancouver  Sun  by  Neil 
Reynolds,  59,  who  as  editor  in  chief 
of  The  Ottawa  Citizen  since  19% 
oversaw  a  major  redesign  and 
relaunch  of  the  paper. 

Newsroom  reaction  to  Wade’s 
leaving  was  muted.  Some  recalled 
his  fights  with  The  Newspaper 
Guild  over  mostly  minor  issues; 
others  noted  his  lai^ely  successful 
efforts  to  regain  the  serious  image 
for  the  tabloid  that  took  a  big  blow 
during  Rupert  Murdoch’s  brief 
tenure  in  the  mid-1980s.  ■ 


Maryland  jury  jars  watchdogs 


Journalists  commenting  about 
people  they  cover  are  a  daily 
part  of  life  in  most  newsrooms, 
along  with  ringing  phones,  key¬ 
board  clatter,  and  spilled  coffee. 
Nary  a  day  goes  by  that  a  writer  or 
editor  isn’t  spouting  an  opinion 
about  a  local  |X)litician,  criminal 
defendant,  or  other  newsmaker. 

But  after  a  Maryland  jury  award¬ 
ed  $2.5  million  to  a  politician  who 
claimed  The  Capital  of  Annapolis 


libeled  him  —  a  verdict  based  pri¬ 
marily  on  a  former  reporter’s  testi¬ 
mony  that  an  editor  had  told  her  the 
paper  “was  after”  the  plaintiff  — 
such  newsroom  comments  may 
become  dangerous,  observers  said. 

“ft  could  prevent  newspapers 
from  commenting  on  political  can¬ 
didates,  or  endorsing,”  said  Lucy 
Dalglish,  executive  director  of  the 
Reporters  Committee  for  Freedom 
of  the  Press.  “I’m  a  little  surprised 


that  it  didn’t  get  thrown  out.” 

Lawyers  for  both  sides  in  the  suit 
brought  by  failed  state’s  attorney 
candidate  John  R.  Greiber  agreed 
that  the  libel  verdict,  handed  down 
April  14,  likely  turned  on  the  testi¬ 
mony  of  Melinda  H.  Rice,  a  former 
Capital  reporter  who  quit  in 
October  1997.  During  the  trial.  Rice 
testified  under  subpoena  that 
Managing  Editor  Thomas  Mar- 
quardt  had  asked  her  to  follow  an 


briefs 

Negotiators  find 
way  in  San  Jose 

Negotiations  resumed 
last  week  between  the 
San  Jose  (Calif.)  Mercury 
News  arKf  the  San  Jose 
Newspaper  Guild,  a  800- 
memb®'  union  that  voted 
April  16  to  give  its  bar¬ 
gaining  committee  the 
option  to  strike  if  neces¬ 
sary,  reported  the 
Mercury  News. 

The  Guild  and  four 
other  unions  representing 
Mercury  News  workers 
have  been  negotiating 
wrth  the  paper’s  manage¬ 
ment  for  agreements  to 
succeed  contracts  that 
expired  in  August  1998. 

The  Guild  is  seeking  a 
10%  pay  raise  for  mem¬ 
bers  of  the  editorial  staff, 
and  the  company  has 
offered  2%. 

Times  Mirror  Co. 
reports  strong  IQ 

Times  Mirror  reported 
first-quarter  earnings  per 
share  that  handily  beat 
estimates,  led  by  strong 
revenue  improvement  at 
the  Los  Angeles  Times. 
Overall  newspaper  ad  rev¬ 
enue  rose  8.5%,  led  by 
retail  and  national  gains. 

‘Citizens’  Voice’ 
sale  approved 

Shareholders  of  The 
Citizens'  Voice  in  Wilkes- 
Barre,  Pa.,  April  16  over¬ 
whelmingly  approved  the 
paper’s  sale  to  The 
Scranton  (Pa.)  Times.  The 
deal  is  expected  to  take 
effect  May  1 .  No  sales 
price  was  released. 

The  Voice,  circulation 
33,800,  was  founded  21 
years  ago  by  striking 
employees  of  the  Wilkes- 
Barre  Times  Leader. 

The  Voice  began  talks 
with  The  Scranton  Times 
late  last  year  after  falling 
circulation  and  profits 
began  to  threaten  the 

Continued  on  Page  14 
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untrue  tip  about  Greiber  I 
allegedly  taking  political 
payoffs  and  write  a  story 
about  it.  She  also  testi¬ 
fied  that  a  city  editor  had 
told  her  that  the  paper 
“was  after”  Greiber. 

Although  the  story 
was  never  written  and 
Rice  eventually  quit,  her 
testimony  about  the  inci¬ 
dent  was  used  to  allege 
that  the  paper  had  an  ulterior  motive  in  its  cov¬ 
erage  of  Greiber,  attorneys  said.  Evidence  that 
a  newspaper  maliciously  tried  to  defame  a 
plaintiff  is  a  necessary  condition  for  libel  of  a 
public  figure. 

Greiber’s  suit,  filed  in  1998,  focused  on  a 
September  1997  editorial  by  Marquardt  that 
referred  to  Greiber’s  failed  1994  bid  for  state’s 
attorney  and  his  relationship  with  John  Gary, 
then  Anne  Arundel  County  executive.  The  edi¬ 
torial  said,  among  other  things,  that  Greiber 
was  “an  unqualified  ally  to  whom  Gary  contin¬ 
ues  to  feed  county  legal  business.” 

Attorney  Ray  Mullady,  who  represented  The 


It  could  prevent 
papers  from 
commenting  on 
political  candidates, 
or  endorsing. 

—  Lucy  Dalglish 
RCFP 


Capital  and  its  owner. 
Capital  Gazette  Com¬ 
munications  Inc.,  said 
the  jury  misunderstood 
the  facts  and  allowed 
Rice’s  testimony  to 
sway  their  opinion.  “It 
was  not  in  conformity 
with  the  evidence,”  he  said.  “The  verdict  had 
nothing  to  do  with  the  editorial  —  the  jury 
seemed  to  be  inflamed  by  the  testimony  of  this 
reporter  who  testified  about  a  separate  story  on 
a  different  subject  that  was  never  written.” 


Thomas  Marquardt 


National  Press  Foundation 

Privacy 

A  Conference  for  Journalists 
June  11-14,  2000 
All  Expenses  Paid 


Americans  love  their  privacy,  but  are  they  willing  to  give  up  some  to  enjoy  changes  in  everything 
from  banking  law,  to  medicine,  to  the  Internet?  We  are  preparing  a  3-  1/2  day  seminar  for  jour¬ 
nalists  on  privacy  in  the  new  millennium.  We  offer  15  fellowships,  including  airfare,  hotel  and 
meals,  to  competitively  selected  journalists  for  the  program  in  Washington  from  June  11-14. 
Speakers  will  include  scholars,  Internet  experts  and  political  people.  This  conference  should 
interest  journalists,  including  on-line  writers,  who  specialize  in  many  areas. 

Topics  being  considered: 


>The  historical  and  cultural  context  of  privacy. 
•Can  you  be  alone  in  the  modem  world? 
•Companies  that  track  Internet  consumers. 
•Hacking  and  encryption. 

•Healthcare  networking  and  privacy. 


•The  unsettled  mles  for  research. 
•Genetics:  What  do  you  do  with  the  code? 
•Public  attitudes  toward  privacy. 

•Modem  Marketing. 

•The  European  approach  to  privacy. 


There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send  a  letter  stat¬ 
ing  why  you  wish  to  attend,  a  letter  of  support  from  your  supervisor,  a  brief  bio  and  a  clip  or  tape 
(if  you’re  an  editor,  send  a  sample  of  work  you’ve  edited).  Applications  will  not  be  returned. 
Application  deadline  is  5  p.m.  May  5.  Send  applications  to  National  Press  Foundation,  Privacy, 
1211  Connecticut  Ave.,  NW,  Suite  310,  Washington,  D.C.  20036.  E-mail  is  npf@nationalpress.org. 
Fax  is  202-530-2855.  Call  for  information  at  202-  721-9106.  Latest  details  always  on  our  website, 
www.nationalpress.org. 

This  program  is  underwritten  by  the  National  Press  Foundation’s  Program  Fund 
The  National  Press  Foundation  is  a  non-profit  educational  foundation. 


Mullady  also  said  the  jury  should  have  better 
distinguished  between  comments  in  an  editori¬ 
al  and  those  in  a  news  article.  “I  don’t  think 
they  appreciate  the  distinction  between  opinion 
and  fact,”  he  said. 

“It  was  a  verdict  colored  by  passion,”  the 
RCFP’s  Dalglish  agreed,  saying  the  existence 
of  actual  malice  was  never  proven:  “Actual 
malice  means  knowingly  printing  something 
false.  Your  motive  is  absolutely  irrelevant.” 

But  Kristin  Kremer,  Greiber’s  attorney,  said 
the  editor’s  comments  in  the  newsroom  showed 
a  bias.  “It  was  reasonable  for  a  jury  to  conclude 
that  when  the  editorial  ran,  the  editor  had  in  his 
mind  that  our  client  had  been  involved  in  polit¬ 
ical  patronage,”  she  said.  “But  he  had  not.” 

Marquardt  said  he  could  not  comment  on 
specifics  of  the  case  because  of  pending 
appeals,  but  described  the  outcome  as  “a  sign 
of  the  times  and  unfortunate.”  Capital  Pub¬ 
lisher  Philip  Merrill  did  not  return  phone  calls, 
and  Executive  Editor  Edward  Casey  declined 
comment.  —  Joe  Strupp 

Largest  Knighting  ever 

The  John  S.  and  James  L.  Knight 
Foundation,  doling  out  the  largest  grant  in 
its  50-year  history,  has  awarded  $9  million 
through  2006  to  the  Washington-based 
International  Center  for  Journalists  (ICFJ). 

The  center,  powered  by  the  vision  and 
direction  of  retired  Boston  Globe  Editor 
Thomas  Winship,  since  1994  has  worked 
with  some  8,(XX)  journalists  and  other 
media  professionals  (including  media 
managers)  in  more  than  170  countries 
to  improve  the  quality  of  journalism 
worldwide  through  professional  training 
programs. 

The  two  organizations  have  been  part¬ 
ners  since  1994  in  the  Knight  Inter¬ 
national  Press  Fellowship  Program,  which 
so  far  this  year  has  seen  20  U.S.  journal¬ 
ists  follow  in  the  footsteps  of  115  other 
Knight  Fellows  who  have  travelled  to  73 
countries  around  the  world  to  work  with 
independent  media  organizations.  “To¬ 
gether,  we  have  built  the  largest  private- 
sector  media-assistance  program  in  the 
world,  and,  together,  we  will  continue,  in 
this  new  century,  our  mission  to  develop  a 
strong  and  free  press  around  the  globe,” 
said  Winship,  chairman  and  co-founder 
of  ICFJ.  —  Steve  Yahn 
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who  can  take  your  web  site  visits 
I  from  8  minutes  to  8  hours? 


everstream  brings  you ... 

•  Longer  Web  Site  Visits 

•  More  Revenue  Opportunities 

•  A  Rich  Local  Presence 


just  listen. 


With  streaming  media  from  everstream  on  your  Web  site,  you  can  offer  your  advertisers  a  platform  that  reaches  more 
of  their  audience.  Our  localized  content  and  diverse  programming  can  put  you  a  click  away  from  generating  incremental 
ad  revenues.  Sound  good  to  you?.  Hear  the  facts  of  how  this  unique  online  revenue 'opportunity  can  work  for  you  at 
www.everstream.com,  or  call  1.888.842.1 7 1 7. 
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Pasco  County,  1998. 


Florida's  best  newspaper  attracts 
the  world's  best  journalists. 


calendar 
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APRIL 

27-28  Native  American  Newspaper  Career 
Conference  (For  High  School  and  College 
Students),  American  Society  of  Newspaper 
Editors,  Freedom  Forum  Neuharth  Center, 
Native  American  Journalists  Association,  and 
South  Dakota  Newspaper  Association,  Crazy 
Horse  Memorial,  Custer,  S.D. 

30- 2  SABEW  37th  Annual  Convention, 
Society  of  American  Business  Editors  and 
Writers,  Sheraton  Colony  Square  Hotel,  Atlanta 

MAY 

7-10  NAA  Annual  Convention  2000, 
Newspaper  Association  of  America, 
Waldorf-Astoria,  New  York 

8  AP  Annual  Meeting,  The  Associated  Press, 
St.  Bartholomew’s  Church,  New  York;  AP 
Annual  Luncheon,  The  Associated  Press, 
Waldorf-Astoria,  New  York 

10- 12  AAIND  Distributor  Education 
Institute,  American  Association  of 
Independent  News  Distributors, 

Radisson  Hotel,  Branson,  Mo. 

11- 13  “Entering  the  New  Millennium,”  AAAA 
2000  Management  Conference,  American 
Association  of  Advertising  Agencies,  Fairmont 
Southampton  Princess,  Bermuda 

21- 24  ONO  Annual  Conference, 
Organization  of  News  Ombudsmen, 
Ritz-Carlton  Hotel,  Montreal 

23-26  “Marketing  the  Revolution:  From 
Products  to  Brands,”  70th  Annual  INMA 
World  Congress  of  Newspaper  Marketing, 
International  Newspaper  Marketing 
Association,  Fairmont  Hotel,  New  Orleans 

26-28  Millennium  Reuben  Awards 
Convention,  National  Cartoonists  Society, 
World  Trade  Center  Marriott,  New  York 

31- 3  AAN  23rd  Annual  Convention, 
Association  of  Alternative  Newsweeklies, 
Arizona  Biltmore,  Phoenix 

JUNE 

15-20  Newspapers  2000,  Newspaper 
Association  of  America,  San  Francisco 
Marriott  and  Moscone  Center,  San  Francisco 

20-22  AAF  American  Advertising 
Conference,  American  Advertising  Federation, 
Caesars  Palace,  Las  Vegas 

22- 24  Small-Business  Reporting 
Conference,  Society  of  American  Business 
Editors  and  Writers,  Sheraton  Suites  Country 
Club  Plaza,  Kansas  City,  Mo. 

30-1  NPPA  National  Convention,  National 
Press  Photographers  Association,  Grand 
Hyatt,  San  Francisco 


Note:  To  list  events,  please  fax  to  Calendar  Editor  at 
(212)691-7287. 


^t|)cters!burg  ®mcs( 

sptimes.com 


Additional  information  about  these 
and  future  events  can  be  found  at 
http://www.editorandpublisher.com/ep 
home/events/eventshtm/caiendar2k.htm 
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If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 
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Coping  with  wounds  of  Columbine 


DENVER  PAPERS’  SPECIAL  SECTIONS  FOCUS  ON  HEALING  -  AND  HOPE  BY  JOE  STRUPP 


Editors  at  Denver’s  two  major 
dailies  were  careful  to  walk  the 
fine  line  between  sensationalism 
and  comprehensive  coverage  dur¬ 
ing  last  week's  one-year  anniversary  of  the 
Columbine  High  School  shooting  in  nearby 
Littleton,  Colo. 

The  result  was  a  string  of  stories  focused 
more  on  the  healing,  rehabilitation,  and  coping 
of  survivors  and  victims’  families  than  the  dark 
and  violent  circumstances  of  the  killings  them¬ 
selves.  A  year  after  most  coverage  analyzed 
the  evil  side  of  teen  gunmen  Dylan  Klebold 
and  Eric  Harris  —  who  launched  the  bloody 
rampage  on  April  20,  1999,  in  which  they 
killed  12  other  students,  a  teacher,  and  them¬ 
selves  —  The  Denver  Post  and  the  Denver 
Rocky  Mountain  News  approached  the  one- 
year  mark  with  admitted  apprehension  and  an 
eye  toward  personal  stories  and  future  impact. 

"We  Just  tried  to  be  really  focused  and 
restrained,  but  answer  questions,”  said  News 
Editor  John  Temple.  “These  families  have 
gone  through  so  much  we  felt  that  it  was 
important  to  run  the  stories,  but  we  didn’t  want 
to  run  any  photos  of  the  shooting  or  rehash  it 
too  much.” 

Both  papers  launched  their  one-year  obser¬ 
vance  reporting  with  special  16-page  sections 
on  April  1 6  —  four  days  before  the  anniversary 
of  the  shooting.  Each  Sunday  special  section 
included  profiles  of  the  victims,  both  those 
killed  and  wounded,  along  with  side  stories  on 
how  families,  teachers,  and  law-enforcement 
officials  coped. 

In  the  News,  coverage  continued  in  the 
commentary  and  feature  sections  with  stories 
ranging  from  how  violence  is  portrayed  in 
the  arts  to  the  impact  of  lawsuits  related 
to  the  shooting.  For  the  Post,  related  stories 
in  sports,  business,  and  features  spanned 
the  gamut  from  the  flourishing  business  of 
Columbine-related  books  to  the  $9  million 
in  donations  that  have  been  given  to  help 
survivors.  Neither  paper  included  photos  of 
the  shooting  carnage  aftermath  or  of  Klebold 
and  Harris. 

Frank  Scandale,  assistant  managing  editor  of 
the  Post,  said  the  key  was  to  look  ahead  to  how 
people  were  coping,  while  also  being  aware  of 
the  emotions  involved.  “You  cover  what  you 
need  to  cover  and  you  do  it  straight  up,  but  with 


M)ices 

Goiumbine 


dignity,”  he  said.  “Nobody  is 
more  aware  of  that  than  we  are.” 

Brad  Nichols,  the  Post  sin¬ 
gle-copy  sales  manager,  said 
the  paper  increased  its  Sunday 
press  run  by  about  30%,  but 
offered  no  specific  sales  fig¬ 
ures  for  April  16.  News 
spokeswoman  Linda  Sease 

Both  Denver  papers 
produced  special  sections 
on  Columbine,  one  year  after. 


One  Year  A  fter 


school  district 
employee  spent 
hours  Just  orga¬ 
nizing  parking 
lot  space  for 
satellite  trucks. 
The  anniver- 
I  sary  occurred  only 
I  a  week  after  the 
I  two  papers  won 
I  Pulitzer  Prizes  for 
I  their  coverage  of 
I  the  shooting,  with 
i  the  Post  grabbing  a 
'  reporting  award  and 
the  News  winning 
for  its  photography. 
Editors  said  the  tim¬ 
ing  of  the  awards  and 
the  tragedy  of  the 
story  made  the  wins 
bittersweet.  ■ 


I  declined  to  release  either  press-run  or  single¬ 
copy  sales  figures. 

During  the  days  leading  up  to  the  April  20 
i  anniversary  events,  the  two  papers  provided 
daily  updates  on  preparations  and  related 
events,  including  coverage  of  how  the  nation¬ 
al  media  reported  the  one-year  observance 
I  and  its  impact  on  daily  life.  One  Post  story 
i  said  that  600  press  credentials  were  issued 
'  to  out-of-town  media,  while  one 


Boulder  all  papered  over 


Can  too  much  news  be  a  bad  thing? 
In  Boulder,  Colo.,  perhaps.  That’s 
where  the  ongoing  Denver  newspa¬ 
per  war  seems  to  have  spilled  over  to  the 
point  of  excess,  according  to  Boulder  envi¬ 
ronmental  officials  who  recently  put  out  the 
word  that  they  are  sick  of  seeing  accumu¬ 
lated  copies  of  The  Denver  Post  and  the 
Denver  Rocky  Mountain  News  in  the  city’s 
University  Hill  area. 

Representatives  of  Boulder’s  Environ¬ 
mental  Enforcement  Office  told  The  Daily 
Camera  that  residents  in  the  University  of 
Colorado  neighborhood  are  complaining 
that  papers  keep  piling  up  at  student  apart¬ 


ments  and  homes  —  many  from  free  or 
reduced-price  student  subscriptions  that 
have  emerged  from  the  continued  circula¬ 
tion  battle  between  the  two  dailies.  One 
such  offer  had  students  able  to  get  a  semes¬ 
ter’s  worth  of  news  for  90  cents. 

“This  seemed  like  a  great  idea  to  many 
students  last  fall,”  said  Environmental 
Officer  Brett  Weideman.  “However,  the 
reality  of  a  daily  newspaper  is  sometimes 
a  bit  overwhelming.”  He  said  the  free  and 
reduced-price  copies  have  continued  to 
pile  up,  causing  a  nuisance  problem  and 
forcing  the  city  to  ask  both  papers  to  begin 
removal  efforts.  —  Joe  Strupp 
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‘Time-Out’  for  diversity  gains  steam 

SECOND  YEAR  OF  PROGRAM  DRAWS  CREATIVE  SUPPORT  NATIONWIDE  BY  ELLEN  LIBURT 


It’s  springtime,  and  newsroom  ereativity 
was  in  full  bloom  last  week  for  “Time- 
Out  in  20(X)  for  Diversity  and  Accuracy” 
as  journalists  nationwide  scrutinized 
their  news  coverage  to 
detennine  whether  it 
accurately  reflects  the 
communities  they  serve. 

Devised  by  the  di¬ 
versity  committees  of 
the  American  Society 
of  Newspaper  Editors 
(ASNE)  and  the  Asso¬ 
ciated  Press  Managing 
Editors  (APME),  the  first 
‘Time-Out”  last  May  sought  to  ensure  that  dif¬ 
ferent  voices  and  viewpoints  would  become 
part  of  the  reporting  prcKess  by  testing  out  a 
new  approach  that  linked  diversity  in  coverage 
to  more  accurate  reporting,  as  opposed  to  push¬ 
ing  for  increased  hiring  of  minorities.  The  event 
involved  150  newsrooms,  43  bureaus  of  the  AP, 
Reuters  America,  and  Gannett  News  Service  — 
a  total  of  about  2.0(X)  participating  Journalists. 

This  year,  the  Freedom  Forum  and  the 
Maynard  Institute  added  their  support  to  the 
effort,  which  ran  April  17-21,  and  high-school 
and  college  Journalism  organizations  were 
invited  as  well.  Suki  Dardarian,  Seattle  Times 
assistant  managing  editor  and  APME  diversity 


Change  is  hard,  hut 
incremental  steps 
aren’t  going  to  get 
the  joh  done. 


vice  chair,  said  that  this  year  there  were  178 
participants,  including  1 59  newspapers;  14  uni¬ 
versities  or  educational  groups;  four  national 
wire  services,  including  the  AP;  and  one 
national  public  radio 
service.  Each  received  a 
set  of  discussion  guide¬ 
lines,  including  sugges¬ 
tions  for  change  that  have 
worked  at  other  papers, 
and  three  audit  forms. 

Participating  papers 
included  the  St.  Louis 
Post-Dispatch  and  The 
Charlotte  (N.C.)  Obser¬ 
ver.  The  Seattle  Times  (whose  newsroom  staff 
is  23.12%  minority)  offered,  among  other 
activities,  a  workshop  called  “Demographics 
101”  and  bus  tours  to  familiarize  new  reporters 
with  the  breadth  of  its  community.  The 


—  David  Yarnold 
San  Jose  Mercury  News 


Spokesman-Review  in  Spokane,  Wash.,  spon¬ 
sored  workshops  with  Kenny  Irby  of  the 
Poynter  Institute  and  held  the  third  annual 
Community  Congress  on  Race  Relations. 

David  Yarnold,  APME’s  diversity  chairman 
and  managing  editor  of  the  San  Jose  (Calif.) 
Mercury  News,  said,  “We  talk  about  diversity  in 
stories  and  in  pictures  all  the  time,  we  make 
sure  people  know  that  it’s  a  core  value,  and  we 
audit  ourselves  regularly.”  In  fact,  he  said,  his 
newsroom’s  mission  statement  —  which  says, 
in  part.  “We  will  reflect  the  changing  demo¬ 
graphics  of  the  community  in  both  coverage 
and  hiring,  recognizing  that  diversity  is  a  core 
component  of  accuracy”  —  runs  on  page  2 
every  day.  “It’s  going  to  take  a  lot  of  newspa¬ 
pers  walking  the  talk  about  diversity  and 
reflecting  communities,”  he  said.  “Change  is 
hard,  but  incremental  steps  aren’t  going  to  get 
the  Job  done.”  ■ 


Funding  youth  movements 


For  years,  the  Knight  Foundation  turned 
down  funding  pleas  by  high-school 
papers,  regarding  them,  its  president 
said,  “as  a  bottomless  pit  from  which  there 
would  be  no  escape.”  But,  at  a  recent  board 
meeting,  directors  began  talking  about  how 


Journalism  Fellowships 


in  Child  and  Family  Policy 


This  new  program  aims  to  help  professional  journalists  deepen  their  understanding  of  how 
public  and  private  policy  affects  lives.  Journalism  Fellowships  in  Child  and  Family  Policy  offer 
opportunities  to  enhance  reporting  skills  without  having  to  relocate.  Run  by  the  University  of 
Maryland  College  of  Journalism  and  supported  by  a  grant  from  the  Foundation  for  Child 
Development,  the  program  brings  fellows  to  campus  for  at  least  five  days  of  journalism  training: 
briefings  with  policy  experts,  researchers  and  educators;  and  visits  to  sites  in  and  near 
Washington,  D.C.  Five  options  include; 


I  Six  months  of  independent  study,  with  a 
$25,000  stipend 

■  Three  months  of  work  and  study,  plus 
$5,000 

■  Immersion  of  up  to  four  weeks  at  a 
national  health  institution  or  agency,  plus 
up  to  $5,000 

■  Week-long  seminar,  plus  $500 

■  Week-long  customized  beat  briefing. 


Fellowships  also  cover  all  travel  and  lodg¬ 
ing  expenses.  The  application  deadline 
is  June  1.  For  details,  visit  our  Web  site: 

WWW. child-family.umd.edu 

Carol  Guensburg,  Director 
Journalism  Fellowships  in  Child 
and  Family  Policy 
University  of  Maryland 
1117  Journalism  Bldg.,  #3116 
College  Park,  MD  20742-7111 

(301)405-7200  or  (301)405-7300  fax 
cguensburg@jmail.umd.edu 


Hodding  Carter  III 


they  got  interested  in 
Journalism,  and  Presi¬ 
dent  and  CEO  Hodding 
Carter  III  was  struck  that 
time  spent  on  a  high- 
school  newspaper  was 
the  common  denomina¬ 
tor.  Now  the  foundation 
is  putting  up  $500,000  as 
the  start  of  what  could  be 
a  $5-million  long-term 
commitment  to  reviving  high-school  papers 
around  the  country,  especially  in  urban  neigh¬ 
borhood,  as  a  way  of  encouraging  more  minori¬ 
ties  to  enter  Journalism.  The  money  will  go  to 
educating  Journalism  teachers;  coordinating 
partnerships  between  newspapers  and  their 
local  school  papers;  and  building  a  Web  site  for 
student  Journalists  and  educators.  Knight  will 
work  with  the  American  Society  of  Newspaper 
Editors  (ASNE)  to  bring  professionals  to 
school  papers. 

In  another  attempt  to  increase  newsroom 
diversity,  the  Freedom  Forum  is  establishing  a 
$  I -million  internship  program  in  partnership 
with  ASNE  and  the  Associated  Press  Managing 
Editors  (APME)  that  will  place  college  stu¬ 
dents  in  summer  Jobs  at  smaller  and  midsize 
newspapers.  —  Mark  Fitzgerald 
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NewsServiGe 


J.R.  Moehringer  of  the  Los  Angeles  Times  received  the 
Politzer  for  his  piece  on  proposed  development  in  Gee’s  Bend, 
■  home  to  a  number  of  slave  descendants. 


The  Washington  Post  v^on  the  public  service  Pulitzer  for  ^porter 
therine  Foo’s  report  on  the  W^ashington,  D.C.  govmirneQps  treat 
ment  of  the  mentally  retarded. 


1^  Post  photograpficrs  Carol  Guzy,  Lucias  Perfef 

WTiKamsffm  were  awarded  the  PuKtzer  for  £<««•*■«•«*» 


jj^ieir  coverage  h#the  war  hs  Kosovo, 
^hditzer  for  critkisin  Henry 
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Sorry,  President 
Pastrami 


Andres  Pastrana,  the  pres 
ident  of  Colombia, 
says  he  is  “regu¬ 
larly  surprised  and 
sometimes  genuine¬ 
ly  stunned  by  what  I 
read”  in  U.S.  papers 
about  the  South  . 

American  nation. 

“When  you  see 
your  country’s  name 
continually  mis¬ 
spelled  —  even 
in  the  most  distin¬ 
guished  newspapers  - 
you  naturally  worry  about 
the  rest  of  the  reporting,”  the 
Colombian  president  told  the 
American  Society  of  Newspaper 
Editors  at  its  convention  in  Washington  earlier 
this  month. 

Pastrana  is  a  former  TV  news  anchor  who  was 
held  hostage  for  a  week  by  Pablo  Escobar’s  Medellin 


cocaine  car- 
during  the 
1980s.  So  he 
told  the  edi¬ 
tors  he  un¬ 
derstands  “the 
'  need  to  capture 
and  convey  dra¬ 
ma  in  a  headline 
or  in  a  news  story.” 
Still,  he  said, 
,,  give  the  country  a 
break:  “Mike  Wal¬ 
lace,  Dan  Rather, 
Charlie  Gibson,  and 
Tom  Friedman  have 
come  to  Bogota,  plainly 
expecting  the  worst,  with  a 
'preconceived  idea  of  what  our 
country  was  all  about.  In  a  phrase:  violence 
and  cocaine.  Yet  they  each  left  with  a  power¬ 
ful  sense  of  ...  our  commitment  to  peace  and 
democracy.”  —  Mark  Fitzgerald 


Who  are  you  again? 

What’s  the  most  frustrating 
thing  about  being  a  female  profes¬ 
sional  athlete?  Clueless  reporters, 
a  top  golfer  and  a  WNBA  basket¬ 
ball  champion  said  April  1 3  at  the 
American  Society  of  Newspaper 
Editors  convention  in  Washington. 

‘They  ask  me  what  I’ve  done,” 
said  Meg  Mallon,  who  has  earned 
$4  million  in  her  13-year  profes¬ 
sional  career  as  a  golfer.  “You  feel 
so  humiliated,  knowing  no  male 
athlete  ever  has  to  put  up  with  this.” 

“I  am  so  tired  of  ignorant  inter¬ 
views  from  journalists,”  added 
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WNBA  guard  Cynthia  Cooper.  “I 
am  so  tired  of  being  ‘Sheryl 
Swoopes’”  —  her  teammate  on 
the  champion  Houston  Comets. 

—  Mark  Fitzgerald 

Clinton@whitehouse.gov 

While  speaking  about  the  “dig¬ 
ital  divide”  April  17  in  Palo  Alto, 
Calif.,  President  Clinton  was 
asked  by  a  9-year-old  boy  how  he 
used  the  Internet. 

Although  he  had  shopped 
online,  the  president  said,  he  never 
uses  e-mail.  Clinton,  who  had  just 
announced  new  government  grants 


to  improve  telecommunications  in 
poor  neighborhoods,  said  he  pre¬ 
ferred  the  phone.  He  quipped,  “If 
you  work  for  the  government,  you 
don’t  use  e-mail  very  much  unless 
you  want  it  all  in  the  newspapers.” 

—  Jason  Williams 

All  in  the  Bradlee  family 

Washington  Post  legend  Ben 
Bradlee  plans  to  change  course  for 
his  next  writing  project:  a  history 
of  his  family  roots  in  Salem,  Mass., 
during  the  18th  and  19th  centuries. 

Bradlee  and  his  son,  Benjamin 
C.  Bradlee  Jr.  —  a  deputy  manag¬ 


QUOTEOFTHE  WEEK 

PRICING  CERTAINLY 
FOLLOWS  A 
LEADER,  AND 
THERE  WAS 
ALWAYS  A  LEADER 
BEFORE  ANY 
CONSOLIDATION 
HAPPENED,  AND 
THERE  WILL  BE 
IN  THE  FUTURE. 

—  Newsprint  analyst 
Ross  Hay-Roe 
ERA  managing  director 
(p.  52) 


ing  editor  at  The  Boston  Globe  — 
have  already  hired  a  researcher  to 
begin  digging  up  tales  of  the 
Crowninshields,  ancestors  who 
gave  both  father  and  son  their 
shared  middle  name. 

The  younger  Bradlee  said  the 
book  would  focus  on  his  family’s 
contribution  to  New  England  ship¬ 
ping  and  the  East  Indian  spice  trade, 
as  well  as  some  “rascal  elements,” 
such  as  one  relative  charged  and 
tried  for  murdering  a  ship’s  captain. 
“It  was  the  O.J.  Simpson  trial  of  its 
day,”  Bradlee  Jr.  said. 

—  Joe  Strupp 

www.editorandpublisher.com 
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Introduce  your  advertisers 
%o  your  readers 


-  one  ty 

You  know  your  advertisers  —  their  businesses,  brands,  and  products. 

You're  also  the  expert  when  it  comes  to  your  readers'  interests, 
preferences,  and  buying  habits.  Isn't  it  time  you  introduced  these  two 
important  groups  to  each  other? 

MediaBridge  makes  it  possible.  With  eMarketing  solutions  that  help 
you  create  targeted  promotions  and  deliver  them  on  the  Web  to  select 
audience  segments. 

In  short,  you  can  enable  your  advertisers  to  reach  those  readers  most 
likely  to  buy  their  products  and  services.  The  right  customer,  the  right 
message,  at  the  right  time.  That's  adding  real  value  —  above  and 

media  bridge 

connecting  customers  and  brands  across  media 

beyond  the  rate  card! 

WWW.  mediabridge.  net 

—  Free  white  paper  — 

Visit  www.mediabridge.net  for  more  information  and  to  download 
a  free  copy  of  our  white  paper:  eMarketing:  Building  Customer  Loyalfy 
Through  Targeted  Multi-Channel  Marketing.  Or  call  1-800-811-1605. 
Introduce  yourself  to  MediaBridge  today,  and  enjoy  increased  ad 
revenues  tomorrow. 

®2000.  MediaBridge  Technologies,  Inc.  All  rights  reserved.  MediaBridge  is  a  trademark  of  MediaBridge  Technologies,  Inc. 
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newsbriefs 


Continued  from  Page  5 

paper's  survival.  Members  of 
the  three  unions  that  represent 
Voice  employees  voted  to  ap¬ 
prove  new  contracts  that  will 
take  effect  upon  the  sale’s  com¬ 
pletion.  Under  its  terms,  Voice 
employees  will  be  offered  jobs. 

The  Scranton  Times  is  part  of 
the  family-owned  Times- 
Shamrock  Communications 
chain,  which  will  own  14  news¬ 
papers  and  10  radio  stations 
after  the  sale. 

Journalists  feel  brunt 
of  protests  in  D.C. 

The  Associated  Press  report¬ 
ed  that  two  of  its  Journalists 
were  injured  while  covering  the 
protests  of  the  International 
Monetary  Fund  and  World  Bank 
meeting  in  Washington. 

Also,  a  United  Press  Interna¬ 
tional  photographer  was 
attacked  by  police  and  a  Pulitzer 
Prize-winning  photographer  for 
The  Washington  Post  was  arrest¬ 
ed  during  the  demonstrations 
April  15  and  16. 

AP  photographer  Heesoon 
Yim  was  knocked  unconscious 
when  he  was  caught  in  a  clash 
between  protesters  and  police. 
Ross  Simpson,  an  AP  Radio 
reporter,  was  allegedly  clubbed 
in  the  back  by  police. 

UPI  chief  photographer  Joel 
Rennich  was  allegedly  chased 
and  pepper-sprayed,  despite  fol¬ 
lowing  a  police  directive  to  dis¬ 
perse,  while  three-time  Pulitzer- 
winning  photographer  Carol 
Guzy  of  the  Post  was  arrested 
for  “parading  without  a  permit.” 

Arrest  in  shooting 
at  III.  publisher 

A  67-year-old  ex-convict 
who  woiics  for  a  legendary 
Southside  Chicago  political 
leader  surrendered  to  police  last 
Tuesday  on  charges  he  shot  at 
the  pubUsher  of  Journal  News 


Group,  a  chain  of  1 1  communi¬ 
ty  papers  in  south  suburban 
Chicago  and  northern  Indiana. 

Publisher  Lee  Anglin,  29, 
told  police  he  recognized  John 
Sallas  as  the  man  who 
approached  him  April  1 1  out¬ 
side  the  newspapers’  Home- 
wood,  Ill.,  offices,  asked  his 
name,  and  then  shot  at  him  with 
a  rifle.  Anglin,  who  said  he  took 
cover  by  jumping  behind  his 
car,  was  not  hit.  Sallas  allegedly 
drove  away  in  a  car  owned  by 
the  law  firm  of  Ed  Vrdolyak, 
who  gained  fame  in  the  early 
1980s  as  the  leader  of  a  bloc  of 
white  alderman  who  opposed 
Chicago’s  first  black  mayor, 
Harold  Washington. 

Anglin  said  he  had  no  idea 
why  Sallas  allegedly  shot  at 
him,  although  he  had  recently 
written  a  column  he  described 
as  “tough”  on  Vrdolyak.  Sallas 
served  seven  years  in  prison  on 
a  1984  conviction  of  conspiracy 
to  commit  murder  in  the  1979 
shooting  death  of  a  Florida  agri¬ 
cultural  inspector  in  a  marijua¬ 
na-smuggling  case. 

Around  the  time  of  the  al¬ 
leged  shooting,  Vrdolyak  him¬ 
self  was  having  dinner  in  Marco 
Island,  Fla.,  with  Chicago 
Tribune  columnist  John  Kass, 
who  addressed  the  subject  in  a 
column  Wednesday.  “I  can’t 
believe  this  happened,”  Kass 
quoted  Vrdolyak  as  saying.  “I 
had  nothing  to  do  with  it. 

It’s  crazy.” 

18-24-year-olcls  prefer 
the  Internet  to  papers 

In  nationwide  telephone  poll 
of  1,014  households  commis¬ 
sioned  by  the  Round  Table 
Group,  a  Chicago-based  consor¬ 
tium  of  business-school  profes¬ 
sors,  18-  to  24-year  olds  would 
rather  get  their  news  online  than 
in  the  newspaper. 

The  poll  found  that  67%  of 
those  ages  18  to  24  preferred 


the  Net  to  gather  information  — 
and  59%  say  that  the  Net  pro¬ 
vides  better  information  than  a 
newspaper. 

The  researchers  also  investi¬ 
gated  the  “Digital  Divide”  and 
found  that  67%  of  those  who 
lack  a  high-school  education 
also  lack  home  Net  access  and 
only  30%  of  college  graduates 
have  no  Web  access  at  home. 

Traditional  media  best 
at  exploiting  the  Web 

Traditional  media’s  Web  sites 
are  much  more  likely  to  exploit 
the  Web’s  unique  capabilities 
than  Internet  portals,  reports  the 
Committee  of  Concerned 
Journalists  (CCJ)  in  a  study 
released  April  9. 

In  a  review  of  political  cover¬ 
age  on  the  most  popular  Internet 
sites,  the  Project  for  Excellence 
in  Journalism  found  that  portals 
depend  heavily  on  wire  copy 
while  print  newspapers  provided 
more  substantial  news  coverage. 

However,  online  news  has 
improved  its  sourcing  with  more 
than  half  of  the  lead  stories 
using  five  or  more  sources,  the 
study  finds.  This  contradicts  the 
prevailing  attitude  that  online 
news  is  riddled  with  rumor  and 
innuendo. 

For  the  study,  CCJ  examined 
12  of  the  more  popular  Web 
sites  that  provide  news  and 
information,  including  portals, 
purely  online  news  sites,  and 
sites  connected  to  old-media 
organizations.  The  study 
checked  the  sites  repeatedly  for 
a  total  of  72  political  front  pages 
and  286  lead  stories  on  six 
selected  dates  from  late 
February  to  early  March. 

New  paper  targets 
older  gays,  lesbians 

Feeling  that  their  voice  has 
been  lost  amid  the  youthcentric 
slant  of  the  gay  press,  the  not- 
for-profit  organization  Pride 


Senior  Network  has  created  a 
special-interest  newspaper  for 
older  gay  men  and  lesbians. 

The  quarterly  paper,  dubbed 
The  Networker,  will  be  distrib¬ 
uted  in  restaurants  and  doctor’s 
offices. 

Stephen  Karpiak,  executive 
director  of  the  New  York-based 
Pride  Senior  Network  and  editor 
of  the  new  newspaper,  feels  it’s 
about  time  the  gay  media 
addressed  its  senior  members. 

Sometimes,  ‘rip  ‘n’ 
reads’  are  OK 

Aren’t  radio  stations  already 
doing  this? 

The  Maine  Center  for  the 
Blind  and  Visually  is  planning 
to  read  the  state’s  newspapers 
each  day  on  a  sound-only 
Maine  Public  Broadcasting  TV 
channel,  starting  Wednesday. 

The  service  will  focus  on  daily 
papers,  but  will  include  a  smat¬ 
tering  of  weekly  papers. 

Alleged  Web  saboteur 
charged  in  Canada 

Canadian  authorities  have 
arrested  a  19-year-old,  who  goes 
by  the  cyberhandle  “Mafiaboy,” 
believed  to  be  responsible  for 
the  February  denial-of-service 
attacks  on  Yahoo!,  eBay, 
Amazon.com,  Excite,  E*trade, 
and  CNN.com. 

The  Canadian  juvenile  was 
charged  with  two  counts  of  mis¬ 
chief  and  released  on  bail  of  an 
undisclosed  amount,  but  was 
forbidden  to  use  a  computer 
without  supervision. 

Charges  were  filed  stemming 
from  the  investigation  by 
Canadian  police,  the  FBI,  the 
U.S.  Justice  Department,  and 
the  National  Infrastructure 
Protection  Center. 

—  Reported  and  written 
by  Mark  Fitzgerald, 
Lucia  Moses, 
Karim  Mostafa, 
and  Jason  Williams 
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The  Bottom  Line’: 
Publisher  apparent 
ready  to  rocK  ’n’  roll 


Chamber  of  Com¬ 
merce,  said  he  met 
with  Puemer  after 
the  stories  ran  to  dis¬ 
cuss  his  concerns 
that  the  paper  por¬ 
trayed  Latinos  in  a 
bad  light.  He 
believes  the  His¬ 
panic  coverage  be¬ 
came  more  balanced 
after  that.  Puemer 
also  became  a  regu¬ 
lar  at  chamber  functions  and  the  paper 
launched  a  news  section  for  Hispanics.  “I  think 
he  realized  there  was  a  lack  of  positive  cover¬ 
age,”  Pesquera  said.  ‘There’s  still  room  for 
improvement,  but  I  have  seen  some  improve¬ 
ment.  His  doors  have  always  been  open.” 

Puemer’s  influence  was  felt  outside  the 
newspaper  in  Orlando,  where  he  was  involved 
in  local  arts,  business,  and  educational  organi¬ 
zations.  When  he  ran  the  local  United  Way’s 
1997  campaign,  it  had  the  biggest  percentage 
increase  in  four  years  and  won  a  number  of 
awards  for  its  promotions  from  the  national 
United  Way,  said  Valerie  Murray,  the  chapter’s 
vice  president  for  resource  development.  She 
said  Puemer’s  ideas  about  marketing  also  led 
the  chapter  to  launch  a  branding  campaign. 

“He  started  getting  the  United  Way  to  think 
outside  the  box:  what  markets  do  we  hit,  how 
are  we  putting  the  United  Way  message  out, 
who’s  our  customer,”  Murray  said. 

A  big  man  with  a  hearty  laugh,  Puemer 
doesn’t  fit  the  stereotypical  publisher  mold.  He 
plays  bass  guitar  in  a  rock  band  called  Fish  on 
a  Runway,  where  his  moniker  is  “The  Bottom 
Line.”  He  often  rides  a  bicycle  to  work  and 
enjoys  helicopter  skiing  in  his  leisure. 

John  Blexmd,  retired  marketing  director  for 
the  Sentinel,  said  he  saw  Puemer  as  represent¬ 
ing  a  new  generation  of  publishers.  “He  was 
very  much  on  the  forefront  on  newspapers  and 
technology,”  Blexmd  said.  “He  was  tmly 
bringing  the  1970s  background  with  him.” 

Gerry  Shields,  a  former  Sentinel  reporter 
who  played  with  Puemer  in  the  band,  said  his 
former  boss  is  an  easygoing  type  who  doesn’t 
shun  controversy.  “I  think  the  question  at  the 
Times  right  now  is  getting  back  to  integrity  and 
putting  the  character  issues  behind  them,  and  I 
think  Puemer  is  a  guy  with  high  integrity,”  said 
Shields,  now  at  the  Baltimore  Sun.  ■ 


Now  that  the  Tribune  Co.  is 

expected  to  name  one  of  its  ris¬ 
ing  stars  as  publisher  of  the  Los 
Angeles  Times  when  it  takes 
over  the  paper’s  parent  Times 
Mirror  Co.,  people  in  L.A.  are  anxious  to  learn 
more  about  John  Puemer. 

Times  Publisher  Kathryn  Downing  and 
Editor  Michael  Parks,  who  were  in  charge  of 
the  flagship  paper  during  an  ethics  scandal 
that  badly  shook  staff  morale,  are  expected  to 
be  replaced  as  part  of  Tribune’s  $8-billion  pur¬ 
chase  of  Times  Mirror.  John  Carroll,  the  high¬ 
ly  regarded  editor  of  The  Sun  in  Baltimore,  is 
expected  to  become  editor. 

Puemer,  48,  is  a  21 -year  Tribune 
veteran  who  worked  in  marketing  and 
development  at  the  Chicago  Tribune 
before  becoming  The  Orlando  (Ha.) 
Sentinel's  publisher  seven  years  ago. 

To  his  acquaintances  and  col- 
leagues  at  the  Sentinel,  he’s  a 
Renaissance  man  who  understands 
journalism  and  sees  where  newspa- 
pers  are  headed  technologically. 

Under  his  leadership,  the  paper 
broadened  its  exposure  through  a 
branding  campaign  and  by  establish- 
ing  a  centralized  news  desk  that  coordinates 
coverage  for  its  print  and  online  editions  and 
24-hour  cable  news  channel,  the  model  for 
Tribune’s  multimedia  strategy. 

Sentinel  Editor  John  Haile  said  Puemer 
supports  the  paper’s  journalistic  mission,  and 
“as  an  editor,  you  don’t  ask  for  a  whole  lot 
more  than  that.” 

Haile,  who  has  been  mentioned  as  a  possible 
successor  to  Fhiemer,  said  the  Sentinel  and  its 
parent  have  a  strong  tradition  of  putting  news¬ 
room  values  first,  which  is  reinforced  by 
Puemer.  The  publisher  calls  many  reporters  by 
name  and  often  attends  news  meetings. 

“John  knows  when  there  are  things  that  have 
become  potential  conflicts,  and  has  been 
aggressive  in  saying,  ‘Is  this  something  we 


[Puemer]  knows 
when  there  are 
things  that  have 
become  potential 
conflicts,  and  has 
been  aggressive  in 
saying,  ‘Is  this 
something  we 
should  do?’ 

,  —  Editor  John  Haile 

I  The  Orlando  Sentinel 


John  Puemer 


jfc.  a  should  do?”’  Haile  said. 

^3  “With  reporters,  when  we’re 
knocking  heads,  John’s  out 

The  L.A.  Times  was 
rocked  last  year  by  the 
paper’s  deal  to  share  revenue 
from  a  special  magazine 
issue  with  the  Staples  Center 
sports  arena,  which  was  the  issue’s  main  sub¬ 
ject.  The  incident  was  tagged  as  an  especially 
violent  onslaught  on  the  wall  between  adver¬ 
tising  and  editorial. 

Jim  Leusner,  a  Sentinel  reporter  of  21 
years,  said  Puemer  has  backed  him  on  a  num¬ 
ber  of  hard-hitting  investigative  pieces  and 
respected  the  separation  of  news  and  business 
sides.  “I  don’t  think  they’re  going  to  have  any 
more  Staples  sections,”  he  said. 

In  one  case,  Leusner  wrote  a  series  of  stories 
on  heroin  dmg  trafficking  by  Puerto  Ricans  that 
sparked  an  outcry  by  local  Hispanics.  Puemer 
was  able  to  reach  out  to  them,  an  ability  that 
would  serve  him  well  in  ethnically  diverse  L.A. 

Ricardo  R.  Pesquera,  a  local  defense  attor¬ 
ney  and  former  president  of  the  local  Hispanic 
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George  Dohrmann  won  this  year's 
Pulitzer  Prize  for  Beat  Reporting.  His  is 
the  third  Pulitzer  awarded  to  the  Pioneer 
Press.  Dohrmann  was  the  lead  reporter 
in  a  series  covering  academic  fraud 
within  the  University  of  Minnesota  men's 
basketball  program.  We  concur  whole¬ 
heartedly  with  the  Pioneer  Press  readers 
0  called  the  reporting  of  this  story 
newspapering  at  its  finest." 

Joel  Pett  won  the  2000  Pulitzer 
Prize  for  Editorial  Cartooning. 
This  is  the  Herald-Leader's  third 
Pulitzer.  Pett,  a  Pulitzer  finalist 
in  1989  and  1998,  won 
this  year's 

Pulitzer  for  his  drawings 
filled  with  scribbly  figures 
and  powerful  points  of  view 
on  a  range  of  national,  state 
and  local  issues.  As  one  news 
media  magazine  stated, "...If 
editorial  cartooning  has  a 
conscience,  it's  Pett."  We 
could  not  have  said  it  better. 
Congratulations, 

George  and  Joel,  you've 
done  our  profession 
proud! 

Knight  Ridder.  What  a  difference  a 
newspaper  can  make. 


George  Dohrmann 


Joel  Peft 


Knight  Ridder  congratulates  its  two 
Pulitzer  winners:  George  Dohrmann, 
Saint  Paul  Pioneer  Press,  and  Joel  Pett, 
Lexington  Herald-Leader. 


Congratulations, 
George  And  Joel! 


>KnightRidder> 


Information  for  Life 


We're  local, 
coast  to  coast, 
in  newspapers... 


)  The  Philadelphia  Inquirer 
'  Detroit  Free  Press  * 

•  The' Miami  Herald  &  el  Nuevo  Herald 
'  San  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 

>  Fort  Worth  Stor-Telegram 
'  Soint  Paul  Pioneer  Press 

'  Contra  Costa  Newspapers 

>  Philodelphta  Daily  News 


'  Ak/on  Beacon  Journol 
//  '  The  (Columbia,  S.C.l  State 

>  Lexington  (Ky.)  Herald-Leader 
j  The  Wichito  (Kan  )  Eagle 

»  The  Macon  (Ga.f  Telegraph 
’  Tallahossee  (Flo.)  Democrat 
'  The  (Wilkes-Barre.  Pa  )  Times  Leoder 
‘  Duluth  (Minn.)  News-Tribune 
'  Belleville  (III.)  News-Democrat 

>  Columbus  (Go  )  Ledger-Enquirer 


>  The  (Biloxi.  Miss.)  Sun  Herald 

>  The  (Fort  Woyne,  Ind.)  News-Sentinel 

>  The  [Myrtle  Beach,  S.C  )  Sun  News 
'  Bradenton  (Flo.)  Herald 

>  Grond  Forks  (N  D  |  Herald 

>  The  (San  Luis  Obispo  Calif.)  Tribune 

•  The  Monterey  County  (Calif.)  Herald 

•  (State  College  Pa.)  Centre  Daily  Times 
'  Aberdeen  (S  D  )  American  News 

■  Warner  Robins  (Go  }  Daily  Sun 


...and  on  the 
Real  Cities  Network. 
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Republic’s  top  editors 
unafraid  of  rankling  prez 

Bill  Clinton’s  sixth  and  final  appearance  before  an  annual  meeting  of  the 
American  Society  of  Newspaper  Editors  (ASNE),  this  one  in  Washington  two 
weeks  ago,  provided  fresh  evidence  that  press-and-presidential  chumminess  is  a 
fragile  affair  —  and  one  to  be  faithfully  avoided. 

The  president’s  set  speech  —  in  which  he  began  in  the  dark  days  of  the  Bush 
reign  and  proceeded  triumphantly  through  a  long  litany  of  his  administration’s 
achievements  —  drew  a  warm  round  of  applause  from  an  overflow  crowd  at  the 
downtown  Marriott  Hotel  and  the  president  was  visibly  pleased.  Then  came  the 
first  question  from  the  floor.  Margaret  Sullivan,  editor  of  The  Buffalo  (N.Y.)  News, 
asked  if  the  president,  as  Vice  President  A1  Gore  told  the  same  group  the  day 
before,  would  refuse  to  consider  a  pardon  from  his  successor  if  he  is  indicted  on 
criminal  charges  by  the  Whitewater  independent  counsel.  In  a  decidedly  tense, 
pointed  tone  of  voice,  the  president  said:  “I  don’t  have  any  interest  in  that.  I  am 
prepared  to  stand  before  any  bar  of  justice  I  have  to  stand  before.” 

But  It  was  the  next  question  that  caused  the  president  to  go  red-faced  and  begin 
pounding  the  lectern  in  genuine  anger.  Brian  Stallcop,  editor  of  The  Sun  in 
Bremerton,  Wash.,  asked  whether  a  future  Clinton  library  and  museum  would 
include  impeachment  documents.  “We’ll  have  to  deal  with  it,”  the  president  said, 
bitterly.  “But  on  the  impeachment,  let  me  tell  you,  I  am  proud  of  what  we  did 
there,  because  I  think  we  saved  the  Constitution  of  the  United  States.” 

Within  hours  of  the  president’s  ASNE  appearance.  White  House  Press  Secretary 
Joe  Lockhart  issued  a  fiery  statement  to  The  Associated  Press  slamming  the  edi¬ 
tors.  “These  are  purportedly  reasonably  intelligent  people,  but  I  think  it  demon¬ 
strates  just  how  isolated  some  newspaper  editors  are  from  the  rest  of  the  country. 
They  get  a  chance  to  ask  the  president  about  anything,  any  challenges  that  face 
America  ...  [and]  the  best  they  can  come  up  with  is  two  questions  about  impeach¬ 
ment.  The  country  has  moved  past  this.  Unfortunately,  many  major  newspaper  edi¬ 
tors  haven’t.  It  may  be  some  reason  for  declining  circulation.” 

Fighting  words,  and  fortunately  for  the  journalism  community,  it  didn’t  take 
outgoing  ASNE  President  N.  Christian  Anderson  111,  publisher  and  CEO  of  The 
Orange  County  (Calif.)  Register,  long  to  respond.  “It  stunned  me,”  Anderson  said 
in  a  statement.  “1  think  it  was  disingenuous  because  they  were  the  ones  who 
restricted  the  number  of  questions.”  Further,  Anderson  told  E&P  Associate  Editor 
Joe  Strupp  that  the  questions  obviously  were  relevant  because  the  president’s 
answers  to  those  questions  became  news  across  the  nation:  from  CNN  to  The 
Washington  Post  to  USA  Today,  and  on  and  on.  “That  ought  to  tell  Lockhart  some¬ 
thing,”  Anderson  told  E&P.  “Talk  about  being  out  of  touch.  He  is  the  one  who  is 
out  of  touch.” 

What  more  could  we  add,  other  than  recalling  Thomas  Jefferson’s  admonition 
that  “our  liberty  cannot  be  guarded  but  by  the  freedom  of  the  press,  nor  that  be 
limited  without  danger  of  losing  it.” 
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Open  letter  to  an  editor 


By  Joe  Grimm 


I  had  an  intriguing  conversation  with 
a  reporter  recently  —  one  who  works  for 
you.  In  fact,  he’s  one  of  your  best 
reporters.  It’s  the  type  of  conversation 
you  probably  wish  he  hadn’t  had.  He 
wants  to  leave. 

I  wish  I  could  say  that  I  initiated  our 
conversation,  but  I  didn’t.  He  got  in 
touch  with  me. 

Oh,  did  I  tell  you?  I  recruit  for  anoth¬ 
er  newspaper. 

Your  reporter  gave  me  a  copy  of  his 
resume  and  photocopies  of  six  stories 
that  he  wrote  for  you.  The  headlines 
showed  you  played  them 
proudly.  With  a  simmering 
passion,  he  talked  about  how 
he  finds  issues,  approaches 
them,  and  writes  about  them. 

His  fire,  his  clips,  and  his  beat 
tell  me  he  is  one  of  your  best. 

He  fills  your  front  page  with 
important,  compelling  sto¬ 
ries.  And  the  guy  can  write. 

I’m  sure  you  would  hate  to 
lose  him. 

He  doesn’t  want  you  to 
know  we  talked,  of  course,  so  1  can’t  say 
who  he  is.  I’m  writing  this  letter  because 
he  speaks  for  many  people  —  even  some 
at  my  own  paper.  I’m  afraid  —  and  we,  as 
editors,  really  need  to  do  better  by  him 
and  others  like  him. 

It’s  funny,  really.  Your  reporter  is  not 
unhappy,  dead-ended,  bumed-out,  tapped- 
out,  or  on  the  outs.  In  fact,  he  told  me  he 
really  likes  his  job.  He  has  a  great  assign¬ 
ment,  and  said  you  run  a  great  paper.  It 
would  be  easy  for  you  to  keep  him,  he 
said.  He  knows  that  the  paper  values  him. 
He  appreciates  the  responsibility  you’ve 
given  him,  takes  ownership  of  his  career, 
and  savors  his  freedom.  He  knows  how 
unusual  it  is  to  enjoy  as  much  freedom  as 
you’ve  given  him,  and  he’s  smart  enough 
to  know  he’s  earned  it  by  producing,  pro¬ 
ducing,  producing  —  for  Page  One. 

Self-starting  reporters  like  this  are  to  be 
prized.  I  know. 

So  why  is  he  looking  for  a  way  out? 
The  answer  to  that  question  would  help 


Your  reporter  is 
looking  outside 
because  of  what 
he  sees  in  your 
newsroom.  What 
he  sees  is  editors 
who  have  too 
much  to  do. 


your  paper  hold  onto  him. 

He  talked  to  me  because 
he  wants  his  editors  to 
demand  so  much  more  of 
him.  What’s  good  enough 
for  his  editors  is  not  good 
enough  for  him.  He  wants 
to  be  pushed,  challenged, 
coached  to  new  heights.  He 
wants  to  soar. 

“This  is  a  story  I  did,”  he  said,  handing 
me  a  photocopied  clip  from  a  recent  issue 
of  your  paper.  It  would  have  made  any 
paper  proud.  Yet  he  wasn’t  as  proud  of  it 
as  he  wanted  to  be.  “I  wish  I  had  gotten 
more  guidance  from  my  editors,”  he  said. 
Even  so,  he  was  happy  that  “because  of 
my  story,  people’s  lives  got  better.”  Think 
how  many  more  lives  might  have  gotten 
better  with  some  real  conversation  from 
an  editor.  Think  how  much  better  the 
reporter’s  life  would  have  been.  I  bet  he 
wouldn’t  have  sought  out  a  recruiter  from 
some  other  paper. 

Your  reporter  is  looking  outside  be¬ 
cause  of  what  he  sees  in  your  newsroom. 
What  he  sees  is  editors  who  have  too 
much  to  do.  “They’re  very  busy.  They’re 
always  putting  out  fires,”  he  said. 

So,  what  is  going  on  out  there  in 
your  newsroom  when  this  reporter  is 
talking  with  your  editors?  Isn’t  he  getting 
the  coaching  he  craves?  Not  really. 


The  reporter  believes  that  good  stories 
spring  from  good  questions,  and  his  edi¬ 
tors  don’t  ask  good  questions.  Usually, 
they  ask  how  long  the  story  will  be,  when 
it  will  be  in,  where  it  can  play,  and  what 
budget  line  they  can  take  into  a  meeting  for 
you  to  read.  There  is  almost  no  talk  about 
what  else  could  be,  what  the  story  means, 
or  what  other  approaches  might  exist. 

He  craves  an  occasional  conversation 
with  an  editor  who  will  help  him  turn 
his  good  ideas  into  great  ones.  He  wants 
someone  to  get  excited  about  what  he’s 
doing  and  to  help  him  turn  his  story 
idea  upside  down  and  inside  out, 
exploring  the  best  ways  to  report  and 
tell  it.  He  wants  to  get  better.  He  wants 
to  be  better.  He  wants  to  be  even  more 
valuable  for  your  paper.  That’s  what  you 
want  for  him,  too,  isn’t  it? 

He  understands  how  the  system  should 
work:  “A  reporter  comes  up  with  an  idea, 
but  a  good  editor  helps  sharpen  the  idea.  1 
need  someone  who  can  ask  me  the  real 
questions  about  my  stories.”  Although 
he  knows  that’s  what  should  happen,  it 
never  really  does,  he  sadly  said.  He 
seemed  to  think  that  any  of  your  editors 
has  the  talent  to  help  him  —  they  just 
don’t  have  the  time. 

As  1  listened  to  your  reporter,  wondering 
what  might  be  a  good  spot  for  him  among 
our  reporters,  1  had  to  wonder  about  them, 
too.  Which  of  my  own  paper’s  good 
reporters  are  feeling  less-than-challenged, 
and  talking  to  someone  else  —  maybe  even 
you  —  looking  for  editors  who  will  help 
them  achieve  greatness? 

So,  your  reporter  has  me  thinking. 

Our  best  hope  in  keeping  our  best 
reporters,  copy  editors,  photographers, 
artists  —  everyone  —  is  to  work  harder  to 
make  sure  they  get  the  help  they  are 
demanding  to  reach  their  potential  and  to 
be  fulfilled.  If  we  can’t  do  it.  they’ll  find 
someone  who  can.  ■ 


Grimm  (grimm@freepress.com)  is 
recruiting  and  development  editor  at  the 
"Detroit  Free  Press.”  He  authored  the 
annual  "Career  Guide,”  starting  on  p.  32. 
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2000  Pulitzer  Prize  Awarded  To 
Denver  Rocky  Mountain  News 

For  Excellence  In  News 
Photography 

The  Denver  Rocky  Mountain  News  has  been  awarded  the  prestigious  2000 
Pulitzer  Prize.  The  News  was  recognized  for  excellence  in  photography 
covering  the  Columbine  tragedy. 

“No  matter  the  recognition  that  day  has  brought  this  newspaper,  all  of 
us  wish  for  nothing  more  than  that  the  tragedy  at  Columbine  High  School 
had  never  occurred.  But  to  witness  is  our  job.  And  we  have  done  it  honorably, 
with  compassion  and  dedication.  /  would  hope  that  we  keep  our  minds  and 
hearts  on  what  is  important,  the  lives  lost  and  wounded  that  day. To  that  end, 
the  News  dedicates  this  award  to  the  families  of  the  murdered  and  injured 
at  Columbine  High  School.  ” 

—  John  Temple,  Editor,  Denver  Rocky  Mountain  News 

In  1904,  The  Pulitzer  Prizes  were  established  in  the  will  of  Joseph  Pulitzer, 
one  of  America’s  foremost  journalists.  Administered  by  Columbia  University 
and  overseen  by  the  Pulitzer  Board,  prizes  are  awarded  in  the  categories  of 
journalism,  letters,  poetry  and  music. 


Denver  Rocky  Mountain  News 

RockyMountainNews.cotn 
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SPJ’s  perk-barrel  programs 

I  find  Allan  Wolper’s  slam  at  SPJ’s  affinity 
programs  (“At  Thirty:  Ethics  Comer,”  E&P, 
April  10,  p.  62)  to  be  a  hatchet  job  disguised  as 
a  magazine  article.  In  view  of  his  finger-wag¬ 
ging  at  SPJ,  let  me  point  out  the  following: 

First,  Mr.  Wolper  interviewed  me  over  the 
telephone  and  it  was  clear  that  he  had  a  con¬ 
clusion  already  in  mind  for  his  piece. 
Furthermore,  he  did  not  disclose  that  his  was  to 
be  an  opinion  piece  rather  than  a  fact-based 
article. 

Second,  allow  me  to  correct  a  number  of 
inaccuracies.  SPJ  dues  for  professional  mem¬ 
bers  are  $70,  not  $75.  For  students  and  retired 
members,  the  dues  are  $35.  Our  affinity  pro¬ 
grams  do  not  include  a  pager  offer  and  have 
not  for  more  than  a  year.  Ray  Marcano  is  pres¬ 
ident-elect,  not  secretary-treasurer.  He  works 
as  regional  editor  of  the  Dayton  (Ohio)  Daily 
News,  not  as  a  reporter. 

Third,  SPJ  does  not  collect  a  fee  every  time 
someone  uses  one  of  our  affinity  programs. 
While  some  of  our  affinity  programs  do  yield 
modest  royalties,  we  offer  several  strictly  as  a 
goodwill  service  and  collect  no  royalties. 

Fourth,  I  wonder  why  Mr.  Wolper  chose  to 
single  out  SPJ  for  its  affinity  programs  and 
none  of  the  other  journalism  organizations  that 
offer  similar  member  benefits. 

All  affinity  programs  are  considered  and 
voted  on  by  the  SPJ  board  of  directors.  A  num¬ 
ber  have  been  turned  away.  The  programs  we 
offer  had  to  meet  rigorous  standards  set  by  the 
board.  If  our  members  are  going  to  carry  a 
credit  card,  what’s  wrong  with  carrying  one 
that  benefits  their  professional  society?  If  a 
member  happens  to  be  covering  MBNA 
America,  is  it  even  a  remote  possibility  that 
that  behemoth  would,  say,  wipe  out  their  bal¬ 
ance  or  lower  their  interest  rate  for  a  favorable 
article?  I  doubt  it. 

Finally,  injecting  Walter  Brasch’s  sugges¬ 
tion  that  the  NRA  and  KKK  could  find  their 
way  into  SPJ  affinity  programs  is  an  outrage. 
Please  don’t  wag  your  ethical  finger  at  us  with¬ 
out  looking  in  the  mirror  first. 

James  L.  Gray 
executive  director 
Society  of  Professional  Journalists 

Contributing  Editor  Allan  Wolper  replies: 
(1)  Re  “Interview”:  I  made  my  position  so 
clear  that  Gray  refused  at  first  to  tell  me  exact¬ 
ly  how  much  SPJ  made  from  its  partners.  He 
relented  only  after  I  mentioned  that  SPJ 
believes  in  freedom  of  information.  (2)  Re 
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“Hatchet  Job”:  After  my  column  ran.  Gray 
attacked  me  on  the  SPJ-L,  a  general  journalism 
discussion  group,  with  such  enthusiasm  that 
Staci  D.  Kramer,  the  operator  of  SPJ  Ethics, 
asked  E&P  for  permission  to  circulate  it  to  her 
listserv  members  who  wondered  what  he  was 
so  agitated  about.  Kramer  said,  “While  I  may 
not  agree  with  everything  Allan  has  to  say,  I 
think  he  raises  some  important  points  worth 
discussing  here.”  (3)  Re  “Modest  Royalties”: 
SPJ  receives  just  under  $10,000  each  year  as  a 
result  of  its  corporate  relationships,  according 
to  Gray.  (4)  Re  “MBNA  ”:  Steve  Geimann,  then 
chairtnan  of  SPJ’s  ethics  committee,  said  in  a 
Nov.  15,  1997,  E&P  article,  that  he  was  so  dis¬ 
turbed  by  the  MBNA  contract  that  he  was  rec¬ 
ommending  it  be  terminated.  (5)  Re  “NRA”: 
Walter  Brasch,  president  of  SPJ’s  Pennsylvania 
chapter  from  1991  to  1997,  told  me  after  the 
deadline  for  my  column  that  he  once  sat  next  to 
the  National  Rifle  Association ’s  chief  lobbyist 
at  an  SPJ  national  convention. 

Editors’  Note:  Due  to  fact-checking  failures, 
Ray  Marcano’ s  titles  with  both  the  Dayton 
(Ohio)  Daily  News  and  the  Society  of  Pro¬ 
fessional  Journalists  were  misstated  in  “At 
Thirty:  Ethics  Comer,”  April  10,  p.  62,  as 
James  L.  Gray  points  out.  Marcano  should 
have  been  described  as  a  regional  editor  for 
the  Daily  News  and  as  the  former  secretary- 
treasurer  of  SPJ  who  was  recently  elected  its 
president-elect.  In  the  same  column,  SPJ’s  reg¬ 
ular  annual  dues  also  were  misstated:  Mr. 
Gray  again  points  out,  they  are  $70.  E&P 
regrets  the  errors. 

‘Focus  on  Health’  practices 

I  was  startled  to  see  the  number  of  high-pro¬ 
file  and  credible  newspapers  publishing  the 
“Focus  on  Health”  pages  being  sold  by 
Professionals  Advertising  Associates.  (E&P, 
April  3,  p.  8)  I  was  even  more  concerned  that 
E&P  didn’t  bother  to  address  the  ethical  ques¬ 
tions  that  such  pages  raise. 

Granted,  many  newspapers  publish  adverto¬ 
rials  these  days,  and  the  line  between  editorial 
and  advertising  is  more  blurred  than  ever.  Still, 
we  must  do  all  that  we  can  to  help  readers  dis¬ 
tinguish  between  the  two,  and  “Focus  On 
Health”  —  despite  its  “Paid  Advertisement” 
label  at  the  top  —  seems  designed  to  minimize 
the  distinction  as  much  as  possible.  Why  else 
make  it  appear  so  similar  to  a  news  page? 

Our  declining  credibility  takes  a  hit  every 
time  we  try  to  fool  readers  into  thinking  ad 
copy  has  the  credibility  of  news.  And  let’s  not 


kid  ourselves.  That’s  exactly  what  this  page 
tries  to  do.  The  quote  from  the  plastic  surgeon 
in  Fort  Worth,  Texas  —  “If  [the  public]  thinks 
it’s  an  article.  I’m  all  for  it.”  —  made  me  cry 
out  in  frustration. 

Scott  Angus 
editor 

The  Janesville  (Wis.)  Gazette 

The  seven-year  itch 

Forgive  my  not  having  written  sooner,  but 
1  would  like  to  both  thank  and  congratulate 
you  for  Joe  Strupp’s  article  describing  my 
struggle  with  the  former  editor  and  publisher 
of  The  Stamford  (Conn.)  Advocate  and 
Greenwich  (Conn.)  Time  over  the  publication 
in  1991  of  the  Martha  Moxley  investigation 
that  I  wrote  in  the  1980s  [“Ties  that  Blind,” 
E&P,  Feb.  14,  p.  24]. 

You  were  able  to  get  an  explanation  from 
the  editor,  Kenneth  Brief,  as  to  why  he  refused 
to  publish  the  story  for  seven  years  —  his  fear 
of  losing  readership  [among  other  reasons]  — 
that  I  was  never  able  to.  Mercifully,  both  he 
and  his  publisher  are  no  longer  in  the  newspa¬ 
per  business. 

Left  unsaid  in  the  article  is  that  since  their 
departure,  the  papers’  coverage  of  the  Moxley 
case  has  been  very  aggressive.  They’ve  been 
on  top  and  ahead  of  virtually  every  news 
organization  on  the  story.  So  far  as  I  know, 
there’s  been  no  decline  in  readership. 

Leonard  Levitt 
reporter 
Newsday 
Long  Island,  N.Y. 

50 

YEARS  AGO  ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  April  22,  1950 

Newspapers  now  lead  all  other  media 
for  national  advertising.  Their  1949  total 
of  $445,015,000  knocks  magazines  out  of 
first  place  for  the  first  time  since  1942. 

In  34  U.S.  communities,  47  daily  news¬ 
papers  —  21  with  Sunday  editions  —  con¬ 
tinue  to  do  business  despite  strikes  by 
union  printers. 

During  the  first  three  months  of  1950, 
U.S.  newspapers  consumed  6%  more 
newsprint  than  they  did  in  the  same  period 
of  1949. 

www.editorandpublisher.com 
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For  the  third  time  in  the  past  12  years,  The  Orlando  Sentinel  has  garnered 
the  distinguished  Pulitzer  Prize.  For  Sentinel  editorial  writer,  John  Bersia, 
it's  the  culmination  of  more  than  a  year-and-a-half  of  work,  1 .500  hours  and 
more  than  100  passionate  editorials. 

As  a  result  of  Bersia’s  “Fleeced  in  Florida”  series,  cities  and  counties 
throughout  Florida  began  capping  the  interest  and  fees  charged  for  car-title 
loans.  The  Florida  Legislature  is  expected  to  pass  a  similar  law  this  session. 

Winning  another  Pulitzer  is  an  honor  for  the  Sentinel's  Editorial  staff  and 
the  entire  company.  But  what's  most  important  is  that  it  represents  the 
Sentinel's  commitment  to  journalistic  integrity  and  doing  what  first-class 
journalism  should  do  -  make  a  difference. 


tj-  Filitt..'*  •  Jr.^:■  -T  .1.:  .  ..  i-  t  di,  jn,?:.',. 
Vkxifus’ Sif  - '  Bcjrry  J:.:  rtj.  Ft  H'  -‘■ttrHJ. 

tf:  Af  C.kV«.-,t..  .  .  •  I  •  I  lii.S.  'itev* 

1996  ■  ■■  n  ..r  S.  .mpio-  ■ 

EtBc'  •  ■  t' ima*^  ut'.  ;  American 

•  Joe  Btitbank  1st  spot  Ni  * 

Futiorb  •  KcitbJaon  Par!;-?? 
nr’^Jitorc  •  Kaio  :5rd  Air.gazirie:; 

r  fjitors  •  M.ioiix  Jtcj  •  pnotograplt-/. 

■  *-.  Dr-  .  y  f  J:  »i  la  Sot  ifity  ut  Mt/w 'pap+jf 
■  -  ■  Joudr^  r*';  '  o;  rMf»*^^---jraper  iditofs  • 

'  I.  At  OC-al'On  1997  Ce.Ttra!  Florida 
t  ^tnqP'i  .  al.c.-ns  of  Arrenca  •  Central 
Imjif  vijJ.  F’aro»^t'»'g  Putjhc^tiLjns  of 
2fnl  •  Cover  IMuSiration  Parenting 
F  ir-iily  Tod'jy  Magazine  Isi  Overall 
•  BlacK  Family  Today  Mags/ine.  2nd 
Bating  vSoc'tuy  ot  Prcfoss:onal  -Jcurnalists 
Mananiia  Ainoborg  3rd  E'Jitoiia!  Writing. 

O'.vcns.  Isl  -  In-Dopin  Reporting, 
of  Fx(  nllenoe  -  Page  Design.  Society 
n  1st  Depth  Reporting.  Flonda 
londr?  Dc-.iotv  of  Ncv.spaper  Editors 
it'v"’  T^npoitit  q  rioitda  Soc’oiy  of 
!d^i  .  ioty  of  N^jV-Cpapef  Editors 

F  •  Dana  Fasano  David 

on  ')f  "iinday  &  .‘-'oatore  F.cutnrs  • 
itton  ot  -Sunday  A  Frniture  Editor^ 
.  a  1998  ML-i..inr<3-  Arneborg. 
rriahsls  Soult»eas1  •  Knslin  Ford 
v'.i  -  df  J  Press  Sports  Editors  • 
aphers  Ai--.o<‘uti'>n  •  Jt^-c  Burbank. 
Bufb  t«iK.  '3rd  •  F?,*aiure  Pholography 
ddy,  Bcifbara  Hennhaw  2ftd  -  Page 
•  l  (J  S  ;.'xet!  3rd  Spot  News 
Ftn.ihst,  t  ivirgston  Awards  J999 
lation  •  Mich.iel  McLo:>d.  1st  • 
Football  Sea*  Of)  pi:jvix:w.  1:;I  B4^st 
I  McLeod  tsi  -Feature!'  F-teporting. 

^  Reporting.  National  H€»aoitner$- 
Soci'**.y  ot  Professional  Journalists 
s.  Finalist  Humorous  Commentary. 

Real  FstuR  Journalism  •  Terri 
nd  '  Best  Serial  Report  Real  E.date 
Ida  Soc'oty  of  Nowspaper  Editors  • 
Vict£  ;ia  Aytjfte,  Twila  Waddy  & 
lOty  of  N**;vv>paper  Editors  •  Ken 
•  Hai  B(’Odeker,  3rd  •  Criticism 
3rd  Sfjofts  F^tfotography.  -ionda 
New'scajit  f  Association  of  America 


Investigative  reperters 
spring  condemned  prisoners 


Rarely  seen  full  negative  of  the  famed  photograph  of  Ruth  Snyder’s  execution  in  the  electric  chair 
at  Sing  Sing  prison  in  1928.  The  picture  was  taken  with  a  camera  strapped  to  a  photographer’s  leg. 
Other  papers  criticized  the  New  York  Daily  News  for  running  this  photo  (cropped)  on  its  front  page. 
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After  years  on 
the  sidelines, 
the  press  finds 
itself  saving 
souls  in  prison 


By  Mark  Fitzgerald 


A 


re  newspapers  writing  the 
death  penalty’s  obit? 

Nearly  a  quarter-century 
after  its  revival  and  with  still- 
solid  support  from  a  majority 
of  Americans,  capital  punishment  is  suddenly 
in  retreat  in  the  United  States  —  and  a  big 
reason  is  the  investigative  work  of  three 
Chicago  Tribune  reporters,  a  Northwestern 


University  journalism  class,  and 
a  handful  of  other  journalists 
across  the  country. 

In  January,  Illinois  Gov. 
George  Ryan,  who  was  elected 
on  a  pro-death-penalty  platform, 
recited  statistics  straight  out  of  a 
Chicago  Tribune  death-penalty 
investigation  as  he  declared  a  for¬ 
mal  moratorium  on  executions. 

Ryan  appointed  a  panel  of  distin¬ 
guished  citizens  ranging  from 
former  U.S.  Sen.  Paul  Simon  to 
Scott  Turow,  the  lawyer  who 
wrote  the  best-selling  mystery 
“Presumed  Innocent.”  to  study 
why  the  Prairie  State  in  recent 
years  has  freed  more  Death  Row 
inmates  (13)  than  it 
has  executed  (12). 

The  Illinois  mor¬ 
atorium  is  reviving 
long-dormant  pro-  Cftyslip 
posals  to  stop  Bli 

executions  in  at 
least  nine  other 
states.  Death-pen¬ 
alty  supporter  and 
Christian  Coalition  founder 
Pat  Robertson  has  endorsed  a  _ _ _ 

nationwide  freeze  on  execu-  ifvT 

_  ,  uL-»yi  i 

tions.  Popular  support  tor 

capital  punishment,  which 

peaked  in  a  1994  Gallup 

poll  at  80%,  was  down  to 

66%  in  February.  Given  a 

choice  between  execution 


- 
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Final  exposure:  Should  newspapers 
publish  graphic  execution  photos? 
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Like  abortion  or  gun  con¬ 
trol,  capital  punishment 
inspires  strong  and  emo¬ 
tional  disagreements  be¬ 
tween  people  on  opposite  sides  of 
the  issue.  But  the  acrimony  fades 
when  it  comes  to  one  particular 
aspect  of  the  death  penalty:  No 
matter  what  position  people  take 
on  capital  punishment,  chances  are 
they  do  not  want  to  see  images  of  executions 
printed  on  the  front  pages  of  their  local  news- 


L.  John  Haile 


papers  or  broadcast  on  TV. 

That’s  true  among  most  activists 
on  both  sides  of  the  issue  —  and 
especially  among  the  editors  who 
direct  death-penalty  coverage. 
Interviews  with  a  couple  of  dozen 
editors,  leaders  of  anti-death-penal¬ 
ty  organizations,  and  legislators 
who  favor  capital  punishment 
uncovered  only  two  who  favor  pub¬ 
lishing  or  broadcasting  images  of  executions. 
As  hard  as  newspaper  editors  fight  efforts 


by  prison  authorities  to 
increasingly  perform 
execution  procedures 
out  of  sight  of  witness¬ 
es,  almost  none  of 
them,  even  in  the  very 
active  death-penalty  states  of  Texas  and 
Florida,  favor  photographing  executions. 

“I  cannot  envision  the  situation  when  we 
would  publish  that,”  says  L.  John  Haile,  edi¬ 
tor  and  vice  president  of  The  Orlando  (Fla.) 
Sentinel.  “I  don’t  want  to  say  never,  but  it’s 
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and  life  imprisonment  without  parole,  sup- 
pon  for  the  death  penalty  falls  to  52%, 
Gallup  found. 

“For  the  first  time  in  a  long  time,  the  anti¬ 
death-penalty  movement  is  on  the  offensive, 
instead  of  having  to  fight  the  expansion  of  the 
death  penalty,”  says  Brian  Henninger,  pro¬ 
gram  coordinator  of  the  National  Coalition  to 
Abolish  the  Death  Penalty. 

Activists  on  opposite  sides  of  the  death- 
penalty  debate  cite  the  same  reason  for  this 
sea  change  in  public  and  political  attitudes. 

“It’s  because  of  the  media  that  Gov.  Ryan 
initiated  the  moratorium.  The  media  [are] 
showing  that  the  death  penalty  is  not  work¬ 
ing,”  says  Abraham  J. 


Better  read  than  dead 
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n  an  era  when  investigative 
journalists  increasingly  find 
their  stories  with  online 
research  or  powerful  data- 
mining  software,  the  two  Chicago 
Tribune  series  that  shook  Illinois’ 
capital-punishment  system  to  its 
roots  were  constructed  with  paper, 
more  paper,  and  still  more  paper. 

“A  lot  of  this  stuff  isn’t  on  data¬ 
bases,”  says  Ken  Armstrong,  the 
legal-affairs  writer  who  worked 
on  both  the  January  1999  prose¬ 
cutorial  misconduct  series  and 
the  November  1999  examina¬ 
tion  of  all  285  Illinois  Death 
Row  cases  that  uncovered  so 
many  irregularities  Gov. 
George  Ryan  declared  a 
moratorium  on  executions. 


Maurice  Possley 


B 


For  the  misconduct  story, 
Armstrong  and  reporter 
Maurice  Possley  pored 
over  records  of  some 
11,000  homicide  cases 
from  around  the  country. 

Some  were  on  Lexis  and 
other  databases,  but 
much  of  the  information  could  be 
found  only  in  court  files,  news 
clippings,  law-review  articles,  or 
interviews  with  attorneys. 

What  they  documented 
were  381  wrongful  homicide 


convictions  —  and  a  disturbing 
tendency  of  win-at-all-costs  prose¬ 
cutors  to  hide  or  manufacture  evi¬ 
dence  to  win  murder  convictions. 
“Prosecutors  present  this  as  a 
‘man-bites-dog’  type  of  thing,” 
Possley  says.  “But  then  you  can 
point  out  that  it’s  been  happening 
at  a  rate  of  once  a  month  for  the 
last  20  years.  Outside  of  doing 
some  kind  of  comprehensive  look, 
there’s  no  way  to  refute”  the  idea 
that  mi.sconduct  is  an  aberration. 

It  was  a  daunting  task  —  and  a 
big  investment  of  the  newspapier’s 
resources.  Armstrong  estimates  he 
spent  two  years  doing  nothing  but 
the  misconduct  story.  Possley  was 
taken  off  deadline  stones  for  nine  to 
10  months.  The  Death  Row  series 
was  less  intense,  but  it  still  took 
Armstrong  and  reporter  Steve  Mills 
off  other  stories  for  eight  months. 

Despite  the  many  prizes  the 
series  have  won  —  they  made  the 
Pulitzer  finals  in  public  service  — 
^  the  reporters  say  it  is  not  Journalism 

Ken  Armstrong  schools  but  law  schools  that  appear 
most  interested  in  the  articles.  The  misconduct 
series,  for  instance,  is  required  reading  at  a 
minimum  of  10  law  schools,  Armstrong  says. 
And  Mills  says  he’s  been  asked  to  speak  sev¬ 
eral  times  at  law  schools  —  but  never  at  a  j- 


school. 


—  Mark  Fitzgerald 


I  ®*®cution^toi7  , 


Aga®'' 


Times 

coverage  includes  attorney 
holding  “Tiny”  Davis  photo  (above). 


not  something  we  are  pushing  for.” 

Similarly,  Houston  Chronicle  Vice  Presi¬ 
dent  and  Managing  Editor  Tony  Pederson  says 
he  can’t  imagine  any  reason  to  run  photos  of 
executions.  “Obviously,  this  is  the  most 


extreme  form  of  government 
action  —  the  taking  of  life 
—  and  so  it  must  be  scruti¬ 
nized,”  Pederson  says. 
“Personally,  I  just  feel 
uneasy  about  publishing 
images  like  that.  Even 
inmates  are  entitled  to  a 
certain  right  of  privacy.” 

In  general,  editors  say 
photographs  of  execu¬ 
tions  would  have  to  clear  the  same  high  jour¬ 
nalistic  bar  they  set  for  publishing  any  graph¬ 
ic  image. 

“I  have  a  very  clear  and  simple  policy  for 
any  image  that  has  to  do  with  death,”  says  San 
Antonio  Express-News  Editor  Robert  Rivard. 


“We  do  not  do  it  on  a 
day-to-day  basis,  we 
[publish]  only  after  a 
vigorous  and  full  debate 
—  and  only  when  there’s 
an  absolutely  justifiable 
journalistic  reason.” 

Florida’s  recent  series 
of  so-called  “botched” 
electrocutions  might 
have  justified  running  graphic  images.  Rivard 
adds.  “If  Florida  had  resisted  going  to  chemi¬ 
cal  execution,”  he  observes,  “that  probably 
would  be  a  journalistic  reason.” 

Photo  finish 

Yet  last  autumn,  the  Express-News  —  like 


Tony  Pederson 
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Bonowitz,  director  of 
Citizens  United  for 
Alternatives  to  the 
Death  Penalty. 

“The  coverage  has 
definitely  changed  — 


Abraham  Bonowitz,  anti-execution  activist 


“Because  of  the  media,  Gov.  Ryan  initiat 
ed  the  moratorium.The  media  [are]  show 
ing  the  death  penalty  is  not  working.” 


state  of  reporting  on  the  death  penalty  nation¬ 
wide  —  especially  on  the  issue  of  innocent  or 
wrongly  convicted  Death  Row  inmates  — 
and  it  becomes  clear  that  it  is  not  “the  media” 
or  a  vast  number  of  newspapers  that  triggered 
this  dramatic  re-examination  of  capital  pun¬ 
ishment.  It  was  a  very 
few  investigative  re¬ 
porters. 


and  the  change  is  not  favorable,”  says  Dianne 
Clements,  president  of  the  Houston,  Texas- 
based  pro-death-penalty  group  Justice  For 
All.  “Reporters  are  taking  the  information 
that  is  spoon-fed  to  them  by  the  abolitionists 
...  and  they  are  not  asking  any  questions.  It’s 
been  a  sudden  change  in  the  agenda.” 

Florida  state  Rep.  Victor  Crist  was  the  key 
legislative  leader  in  passing  a  law  earlier  this 
year  that  intends  to  speed  executions  in 
Florida  by  streamlining  appeals  for  Death 
Row  inmates.  "On  this  particular  issue,  it 
has  been  extremely  surprising  how  biased 
newspapers  are,”  says  Crist.  “Newspapers  all 
fall  pretty  much  in  the  same  grouping. 
They’re  all  opposed  to  capital  punishment, 
and  all  are  opposed  to  everything  we  are 
doing  in  the  Legislature  except  getting  rid  of 
capital  punishment.” 

Both  sides  are  wrong,  though.  Examine  the 


Press  release 

Chief  among  them 
are  three  Chicago 
Tribune  journalists,  reporters  Maurice 
Possley  and  Steve  Mills  and  legal-affairs 
writer  Ken  Armstrong.  In  January  1999,  the 
Tribune  published  the  results  of  a  nearly 
three-year  nationwide  investigation  by 
Armstrong  and  Possley  that  identified  381 
cases  in  which  prosecu¬ 
tors  withheld  or  fabri¬ 
cated  evidence  to  win 
guilty  verdicts  in  homi¬ 
cide  cases.  Among  them 
were  67  cases  in  which 
inmates  were  sent  to 
Death  Row. 

Then  in  November, 
the  Tribune  followed 
with  another  extensive 
investigation,  this  one 
by  Armstrong  and 
Mills,  that  examined  all 


285  death-penalty  cases  since  capital  punish¬ 
ment  was  restored  in  Illinois  in  1977.  They 
wrote  that  they  found  “a  system  so  riddled 
with  faulty  evidence,  unscrupulous  trial  tac¬ 
tics,  and  legal  incompetence  that  Justice  has 
been  forsaken.”  Among  the  problems:  at  least 
33  times  inmates  ended  up  on  Death  Row 
after  being  defended  by  attorneys  who  had 
been,  or  would  later  be,  suspended  or  dis¬ 
barred.  Of  the  285  cases,  127  convictions 
were  reversed  on  appeal  for  a  new  trial  or  new 
sentence. 

The  Tribune  investigations  hit  Illinois  at  a 
time  when  the  death  penalty  was  already 
under  siege.  Working  with  a  professional 
detective,  a  class  at  Northwestern  Uni¬ 
versity’s  Medill  School  of  Journalism  had 
succeeded  in  finding  a  man  who  confessed  to 
a  double  murder  that  had  been  pinned  on 
Anthony  Porter.  Convicted  in  1983,  Porter 
spent  16  years  on  Death  Row  —  once  coming 
within  two  days  of  a  scheduled  execution. 
The  idea  that  it  took  the  efforts  of  a  few  j-stu- 
dents  to  prevent  an  innocent  man  from  being 
executed  highlighted  failures  in  state’s  capi¬ 
tal-punishment  system. 


Richard  Dieter,  anti-execution  director 


In  the  aftermath  the  Tribune  series, 
he’s  getting  a  lot  of  calls  and  “all  the 
reporters  are  looking  for  angles.” 


every  other  newspaper  in  the  nation  —  did 
not  publish  the  dramatic  photos  of  the  corpse 
of  “Tiny”  Davis,  still  erect  in  the  electric 
chair,  with  blood  covering  his  neck  and  shirt. 

His  bloody  condition,  critics  said,  demon¬ 
strated  that  Florida’s  system  of  execution  by 
electric  chair  was  inhumane. 

Newspapers  rarely  have  the  option  to  print 
photos  such  as  these  because  news  cameras 
are  banned  from  death  chambers 
and  official  photographers  do  not 
routinely  shoot  executions.  Davis’ 
execution  was  photographed  by 
the  Florida  Department  of  Cor¬ 
rections  (FDOC)  because  of  the 
earlier  problems  with  the  chair. 

Images  of  Davis’  execution,  and 
the  grisly  aftermath,  were  briefly  posted  on 
the  FDOC  Web  site,  attracting  a  tremendous 
amount  of  Net  traffic,  and  were  quickly  pre¬ 
served  by  anti-death-penalty  activists  at 


numerous  other  sites.  Florida  authorities  said 
the  blood  came  from  a  nosebleed  aggravated 
by  the  344-pound  killer’s  high  blood  pressure 
and  use  of  blood-thinning  drugs  to  treat 
arthritis. 

Nevertheless,  the  state  suddenly  and  sur¬ 
prisingly  instituted  a  new  procedure:  inmates 
are  now  allowed  to  choose  lethal  injection 
over  “Old  Sparky,”  leading  some  activists  to 


cite  the  emotional  power  of  photographic  evi¬ 
dence  as  a  factor  in  this  decision. 

Whatever  their  effect,  with  those  pictures, 
“Tiny”  Davis  joined  Ruth  Snyder  —  elec¬ 


trocuted  at  New  York’s  notorious  Sing  Sing 
Prison  in  1928  —  in  the  extremely  small 
circle  of  U.S.  Death  Row  inmates  whose 
executions  have  been  photographed.  The 
Snyder  episode  shows  that  the  reluctance  of 
editors  to  publish  photos  of  executions  is 
nothing  new. 

Snyder  and  her  lover,  a  New  Jersey  corset 
salesman  named  Henry  Judd  Gray,  were  con¬ 


victed  of  killing  her  husband,  a  magazine  edi¬ 
tor.  After  exhausting  her  appeals  in  a  relent¬ 
less  campaign  for  clemency  that  led  tabloids 
to  dub  her  the  “Iron  Widow,”  Snyder’s  grue- 


Newspapers  rarely  have  the  option  of  printing  photos  of 
executions  hecause  news  cameras  are  routineiy  banneil 
from  rleath  chambers.  The  “Tiny”  Davis  execution  in  Florida 
was  different  —  but  photos  only  appeared  on  the  Internet. 
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Nationally,  the  Tribune  series  caused  a  sen¬ 
sation  among  death-penalty  watchers.  “No¬ 
body  had  ever  done  anything  like  that  before,” 
says  Richard  Dieter,  executive  director  of  the 
Death  Penalty  Information  Center.  The 
National  District  Attorneys  Association  was 
incensed  with  the  prosecutorial  misconduct 
series.  The  reporters,  however,  got  an 
endorsement  of  sorts  just  last  Tuesday  when 
the  U.S.  Supreme  Court  ruled  unanimously 
that  a  Virginia  Death  Row  inmate’s  accusa¬ 
tions  of  prosecutorial  misconduct  merited  a 
federal  hearing  —  despite  a  1996  law  limiting 
appeals  from  state  prisoners. 


Killing  stories 

But  the  series  also 
rai.sed  questions  about 
other  newspapers.  If 
reporters  were  able  to 
find  so  many  inmates 


Gilbert  Ballon,  The  Dallas  Morning  News 


“Are  Texas  papers  doing  enough?  We’re 
asking  that  question  ourselves.  ...  The 
numbers  in  Texas  are  humongous.” 


wrongfully  convicted  in  Illinois  —  which  has 
executed  12  people  since  1977  —  where  are 
the  similar  projects  in  Florida,  which  has  exe¬ 
cuted  46;  Virginia,  with  76  executions;  or 
Texas,  with  211?  Certainly,  there  are  plenty 


of  wrongful-conviction 
cases  to  go  around. 

According  to  the  anti- 
capital-punishment 
Death  Penalty  Infor¬ 
mation  Center,  85  peo¬ 
ple  have  been  freed 
from  Death  Rows  in  21 
states. 

Some  may  not  have 
been  freed  in  time.  In 
Florida,  for  instance, 
retired  state  Supreme 
Court  Justice  Gerald  Kogan  told  The 
Associated  Press  last  December  that  he  had 
“grave  doubts”  about  the  guilt  of  “two  or 
three”  inmates  among  the  25  executed  during 
his  time  on  the  court.  He  has  refused  to  name 
the  convicts  or  comment  further  —  even 
when  challenged  by  Florida  Gov.  Jeb  Bush. 

“Unfortunately,  Illinois  is  one  of  the  only 
states  where  the  media 
[have]  really  picked  up 
the  ball  and  run  with 
it,”  says  anti-death- 
penalty  activist  Hen- 
ninger.  “That,  to  a  large 
extent,  is  not  happening 
in  the  places  that  need  it  most,  states  tike 
Florida,  like  Texas,  like  Virginia.  And  the  rea¬ 
son  for  that  is  a  mystery  to  us.” 

But  the  renewed  attention  to  wrongful  con¬ 
victions  in  death-penalty  cases  has  some 


Texas  newspaper  editors  second-guessing 
their  own  coverage. 

“Are  Texas  papers  doing  enough?  We're 
kind  of  asking  that  question  ourselves,”  says 
Dallas  Morning  News  Executive  Editor 
Gilbert  Bailon.  “We’re  working  on  some 


things,  looking  at  various  cases,  what  prose¬ 
cutors  are  doing.  I  think  there  probably  are 
stories  that  haven’t  been  reported.”  One  prob¬ 
lem  in  Texas  is  the  sheer  size  of  the  Death 
Row  population.  "The  numbers  in  Texas  are 
humongous,”  Bailon  says.  “In  Illinois,  they 
had  285  Death  Row  cases,  and  that’s  a  lot. 
But  we  have  more  than  that.” 

And  the  size  of  Death  Row  doesn’t  mean  it 
contains  more  wrongfully  convicted  inmates, 
argues  Houston  Chronicle  Vice  President  and 
Managing  Editor  Tony  Pederson.  “Unfortu¬ 
nately,  Texas  has  a  lot  of  death-penalty  cases. 
I  don’t  know  what  it  says  about  Texas  —  if 
it’s  really  good  or  bad  —  but  I’m  not  familiar 
with  any  finding  in  which  an  inmate  has  been 
actually  innocent,”  he  says. 

“We  are  actively  looking  for  cases  where 
some  doubts  have  been  raised.”  says  San 
Antonio  Express-News  Editor  Robert  Rivard. 


some  death  in  the  chair  —  her  body  in  spasms 
—  was  captured  for  posterity  by  a  photogra¬ 
pher  who  had  managed  to  smuggle  a  camera 
into  the  chamber  by  strapping  it  to  his  ankle. 
The  photo  appeared  on  the  front  page  of  the 
New  York  Daily  News. 

Whether  from  a  sense  of  offended  ethics  or 
competitive  jealousy,  newspapers  were 
almost  uniformly  critical  of  the  Daily  News, 
which  shot  back  in  an  editorial  declaring,  “If 
recollection  of  that  picture  shall  ever  stay  a 
hand  raised  to  commit  a  murder,  then  that  pic¬ 
ture  will  have  done  a  service.” 

It  was  not  a  service  any  paper  ever  repeat¬ 
ed.  Interestingly,  when  the  Daily  News 
recounted  the  incident  in  an  article  published 
just  three  weeks  ago,  it  did  not  reprint  the  71- 
year-old  photograph. 

Live  from  Death  Row! 

Some  editors  say  they  can  be  just  as  effec¬ 


tive  in  portraying  the  grim  reality 
of  execution  without  photograph¬ 
ing  the  actual  moment  of  death. 

“We  run  pictures  showing  the 
empty  chambers,  the  gurneys,  I 
think  that  gives  you  the  effect,” 
says  Gilbert  Bailon,  executive  edi¬ 
tor  of  The  Dallas  Morning  News. 

And  as  Bailon  notes,  the  modem 
medicalized  trend  of  executing  by 
lethal  injection  also  robs  the  death  penalty  of 
a  certain  photogenic  gravity.  “When  you  put  a 
needle  in  somebody,  well,  I  think  everybody 
has  a  pretty  good  idea  of  what  that  looks 
like,”  he  says. 

TV  journalists  have  shown  somewhat  more 
interest  in  making  execution  public.  Even 
their  efforts  have  been  mostly  fitful,  however. 

Throughout  the  1990s,  former  talk-show 
host  Phil  Donohue  lobbied  for  public  execu¬ 
tions,  and  in  1992  when  California  was  about 


to  execute  its  first  inmate  in  two 
decades,  the  San  Francisco  public 
TV  station  KQED  unsuccessfully 
sued  for  the  right  to  film  the  execu¬ 
tion  using  the  argument  that  a  TV 
camera  was  a  journalistic  tool  no 
different  from  a  pen  and  notebook. 
Florida  TV  journalist  Mike 
Vasilinda  in  1998  formally  chal¬ 
lenged  state  regulations  against 
filming  executions. 

One  of  the  few  editors  who  favors  televis¬ 
ing  executions  is  Paul  C.  Tash  of  the  St. 
Petersburg  Times,  whose  editorial  board  takes 
a  rare  anti-death-penalty  editorial  stance 
among  Florida  papers.  But  Tash  says  that’s 
not  his  motivation.  “I  don’t  favor  it  because  I 
think  publicity  would  lead  inevitably  to  the 
end  of  the  death  penalty  —  but  because  there 
should  be  more  public  knowledge  of  what’s 
being  done  on  our  behalf,”  he  says.  “And  it 


Paul  C.  Tash 
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“We  have  gone  to  every  anti-death-penalty 
group  that  we  can  —  and  some  are  legitimate 
while  others  are  just  placard-shakers  —  and 
said  to  them,  ‘Hey,  if  you  have  a  case  where 
you  think  there  are  valid  indications  that  there 
was  a  wrongful  conviction,  tell  us  about  it. 
We're  not  asking  you  to  do  our  work.  Just 
point  us  in  the  right  direction.’” 

Indeed,  at  the  Death  Penalty  Information 
Center,  Executive  Director  Dieter  says  the 
phone  has  been  ringing  off  the  hook.  “All  the 
reporters  are  looking  for  angles,”  he  says.  But 
_ it’s  been  quiet  at  the 


other  organizations.  “We 


get  contacts  about  mdi 


vidual  cases  or  topics 


such  as  mentally  retard¬ 


ed  inmates  on  Death 


Row,”  says  Henninger  of 


have  received  the  most  attention  nationally, 
Florida  actually  has  released  the  most  Death 
Row  convicts  of  any  state  —  20.  In  a  series 
of  articles  that  ran  last  July,  Times  Reporter 
Sydney  P.  Freedberg  tracked  them  all  down. 
Many  were  not  doing  well  in  freedom. 
“They’re  sort  of  harder  to  interview  than  the 
people  who  are  on  Death  Row,”  she  says. 
“Most  of  these  cases  were  not  very  well-pub¬ 
licized,  really,  even  though  they  were  terrible 
crimes.”  For  one  former  Death  Row  inmate, 
Freedberg  was  the  first  Journalist  ever  to 
talk  to  him. 

With  that  kind  of  reporting,  the  Times  is 
the  paper  in  Florida  both  opponents  and  pro¬ 
ponents  talk  about  when  they  mention  death- 
penalty  coverage. 

‘Far  and  away,  the  leader  is  the  St. 
Petersburg  Times,”  says  activist  Abe  Bonowitz. 

“They  have  put  signifi¬ 


Sydney  Freedberg,  St.  Petersburg  Times 

“Most  of  these  cases  were  not  very  ^ 
well-publicized,  really,  even  though  they 
were  terrible  crimes.” 


cant  resources  into  cov¬ 


the  National  Coalition  to  Abolish  the  Death 
Penalty.  “But  nobody  has  come  to  us  and  said. 
‘How  do  we  do  what  they  did  in  Illinois?’ 
We’re  prepared  for  it  if  they  do.” 

But  in  Florida,  the  St.  Petersburg  Times 
has  taken  an  aggressive  approach. 

For  while  the  13  freed  Illinois  inmates 


ering  not  just  death- 
penalty  issues  but  prison 
issues  as  well.  There  is 
probably  no  other  paper 
in  Florida  that  is  consis¬ 
tently  looking  at  this  issue  in  a  way  1  would 
consider  unbiased,  that  is  accurate,  and  that 
gets  beyond  the  surface  of  the  story.  The  St. 
Petersburg  Times  is  doing  it  —  and  nobody 
else  in  Florida  is  doing  it  at  that  level.” 

Pro-death-penalty  Florida  legislator  Crist 
puts  the  Times  at  the  top  of  his  own  list.  “The 


personally  doesn’t  bother  me  that  that  the 
electric  chair  hurts  —  it’s  supposed  to  hurt. 
Believe  me,  we  shed  no  tears  for  the  Ted 
Bundys  and  ‘Tiny’  Davises  of  the  world.” 

Still,  even  the  Times  did  not  run  a  clear 
shot  of  Davis’  bloody  execution.  “We 
showed  a  picture  in  a  picture.  The  picture 
showed  someone  holding  up  the  photo,”  Tash 
says.  “Maybe  we  should  have  run  it  [the 
actual  photo].” 

Activists  on  both  sides  of  the  death-penal¬ 
ty  debate  generally  oppose  televised  execu¬ 
tion,  contradicting  conventional  wisdom  that 
suggests  each  would  have  a  reason  to 
embrace  public  executions:  either  to  empha¬ 
size  its  supposed  deterrent  effect  or  as  a  way 
of  highlighting  the  supposed  barbarity  of  the 
death  penalty. 

“Personally,  I  don’t  think  it  would  be  a 
good  idea,”  says  Richard  Dieter,  executive 
director  of  the  Death  Penalty  Information 


best  paper  is  also  the  worst  paper,”  he 
charges.  “The  St.  Petersburg  Times  does  the 
most  extensive  reporting  of  any  paper  in  the 
state.  The  quality  of  their  craftsmanship  is 
second  to  none.  They  have  the  best  writers. 
But  they  also  do  the  best  job  of  twisting  the 
facts  and  slanting  the  stories.” 


Dead  wrong 

Crist  remains  incensed  about  the 
Freedberg  story.  “None  of  those  people  were 
innocent,”  he  says.  “Even  [Freddie]  Pitts  and 
[Wilbert]  Lee,  who  The  Miami  Herald  lob¬ 
bied  on  behalf  of,  I  firmly  believe  they  were 
guilty  —  and  so  does  everybody  else  who 
was  involved  in  the  court  case.”  In  the  1970s, 
Herald  reporter  Gene  Miller  helped  free  the 
two  from  Death  Row  when  he  reported  on  a 
confession  made  by  another  man.  The  two 
were  given  a  full  pardon  and  recently 
received  $500,000  each  in  compensation 
from  the  state. 

“I  can’t  vouch  for  the  innocence  of  any 
of  these  [20]  people,”  reporter  Freedberg 
says.  “In  fact.  I’m  sure  there  are  some  who 
are  guilty.”  But  their  guilt,  she  points  out, 
“was  never  proven,  and  in  America  you  can’t 
keep  a  person  on  Death  Row  because  of 
suspicion.” 

Steve  Mills  of  the  Chicago  Tribune  adds, 
“If  you  go  back  to  the  role  of  journalists 
speaking  for  the  downtrodden  —  then  this  is 
something  we  should  be  doing.”  ■ 


Center.  “1  certainly  think  the  media  should  be 
there  and  reporting  it.  Somebody  has  to  keep 
an  eye  on  them.  But  I  just  feel  showing  exe¬ 
cutions  would  further  brutalize  all  of  us  and 
immunize  us  for  the  next  one.  . . .  The  novelty 
would  quickly  wear  off,  and  people  would 
say  it  means  nothing.” 

The  chairman  of  Florida’s  House  Judicial 
Council,  state  Rep.  Victor  Crist,  is  a  proud 
death-penalty  supporter  who  claims  he  is  car¬ 
rying  out  the  “overwhelming”  will  of  Florida 
citizens  to  execute  murderers.  But  when 
Florida  journalist  Mike  Vasilinda  sued  to  tele- 
vi.se  executions,  Crist  was  adamantly 
opposed.  “It’s  a  very  solemn,  serious  event,” 
Crist  said  at  the  time.  “I  would  hate  to  see  it 
turned  into  a  circus  or  spectacle.” 

A  few  death-penalty  opponents  favor  tele¬ 
vising  executions.  Sister  Helen  Prejean, 
famous  for  her  book  “Dead  Man  Walking” 
and  its  Hollywood  version,  has  said  it  would 


“galvanize”  opponents  of  capital  punishment. 
Abraham  Bonowitz,  the  Florida-based  direc¬ 
tor  of  Citizens  United  for  Alternatives  to  the 
Death  Penalty,  says  he  believes  in  televising 
executions  —  even  though  some  will  watch  it 
only  for  shock  value. 

“Some  will  get  a  sadi.stic  kick  out  of  it,” 
Bonowitz  says.  “But  it’s  my  own  belief  if  we 
broadcast  executions,  we’d  be  on  a  faster 
track  to  abolition.  I  could  be  wrong,  but  I 
think  people  have  compassion  and  don’t  want 
to  see  this  kind  of  thing.” 

One  group  intimately  involved  in  the 
death-penalty  debate  is  much  more  evenly 
divided  about  televising  executions:  Death 
Row  inmates.  A  1995  survey  of  700  con¬ 
demned  men  by  Dallas  Morning  News  staff 
writers  Howard  Swindle  and  Dan  Malone 
found  that  50%  favored  televising  executions 
while  44%  were  opposed. 

—  Mark  Fitzgerald 
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Death  in  Texas:  all  executions  are  carried  out  by  lethal  injection  on  this  gurney  in  the 
death  chamber  at  the  prison  in  Huntsville.  Some  reporters,  and  other  witnesses, 
complain  that  they  see  only  the  final  moments  of  the  medicalized  procedure,  which 
generally  provides  an  emotionally  distant  and  unreal  experience. 


Department  of 
Corrections 
(DOC)  staff 
must  perform 
many  grim  tasks  when  an 
execution  is  imminent  at 
Florida  State  Prison  in 
Starke.  When  electrocution 
was  a  condemned  prison¬ 
er’s  only  option,  the  oaken 
three-legged  chair  known 
as  “Old  Sparky”  had  to  be 
tested,  for  example.  Now, 
chemicals  must  be  mixed, 

IVs  must  be  readied,  and 
gurneys  must  be  set  up  for 
inmates  who  choose  to  die 
by  lethal  injection. 

But  DOC  spokesman 
C.J.  Drake  makes  it  clear 
that  one  task  is  perhaps  the 
most  distasteful:  setting  up 
the  prisoner’s  last  news 
media  interview.  “Frankly, 
the  staff  has  more  important  things  to  do  than 
arrange  a  press  conference  for  somebody 
who  is  about  to  be  executed.  It’s  just  a  burden 
on  everybody,”  Drake  says. 

Under  a  policy  adopted  in  1980,  Florida 
offers  a  Death  Row  inmate  the  opportunity 


for  a  “group  media  interview”  or  a  one-on- 
one  interview  with  a  journalist  of  his  choice 
48  hours  before  his  scheduled  execution.  The 
unusual  procedure  was  not  mandated  by  the 
Legislature,  but  adopted  by  the  DOC  itself  — 
for  reasons  no  one  quite  remembers,  Drake 
says.  Officials  are  looking  into  how  to  get  rid 
of  the  policy,  he  says,  adding  that  inmates 
themselves  rarely  request  interviews. 

That  would  be  in  line  with  the  general 
trend  towards  restricting  access  to  Death 


Row  prisoners  and  limiting  what  can  be  wit¬ 
nessed  during  executions  —  not  just  in 
Florida  but  throughout  the  38  states  with  cap¬ 
ital  punishment. 

“We’re  getting  less  and  less  access  all  the 
time,”  says  St.  Petersburg  Times  Editor  Paul 


C.  Tash.  “We’ve  had  to  fight  [the  DOC]  on  a 
number  of  issues.”  Now  that  Florida  is  per¬ 
mitting  inmates  to  choose  execution  by  lethal 
injection,  it  is  changing  its  procedure  so  the 
actual  process  of  preparing  the  inmate  takes 
place  behind  a  curtain  —  which  is  opened 
only  for  the  actual  introduction  of  the  fatal 
chemical  dose.  “The  whole  protocol  has  been 
changed,  making  it  very  difficult  for 
reporters,”  says  Times  reporter  Sydney  P. 
Freedberg.  “Basically,  you’ve  got  to  take  the 


word  of  the  prison  offi¬ 
cials  that  everything 
went  well  [in  prepping 
the  prisoner].” 

In  fact,  there  have 
been  many  instances 
where  condemned  pris¬ 
oners’  arms  have  been 
probed  again  and  again, 
in  “cutdown”  pro¬ 
cedures,  looking  for 
a  strong  vein  to  accept 
the  IV. 

In  California,  Peter 
Sussman,  a  free-lance 
writer  who  heads  the 
Society  of  Professional 
Journalists’  Northern 
California  chapter,  is 
suing  the  state  DOC  over 
a  similar  policy  in  that 
state.  By  the  time  wit¬ 
nesses  view  a  con¬ 
demned  prisoner,  he  has 
been  strapped  and  sedated  —  and  may  be 
comatose,  Sussman  said  at  court  hearings  in 
February.  “What’s  left  is  about  a  four-minute 
viewing  period,”  he  says.  “The  problem  is 
you  don’t  see  the  interaction  between  the 
condemned  person  and  the  guards,  you  don’t 
see  the  needles  being  inserted  — 
what  you  see  is  a  body  lying  there, 
and  when  there  are  no  vital  signs, 
they  say  he’s  dead.” 

Texas  has  a  similar  execution 
procedure,  but  is  considerably  more 
open  about  allowing  access  to  Death 
Row  inmates,  newspaper  editors  say.  “The 
Texas  Department  of  Corrections  is  pretty 
cooperative  in  making  sure  we  have  access 
to  Death  Row,”  says  Houston  Chronicle 
Vice  President  and  Managing  Editor  Tony 
Pederson.  And  while  Florida’s  DOC 
spokesman  says  inmates  there  spurn  their 
opportunity  for  last  interviews,  Pederson 
says  that’s  not  at  all  the  case  in  Texas. 
“It  seems  like  most  of  them  do  like  to  talk,” 
he  says.  —  Mark  Fitzgerald 


“You  don’t  see  the  needles  being  inserted  —  what  you  see 
is  a  body  iying  there,”  says  reporter  Peter  Sussman,  “and 
when  there  are  no  vitai  signs,  they  say  he  is  dead.” 
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Execs  and  managers 
say  recruitment  —  and 
retention  —  of  top 
talent  constitute 
their  No.  1  challenge 
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By  Joe  Grimm 

The  stack  of  paper  that  Lucy  Chin 
carried  in  her  arms  helps  explain  the 
sheaf  of  job  postings  tacked  to  your 
office  bulletin  board.  At  the  very 
least,  her  papers  should  tell  newspa¬ 
pers  that  they  are  not  alone.  Everyone  is  hav¬ 
ing  turnover  headaches. 

Chin  is  executive  director  of  the  University 
of  Michigan’s  Executive  Education  Program. 
The  papers  in  her  arms  were  surveys  on  which 
5,000  top  executives  and  managers  blackened- 
the-circles  next  to  issues  that  keep  them  awake 
at  night.  Choosing  from  an  insomnia-inducing 
menu  of  45  pressing  problems,  managers  from 
across  the  broad  landscape  of  American  busi¬ 
ness  ranked  “attracting,  developing,  and  keep¬ 
ing  good  people”  as  their  top  concern. 

So  clearly  is  talent  their  top  concern  that  the 
gap  to  the  next  closest  issue  —  thinking  and 
planning  strategically  —  is  one  of  the  widest  on 
the  list.  Michigan’s  Executive  Education 
Program  is  using  those  surveys  to  design  cours¬ 
es  that  address  managers’  key  concerns. 

Those  worries  are  the  same  ones  that  are 
making  newspaper  executives  call  each  other, 
compare  notes  at  corporate  meetings,  and  post 
questions  in  their  e-mail. 

“Has  rnmover  increased  at  your  paper,  too?” 
Yes.  And  get  used  to  it.  It’s  going  to  be  an 
issue  for  20  years. 

“Are  the  dot-coms  raiding  your  staff?” 

Yes,  but  they’re  having  trouble  holding  onto 
people,  too. 

“Do  you  have  any  good  candidates  for  us?” 
Fewer  and  fewer. 

High  turnover  is  not  exclusive  to  newspa¬ 
pers,  it  is  not  a  creation  of  the  Internet,  and  it  is 
not  a  blip  caused  by  a  strong  economy. 

John  Epperheimer  knows  newspapers.  His 
father  started  as  a  printer’s  devil  and  stayed  at 
the  same  paper  for  5 1  years,  and  Epperheimer 
himself  has  been  an  editor  at  the  San  Jose 
(Calif.)  Mercury’  News,  worked  at  a  start-up, 
and  is  now  president  of  the  Workpath  Group, 
an  executive  coaching  and  organizational  con¬ 
sulting  firm  in  Santa  Clara,  Calif. 

At  a  meeting  of  Knight  Ridder  human- 
resource  executives,  he  said,  “Newspapers  — 
when  you  consider  what  they  do  —  are  stun¬ 
ningly  oblivious  to  what  is  going  on  with  the 
rest  of  the  world.  Turnover  is  going  to  be  with 
us  for  the  rest  of  our  careers.” 

He  and  other  analysts  say  that  newspapers, 
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like  all  companies,  are  at  the  beginning  of  a  20- 
year  period  of  high  turnover.  It  is  being  driven 
by  two  factors:  demographics  and  a  new  career 
paradigm  that  includes  frequent  job  changes. 

Chin  and  her  colleagues  in  Michigan’s 
Executive  Education  Program  are  using  the 
findings  from  their  “Pressing  Problems”  sur¬ 
vey  to  construct  a  course  and  materials,  and 
they  believe  that  these  problems  will  stay  near 
the  top  of  the  list  for  years  to  come. 

Let’s  take  demographics  first.  Lower  birth 
rates  from  the  mid-1960s  to  the  late  1970s 
mean  there  are  not  enough  people  entering  the 
labor  market  to  replace  the  ones  who  are  leav¬ 
ing.  Rapid  Job  growth  exacerbates  the  prob¬ 
lems  of  a  shrinking  labor  pool. 

While  Federal  Reserve  Chairman  Alan 
Greenspan  can  dial  interest  rates  up  or  down 
to  fine-tune  the  economy,  he  can’t  do  anything 
about  the  birth  rate,  and  he  is  concerned  about 
that.  He  said,  “The  limiting  factor  to  continu¬ 
ing  growth  and  prosperity  in  the  United  States 
is  people.  There  are  simply  not  enough  people 
to  feed  the  machine.” 

Labor  shortages  drive  turnover.  Beverly 
Kaye,  co-author  of  “Love  ’em  or  Lose  ’em: 
Getting  Good  People  to  Stay,”  has  spent  20 
years  as  an  organizational  consultant  and  says 
she  has  never  seen  higher  turnover  than  today’s. 
And,  she  adds,  it’s  only  going  to  get  worse. 

Speaking  to  managers  from  automotive. 


banking,  health  care,  communication,  and 
other  industries,  she  predicted  “a  talent- 
scrunched  world,”  where  “we  are  going  to  be 
raiding  each  other’s  talent  pools  like  there  is 
no  tomorrow.” 

Yes,  newspapers  feel  that  they  especially 
have  the  hot  breath  of  dot-coms  on  their 
necks,  but  even  new  media  have  their  chal¬ 
lenges  holding  onto  people.  Microsoft,  the 
mother  of  all  dot-coms,  is  concerned  about 
holding  onto  its  talent,  said  Kaye.  “Microsoft 
is  not  the  place  it  used  to  be,”  she  said. 

Epperheimer  said  there  is  more  to  the 
turnover  than  a  worker  shortage.  He  said  it  is 
symptomatic  of  a  fundamental  change  in  the 
relationship  between  workers  and  employers. 
“Employees  are  in  the  driver’s  seat  as  never 
before,  and  they  are  demanding  much,”  he  said. 


Tenure  is  truncated  as  workers  Jump  from  Job  to 
Job  and  career  to  career  to  get  what  they  want. 

According  to  a  Jobtrak.com  poll  of  2,500 
college  students  and  recent  graduates,  78%  said 
they  planned  to  stay  in  their  first  Job  three  years 
or  less,  with  58%  expecting  to  move  within  two 
years.  Only  17%  said  they  planned  to  stick 
around  five  years  or  more.  Another  survey,  by 
CareerPath.com,  said  four  out  of  1 0  people  are 
likely  to  change  Jobs  in  the  next  year. 

A  work  force  that  changes  Jobs  every  three 
years  will  mean  twice  the  turnover  —  and 
double  the  expense  —  of  a  work  force  that 
changes  Jobs  every  six. 

The  cost  of  turnover  is  staggering,  and  large¬ 
ly  unmeasured.  The  cost  every  time  someone 
announces  they’re  leaving  ranges  from  50%  to 
200%  of  annual  compensation.  Expenses 
include  hard  costs  —  such  as  moving  costs, 
interview  trips,  orientation,  and  overtime  —  as 
well  as  soft  costs,  such  as  loss  of  institutional 
knowledge,  stress  on  the  remaining  workers, 
and  loss  of  expertise  to  the  competition. 

Bruce  Tulgan,  author  of  “Managing 
Generation  X,”  points  to  another  demographic 
trend  that  will  keep  this  at  the  top  of  agenda. 
Once  written  off  as  slackers.  Generation  X, 
now  between  the  ages  of  23  and  35,  numbers 
40  million  and  will  dominate  the  work  force 
for  years  to  come.  He  says  that  hearts  and 
minds  will  be  won  by  companies  that  best 


answer  this  question:  “What  can  you  offer  me, 
not  Just  in  the  way  of  money,  but  in  mar¬ 
ketable  skills  and  exposure  to  decision-makers 
and  opportunities  to  prove  myself  and  collect 
proof  of  my  ability  to  add  value?” 

Epperheimer  sees  the  loyalty  pendulum  as 
being  somewhere  in  the  middle,  at  neither  the 
one  extreme  of  paternalistic  security-for-loy- 
alty  nor  the  other  extreme  of  complete  free 
agency.  He  said  it  is  somewhere  in  the  middle, 
where  workers  and  employers  stay  together  as 
long  as  there  is  mutual  benefit. 

Kaye  said  that,  while  much  is  made  of  the 
difference  between  Baby  Boomer  and  Gen  X 
work  ethics,  she  finds  that  both  want  the  same 
thing:  respect,  a  chance  to  create,  a  sense  of 
value.  What  is  different,  she  says,  is  the  way 
the  two  generations  act  when  they  don’t  get 


what  they  want.  Kaye,  a  Boomer,  says:  “If  we 
don’t  get  those  things,  we  whine.  If  they  don’t 
get  those  things,  they  walk.” 

Before  hanging  a  disloyalty  rap  on  newspa¬ 
per  workers,  consider  where  they  learned  the 
change  of  allegiance.  Throughout  the  1990s, 
newspaper  companies  bought,  sold,  merged, 
downsized,  swapped,  and  closed,  rewarding 
thousands  of  longtime  employees  with  a  corpo¬ 
rate  bye-bye.  Times  Mirror  Co.  employees  who 
endured  the  1995  contraction  at  New  York’s 
Newsday,  where  outside  recruiters  were  invited 
to  interview  their  co-workers  right  inside  the 
newspaper,  recently  got  a  new  owner  anyway. 

The  Tribune  Co.  purchase  of  Times  Mirror, 
the  hawking  of  49  Thomson  dailies  in  the 
United  States,  and  ownership  maneuvers  in 
San  Francisco  and  Honolulu  may  break  more 
employer-employee  pacts  than  all  the  resigna¬ 
tion  letters  from  individual  newspaper  work¬ 
ers  put  together. 

These  underlying  dynamics  of  demograph¬ 
ics  and  zig-zaggy  career  paths  portend  changes 
beyond  high  turnover.  One  is  that  the  tradition¬ 
al  career  ladder  from  small  newspaper  to  medi¬ 
um  to  large  may  becoming  obsolete. 

Large  newspapers,  anxious  to  fill  the  talent 
void,  are  hiring  people  at  younger  ages.  One 
student,  who  still  has  not  graduated,  was 
weighing  offers  around  the  first  of  the  year 
from  a  national  daily  and  a  large  newspaper 
near  his  home.  Salary  offers  were  about  dou¬ 
ble  what  survey  studies  say  the  average  is  for 
someone  fresh  out  of  school. 

After  large  newspapers  recruit  young  talent, 
they  sometimes  lose  them  to  much  smaller 
papers  that  can  offer  greater  freedom  and 
resf)onsibility.  The  newspaper  Job  market  is 
rapidly  evolving  into  one  where  any  newspaper 
can  recruit  from  any  other  newspaper  —  if  it 
can  beat  out  the  non-newspaper  suitors. 

Because  turnover  at  newspapers  has  some 
of  the  same  roots  as  everyone’s  turnover,  the 
same  retention  strategies  can  be  fruitful. 

This  is  what  newspapers  can  do: 

First,  take  responsibility.  While  it  is  conven¬ 
ient  to  act  helpless  in  the  face  of  dot-coms  with 
their  stock  options,  concierges,  and  fresh  feel, 
Internet  companies  are  not  the  root  of  problem, 
and  those  are  not  the  incentives  that  pull  most 
people  away  from  newspapers.  High  up  on  the 
list  —  higher  than  stock  options  —  is  the 
chance  to  do  meaningful  work,  to  create,  to  be 
respected,  and  to  have  a  personal  life.  News¬ 
papers  can  influence  most  of  those  factors. 

Next,  make  sure  you  have  good  supervisors. 
“People  don’t  leave  companies,”  said  Kaye, 


What  is  different  is  the  way  the  two  generations 
act  when  they  don’t  get  what  they  want.  A 
Boomer  says:  “If  we  don’t  get  those  things,  we 
whine.  If  they  don’t  get  those  things,  they  walk.” 
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“they  leave  bad  bosses.”  While  employees 
might  say  in  exit  interviews  that  they  left  for 
better  opportunities,  she  said,  when  they  are 
safely  away  from  their  old  jobs,  many  will  say 
that  they  left  because  the  boss  was  a  jerk.  Years 
of  surveys  by  the  Gallup  Organization,  trans¬ 
lated  into  the  book,  “First,  Break  All  the 
Rules,”  which  say  that  a  good  boss  is  the  No.  1 
factor  for  keeping  people.  Name  good  people 
as  managers,  train  them  to  be  good  bosses,  and 
make  it  possible  for  them  to  do  their  jobs. 

Create  a  sense  of  common  interest.  “First, 
Break  All  the  Rules”  says  that  a  sense  of  com¬ 
munity  keeps  people  around.  Having  friends  at 
work  encourages  people  to  stay.  That  kind  of 
camaraderie  is  a  big  part  of  the  recruiting  cam¬ 


paigns  that  some  companies  use  to  attract  peo¬ 
ple.  Newspapers,  which  fundamentally  are 
team  operations,  can  achieve  that. 

Epperheimer  said,  “Working  at  a  small 
start-up  reminded  me  of  nothing  so  much  as 
working  at  a  small  newspaper.  We  had  this 
sense  of  focus  and  purpose  that  was  just  laser¬ 
like.  The  people  around  me  were  my  work 
family,  and  reminded  me  exactly  of  working  at 
a  small  paper.”  He  advises  that  new  workers 
“hate  to  waste  time  on  politics,  meetings,  and 
hierarchy.  It  is  a  time-waster  and  a  turn-off.” 

Give  people  meaningful  work.  Epperheimer 
said  that  workers  today  seek  meaning  in  their 
work  —  work  that  they  feel  can  make  a  dif¬ 
ference.  “They  will  make  values-based  com¬ 


mitments.”  he  said.  Newspapers  do  that  by 
focusing  on  their  roles  in  serving  and  informing 
the  community.  “Help  people  connect  their  job 
to  their  innate  motivations,  values,  and  inter¬ 
ests,”  he  said.  Ignore  their  values  at  your  peril. 

Develop  them.  Do  not  ask.  “Why  should  we 
train  them?  They’re  just  going  to  leave  any¬ 
way.”  Consultants  says  that  people  are  looking 
for  professional  development  and  want  to  feel 
that  they  are  advancing  their  careers.  Com¬ 
panies  that  keep  people  allow  them  to  advance 
without  leaving.  Kaye  said,  “Never  before  has 
development  been  the  necessity  it  is  now.  It  has 
always  been  a  nicety.  If  I  don’t  have  a  boss 
who  makes  me  feel  like  I  matter.  I’m  gone  — 
and  it  has  never  been  easier  to  go.”  ■ 


COLOR  PRE-PRESS  ASSOCIATE 

Looking  for  a  new  and  exciting  full-time  career 
with  a  one  of  a  kind  work  environment? 


The  Chronicle  of  Higher  Education,  a 
national  weekly  newspaper,  is  seeking  a 
strong  leader  to  implement  a  color- 
production  system  and  lead  our  team.  We  are 
looking  for  a  hands-on  team  player  to  be 
responsible  for  implementing  and 
maintaining  color  quality  and  developing  and 
supporting  team  members.  The  team  leader 
will  work  closely  with  the  Production 
Director  on  all  facets  of  The  Chronicle's 
color  reproduction  operations. 

Candidates  should  be  creative,  intelligent, 
industrious,  and  able  to  work  well  with,  and 
inspire,  others.  Several  years  of  newspaper, 
magazine  or  service-bureau  experience  are 
required;  some  managerial  experience  is 
desirable. 

Candidates  must  also  possess  in-depth 
knowledge  of  electronic  pre-press  and  color 
reproduction  requirements.  Mac 


OS  and  Photoshop  are  musts.  Minimum 
two  years  experience  in  color  correcting 
and  toning. 

The  Chronicle  offers  competitive  pay  and 
benefits  that  are  virtually  unmatched  in 
pre-press,  plus  a  pleasant  and  stimulating 
work  environment. 

♦  ♦  ♦ 

This  is  a  new  position  with  varied  duties. 
Send  letter,  resume,  and  salary 
requirements  to: 

Cindy  Kennedy 

The  Chronicle  of  Higher  Education 
1255  23rd  Street,  NW,  Suite  700 
Washington,  DC  20037 
FAX:  (202)  466-1373 

NO  telephone  calls  please 
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-  Princeton,  NJ  - 


Award  winning  finance  magazine 
A  seeks  senior  level  assignment 
L  »  editor  for  monthly  trade  magazine 
read  by  financial  planners  and 
independent  investment  advisers.  Will 
direct  editorial  coverage  in  selected  areas, 
identifying  story  ideas  and  assigning  them  to 
freelance  writers.  Will  also  write  articles  or 
columns  for  each  issue  and  assist  in  review¬ 
ing  edited  stories.  We  require  experience 
directing  editorial  coverage,  making 
assignments  and  writing  articles  for  financial 
publications  along  with  familiarity  with  finan¬ 
cial  planning,  investment  management, 
securities  markets,  estate  planning,  and 
taxation.  Ability  to  work  with  freelance  writers 
to  frame  assignments  and  generate  sophisti¬ 
cated  coverage.  Must  be  good  at  developing 
industry  sources.  College  degree,  with  major 
in  business  and/or  journalism  essential. 
E-mail:  brclark@bloomberg.net 
Fax:  917-369-8339 


Sr.  Developmental 
Editor 

Bloomberg  Press 


Bloomberg  Press,  an  award-winning 
I  '  \  \  publisher,  seeks  a  seasoned  book 
L  »  editor  to  develop  8-12  titles  per 

year  including  expert  professional  ^ 
books  for  financial  practitioners,  i 
trade  books  on  investing,  personal  finance,  \ 
e-business,  etc.,  as  well  as  mainstream 
business  narratives.  Interacting  with  authors,  s 
financial  market  professionals,  academics 
and  institutional  sources,  you  will  manage  ^ 
author  teams;  play  a  significant  role  in  shaping  ^ 
manuscripts:  and  share  responsibility  for  our  J 
publishing  activities.  j 

Ideal  candidates  should  possess  5-1-  years'  f 
substantive  line-editing  experience,  a  proven  | 
track  record  anticipating  trends/editing,  in  ^ 
addition  to  demonstrated  success  working  . 
with  and  retaining  high  quality  authors.  Must 
be  team-oriented,  entrepreneurial  and  able 
to  manage  multiple  projects  simultaneously.  ! 
E-mail:  tbelford@bloomberg.net 
Fax:  917-369-8276 

If  you  are  optimistic  and  refreshed  by  chal¬ 
lenge,  then  you  are  answering  the  right  ad. 
We  offer  excellent  benefits  which  include 
401K,  tuition  reimbursement  and  company 
sponsored  meals.  For  consideration,  please 
send  resume  and  cover  letter,  indicating 
desired  position,  salary  requirements  to 
contact  stated  under  position  to: 
Bloomberg,  L.P.,  100  Business  Park 
Drive,  Princeton,  NJ  08540.  An  EOE. 

Bloomberg 


Talent  bank:  It’s 
all  about  access 


By  Joe  Grimm 


There  is  a  story  about  a  man  whose 
job  it  was  to  raise  money  for  a  char¬ 
itable  organization.  A  friend  board¬ 
ed  a  plane  and  found  the  fund-raiser 
sitting  in  first-class.  Surprised  at  this 
extravagant  waste  of  the  charity’s  money,  the 
friend  later  asked  the  fund-raiser  why  he  flew 
first-class.  Matter-of-factly,  the  fund-raiser 
said,  “There’s  no  money  in  coach.” 
Capitalized  and  captive,  first-class  prospects 
more  than  made  up  for  the  cost  of  the  tickets. 

If  you  want  to  raise  money,  go  where  the 
money  is;  if  you  want  to  find  talent,  go  where 
the  talent  is. 

As  scarce  as  good  talent  is,  it  is  even  rarer 
in  certain  specialties  —  marketing,  new 
media,  editing,  and  business  reporting  —  or 
for  leadership  positions.  The  intersections  of 
scarce  specialties,  such  as  marketing  director 
or  business  editor,  are  especially  tough. 
Recruiting  scarce  talent  requires  selective 


At  a  convention  job-fair  table,  for  example, 
one  first-year  reporter  after  another  will  sit 
down  for  an  interview,  and  you  won’t  meet  an 
assignment  editor  all  day.  Where  are  they? 

They  may  be  at  the  convention,  but  they  feel 
they  have  outgrown  the  job  fair  scene,  and 
won’t  walk,  resume  in  hand,  table  to  table, 
queuing  up  for  20-minute  interviews-in-a-can. 

Supervisors  are  more  likely  to  be  attending 
workshops,  or  running  them,  and  you  can  but¬ 
tonhole  them  there,  but  let’s  not  leave  the  job 
fair  just  yet. 

While  the  top  talent  may  not  be  sitting  on 
the  visitor’s  side  of  the  tables,  they’re  at  the 
fair,  running  the  interviews  from  the  home 
side.  Experienced  recruiters  know  that  some  of 
the  best  prospects  at  the  job  fair  may  be  the 
people  doing  the  interviews.  The  interviewers 
have  been  asked  to  recruit  because  they’re 
respected,  trusted,  and  good  ambassadors. 

Subtlety  and  discretion  are  the  watchwords. 
At  the  Unity  ’99  job  fair  in  Seattle,  one 
recruiter  from  a  Top-Five  newspaper  plopped 
down  across  the  table  from  an  assistant  metro 
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Want  to  work  with  one  of  the  nation’s  most  progressive 
newspapers?  In  one  of  the  nation’s  most  dynamic  markets? 

Excited  about  the  idea  of  joining  a  corporate  culture  focused 
not  just  on  excellence  but  also  aggressive  growth,  diversification 
and  commitment  to  its  employees? 


There’s  a  career  for  you  at  The  Miami  Herald  Publishing  Company. 

In  addition  to  winning  16  Pulitzers,  The  Miami  Herald  has  been 
named  one  of  the  nation’s  best  newspapers  by  the  Columbia 
Journalism  Review.  And  year  after  year,  El  Nuevo  Herald  has 
been  named  the  nation’s  best  Spanish-language  daily. 
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She  liTiami  Herald 


Ehe  Heral^i 


South  Florida's 
world-class  newspaper. 


The  Broward  Countj’  edition 
of  The  Miami  Herald. 


One  of  the  fastest-growing  daily 
newspapers  in  the  country. 


Specializing  in  high-end,  in-room 
hotel  and  visitor  guides. 


KnichtRidoer.com. 

South  Florida’s  largest  collection  of  Internet 
sites  including  web  deveiopment. 
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H.  NEWSPAPER  OP  THE  AMERICA! 

Reaching  top-demo  Caribbean 
and  Latin  American  readers. 


Handling  the  largest  and  most  diverse 
event  marketing  and  sponsorship 
opportunities  in  South  Florida. 


The  Miami  Herald  Publishing  Company 


For  more  informotion  on  coreer  opportunities  witli  The  Miomi  Herald  Publishing  Compony,  coll  Robin  Reiter-Forogolli,  Vice  President  Human  Resources,  at  (305)  376-2872.  Miioil:  rreiter@herald.com 
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editor  recruiting  for  her  own  paper,  openly 
handed  her  his  business  card,  and  scampered 
away.  He  never  realized  that  he  had  plopped 
down  next  to  the  recruiter’s  executive  editor, 
who  was  talking  with  her.  The  ham-handed 
move  could  have  been  embarrassing  or  even 
dangerous  for  her,  and  made  the  card-passing 
recruiter  look  silly. 

Another  place  to  look  for  managerial  talent 
at  a  job  fair  is  in  the  aisles.  Although  they  may 


not  be  there  to  circulate  resumes,  they’ll  come 
to  see  what’s  going  on  and  to  check  in  with 
old  friends.  They  may  be  recruiting  casually, 
like  you,  too.  A  recruiter  with  a  sharp  eye  can 
spot  someone,  chat  a  little,  and  set  up  a  meal 
or  cup  of  coffee  for  later. 

Away  from  the  job-fair  floor,  workshops 
can  attract  specialists.  At  its  1997  convention, 
also  in  Seattle,  the  National  Association  of 
Hispanic  Journalists  foreshadowed  Regis 


Philbin  with  a  workshop  entitled,  “So,  You 
Want  to  Be  an  Editor.”  Recruiters  who  had 
slipped  into  the  workshop  to  scout  talent  had  to 
laugh.  Almost  everyone  else  in  the  room  was 
also  a  recruiter,  doing  the  same  thing.  After  the 
workshop,  a  recruiter  followed  one  of  the  few 
nonrecruiters  to  ask  her  about  her  interests,  and 
they  exchanged  cards  at  the  elevator. 

At  a  Unity  ’99  workshop  for  business 
reporters,  one  journalist  was  so  turned  off  by 
the  frenzied  flurry  of  job  postings  and 
announcements  that  she  remarked,  “I  was  there 
to  learn.  If  I  wanted  a  new  job.  I'd  go  to  the  job 
fair.”  A  recruiter  with  a  little  more  finesse 
attending  another  workshop  passed  around  a 
signup  sheet  for  people  who  wanted  more 
information,  and  left  with  a  sheet  of  contacts 
and  an  excuse  to  call  them  afterward. 

This  is  the  best  use  of  a  job  fair:  to  make  new 
contacts  and  to  nurture  existing  ones  with  some 
face-to-face  conversation.  To  attract  scarce  tal¬ 
ent,  commit  to  building  relationships  that  you 
will  nurture.  This  is  called  relational  recruiting. 

Tonnya  Kennedy,  one  of  two  deputy  man¬ 
aging  editors  hired  in  recent  months  at  The 
Virginian-Pilot  in  Norfolk,  was  at  the  Lexing¬ 
ton  (Ky.)  He  raid- Leader  when  Virginian-Pilot 
Editor  Kay  Addis  heard  about  her  and  called 
her  out  of  the  blue  about  a  job. 

Kennedy  had  not  been  at  the  Herald-Leader 
very  long  and  was  not  interested  in  moving. 
Kennedy  and  Addis  parted  on  good  terms. 
Later  in  the  year,  they  met  at  Unity  ’99  and 
chatted  briefly.  The  relationship  that  began  with 
that  cold  call  grew,  and  when  Addis  called 
again,  some  months  after  Unity,  Kennedy  was 
interested  enough  to  go  see  more. 

Barbara  Grandison-Jones,  home-delivery 
sales  manager  at  The  New  York  Times,  was  in 
a  Newspaper  Association  of  America  mentor¬ 
ing  program  when  she  got  a  glimpse  of  how 
recruiting  can  happen  at  the  highest  level. 
Grandison-Jones  saw  it  happen  as  she  attend¬ 
ed  a  conference  in  1997  with  her  mentor, 
Judith  Roales  of  the  St.  Petersburg  (Fla.) 
Times.  The  St.  Pete  Tunes  was  in  negotiations 
to  purchase  a  clutch  of  free  weeklies,  and 
Roales  stopped  another  person  attending  the 
convention  and  told  him,  “I  need  you  to  run 
some  papers.”  The  prospect  declined,  but 
Grandison-Jones  thought,  “So  this  is  how  it 
happens.  A  job  was  proffered,  but  declined.  It 
could  just  as  easily  have  been  accepted.” 

Networking  and  relational  recruiting  be¬ 
come  more  important  the  higher  you  go  into 
supervisory  ranks.  One  transparent  tactic  — 
and  it  is  meant  to  be  see-through  —  is  to  call 


In  The  Environment 

*  Inside  EPA 

*  Siiperfund  Report 
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Come  To  Washington 
And  Join  An  Exciting  Team 


Inside  Washington  Publishers  is  looking  for  reporters 
who  want  to  hone  developed  skills  or  get  a  start  in  an 
exciting  career.  We  market  23  newsletters  and  six  online 
services  that  specialize  in  delivering  exclusive  news  in  hot 
policy  areas  such  as  international  trade,  defense,  health 
care  and  the  environment. 

We  value  reporting  experience,  but  don't  require  it.  What 
we  do  require  is  drive  and  determination,  commitment  to 
editorial  excellence,  and  a  belief  that  timely,  accurate, 
incisive  reporting  can  make  a  difference. 

If  you  want  to  make  a  difference,  and  want  to  continue  (or 
start)  your  reporting  career  covering  policy  and  politics 
where  much  of  it  happens,  send  a  letter  with  resume.  By 
e-mail:  jobs@iwpnews.com;  fax:  703-416-8543;  or  write: 
Inside  Washington  Publishers,  1225  Jefferson  Davis 
Highway,  Suite  1400,  Arlington,  VA  22202. 


38  EDITOR  4  PUBLISHER  APRIL  24,  2000 


www.editorandpublisher.com 


potential  candidates  for  a  job,  describe  the 
opening,  and  ask  whether  they  know  anyone 
who  might  be  interested. 

If  they  can’t  think  of  anyone,  they  say  so.  If 
they  can  offer  a  candidate,  they’ll  do  that.  And 
if  they  (as  you  had  hoped  all  along)  are  inter¬ 
ested,  they  can  say  that,  too.  This  approach 
keeps  the  relationship  fresh,  it  lets  prospects 
know  that  they  are  under  active  consideration, 
and  it  lets  them  decline  without  saying  no. 

Career  mentoring  can  be  a  form  of  relation¬ 
al  recruiting.  A  prospect  who  comes  to  trust  a 
recruiter  will  consult  him  or  her  at  critical  Junc¬ 
tures,  and  ask  for  advice.  By  cultivating  men¬ 
torships  with  people  who  show  promise,  it  is 
possible  to  build  a  pool  of  people  who  may 
seek  jobs  and  experiences  that  might  prepare 
them  to  one  day  work  with  the  mentor. 

Recruiting  cannot  be  the  sole  motivation 
for  such  relationships,  however.  Healthy  men¬ 
torships  are  meant  to  help  people  grow  their 
careers,  not  to  fill  job  openings  at  the  mentor’s 
company.  The  mentor  must  not  distort  the 
relationship,  take  advantage  of  the  relationshp 
by  advising  ill-timed  moves,  or  withdraw 
from  the  relationship  if  it  becomes  clear  that  it 
will  not  lead  to  a  hire. 

The  trade  press  can  provide  leads  for  initial 
contacts  that  could  lead  to  hires.  Watch  for 
news  of  promotions,  fellowships,  awards,  and 
the  appointment  of  new  leaders  in  profession¬ 
al  associations. 

In  the  old  economy,  departures  were  seen  as 
disloyal  acts  and  punished  with  no-retum  poli¬ 
cies.  With  new-economy  turnstiles  spinning, 
smart  employers  get  their  best  ex-employees  to 
come  back.  Former  employees  should  be  con¬ 
sidered  a  talent  pool.  The  advantage  of  tracking 
ex-employees  is  that  we  know  their  strengths 
and  weaknesses,  and  they  know  the  company 
and  likely  would  return  to  some  relationships. 
Getting  a  good  person  back  can  be  a  tremen¬ 
dous  boon,  and  can  encourage  others  to  stay. 

Gail  Bulfin,  training  and  reader  editor  of  the 
Sun-Sentinel  in  Fort  Lauderdale,  Fla.,  says  the 
paper  has  hired  back  10  former  employees  who 
have  been  to  places  where  the  grass  proved  not 
to  be  as  green  as  it  once  seemed.  At  the  San 
Antonio  (Texas)  Express-News,  a  staff  expan¬ 
sion  promised  to  change  the  character  of  the 
paper  enough  that  it  made  it  easier  to  recruit  ex¬ 
employees  who  had  gone  to  larger  papers. 

Seminars  attract  the  specialists  that  other 
companies  value.  Organized  events  such  as 
conventions  and  trade  shows  can,  too.  Award 
ceremonies  attract  the  best  in  the  business.  All 
can  be  opportunities  for  low-key  recruiting.  It  is 


j  RECRUITING  — 

Conventions  are  gathering  places  for  talent 
that  can  provide  opportunities  for  formal 

O  recruiting  or  making  casual  connections 
leading  to  job  offers. 


These  are  some  conventions  coming  up 
this  year: 
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Investigative  Reporters  and  Editors 

June  1  -4,  New  York 

Native  American  Journalists  Association 

June  14-17,  Fort  Lauderdale,  Fla. 

National  Association  of  Hispanic  Journalists 

June  21-24,  Houston 

National  Press  Photographers  Association 

June  30-July  1 ,  San  Francisco 


National  Association  of  Black  Journalists 
Aug.  16-20,  Phoenix 
Asian  American  Journalists  Association 
Aug.  23-26,  New  York 
Society  for  News  Design 
Aug.  31 -Sept.  2,  Minneapolis 
National  Conference  of  Editorial  Writers 
Sept.  13-16,  Seattle 
American  Association  of  Sunday 
and  Feature  Editors 
Sept.  26-30,  New  York 
Associated  Press  Managing  Editors 
Oct.  18-20,  San  Antonio,  Texas 
Society  of  Environmental  Journalists 
Oct.  19-22,  East  Lansing,  Mich. 


out  of  place  and  clumsily  overt  to  announce 
your  business  at  the  top  of  your  lungs.  Listen  to 
what  people  are  saying,  and  then  find  a  way  to 
chat  with  people  off  to  the  side.  Try  to  start  a 
relationship  that  you  can  pursue  afterward. 

Of  course,  no  recruiter  can  attend  all  the 
meetings  and  conventions  that  are  held,  and 
they  would  be  out  of  place  at  many  of  the  sem¬ 
inars  that  exist.  It  is  wise,  then,  to  enlist  help. 
When  staff  members  attend  conventions  or 
seminars  where  there  likely  will  be  other  good 
prospects,  ask  them  in  advance  to  keep  a  sharp 


eye  out  for  talent,  and  ask  them  afterward 
who  they  met. 

Raul  Reyes,  now  with  The  Dallas  Morning 
Ne\^’s,  was  with  the  San  Antonio  Express-News 
and  looking  for  auto  writers  in  January  when 
he  boarded  a  plane  and  flew  to  Detroit  to  scout 
talent  at  the  North  American  Auto  Show.  When 
he  told  me  he  would  be  recruiting  at  the  auto 
show  blocks  from  my  own  Eree  Press'  door,  I 
was  embarrassed  to  say  I  had  never  done  that. 
I  hurried  over,  put  out  the  word  in  the  press¬ 
room,  and  we  landed  a  business  reporter.  ■ 
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Whether  you’re  a  job 
seeker  or  a  recruiter, 
think  about  your 
message  before  you 
pick  your  medium 

By  Joe  Grimm 


Whether  you’re  hunting  for  tal¬ 
ent  or  a  job,  e-mail  is  a  great 
new  arrow  to  have  in  your 
quiver.  Use  it  the  wrong  way, 
though,  and  you’re  going  to 
shoot  yourself  in  the  foot. 

First,  understand  that  e-mail  is  not  Just 
a  faster  way  to  send  a  letter  or  a  cheap 
replacement  for  a  telephone  call.  E-mail  is  a 
fourth  voice. 

The  first  three  are  face-to-face,  by  phone, 
and  by  mail.  (Although  it  is  now  put  down 
as  snail-mail,  letters  are  still  a  very  effective 
choice.) 

Because  e-mail  is  so  much  younger  than  its 
siblings,  it  is  still  learning  its  manners.  It’s  no 
wonder,  then,  that  some  people  act  as  though 
what  is  right  for  the  phone  or  the  mailbox  will 
be  right  for  e-mail.  It  often  isn’t. 

First,  keep  the  unique  characteristics  of  e- 
mail  in  mind.  It  is  instantaneous.  It  is  free.  It 
can  be  top-of-the-head  conversational,  yet  it 

E-mai 


creates  permanent  records  that  can  be  copied, 
forwarded,  and  archived.  Remember  that, 
with  e-mail,  the  sender  has  little  control  over 
what  it  looks  like  to  the  receiver.  (If  you’re 
e-mailing  to  the  technologically  clueless, 
neither  party  has  any  control  over  what  the 
e-mail  will  look  like.)  E-mail  makes  it  easier 
and  cheaper  for  the  sender  to  throw  pictures, 
graphics,  and  sounds  into  the  virtual  envelope 
as  attachments.  It  is  harder,  and  can  be  impos¬ 
sible,  for  the  receiver  to  get  them  out. 


etiquette 


Understand  what  e-mail  is  best  at,  and  you 
begin  to  understand  when  it  is  best  to  use  it. 
There  are  many  types  of  cameras,  for  example, 
but  it  does  not  make  sense  to  use  a  Polaroid 
(where  the  advantage  is  instant  images)  when 
you  want  an  archival-quality,  high-defmition 
image  that  will  last  for  generations. 

This  implies  that  e-mail  isn’t  always  your 
best  bet.  Before  you  even  fill  out  that  “To:” 
field,  ask  yourself  whether  a  phone  call  or  let¬ 
ter  (remember  them?)  would  be  better.  If  you 


think  the  recruiter  might  need  to  forward 
copies  of  your  cover  letter  and  resume  to  other 
people,  ask  yourself  whether  those  colleagues 
will  likely  get  this  on  paper  or  by  forwarded  e- 
mail.  If  there  is  any  chance  that  the  recruiter 
will  want  paper,  send  it  that  way.  Otherwise, 
your  carefully  written  and  designed  resume 
will  be  at  the  mercy  of  whatever  kind  of  print¬ 
er  is  on  the  recruiter’s  end  of  things. 

If  it  doesn’t  absolutely,  positively  have  to 
be  there  right  now,  and  if  you  can  afford  the 
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We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  index! 


Now,  in  our  76th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

-  Relocation  info  now  includes  rankings  of  quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


-  Demographic  data  now  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

-  Now  Population  Forecasts  are 

projected  out  5  YF*ARS  to  2005! 

-  All  the  market  data  for  Canada  is  in 

one  convenient  section! 

PIT  S  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 
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The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $140.  Its  also  available 
on  CD-ROM  together  with  the  data  from  U.S.  MARKET  FORECASTS 
which  covers  all  towns  and  cities  in  the  U.S.  with  2500  or  more  population. 
Pricing  for  the  CD-ROM,  which  includes  the  printed  Market  Guide,  is  just 
$495.  (CA,  DC,  FL,  IL,  MA,  MD,  Nj,  NY,  OH  and 
TX  residents  please  add  appropriate  sales  tax.  Canada 
residents  please  add  GST.) 
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DIRECTORIES,  Circulation  Dept.,  1515  Broadway, 
New  York,  NY  10036.  Phone:  (888)  612-7095. 
E-Mail:  edpub@mediainfo.com.  Place  your  order  on 

our  Web  site:  wvvw.niecliainfo.coni 

(click  on  the  store  icon)  Or  contact  us  at  the  number 
above  for  more  information. 
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Where  You  'll  Find  the  Powers  of  the  Press."" 


For  75  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning  Outlets,  Retail  Outlets,  Location  of 


tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 


Markets,  Newspapers  Serving  the  Market,  Retail 
Sales  Data,  and  much,  much  more! 


But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  community  life. 


It’s  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  U.S.  and  Canada  . . .  plus  critical  market  data 
for  more  than  1,600  cities  and  all  3,141  U.S.  counties. 


stationery  and  postage,  mail  might  be  better. 
If  you  are  sending  an  application  and  have 
no  clue  whether  there  is  even  a  job  avail¬ 
able,  the  immediacy  of  e-mail  is  not  an 
advantage.  You’re  just  doing  because  it  is 
easiest  for  yourself,  without  regard  for  the 
other  person.  This  is  not  the  kind  of  mes¬ 
sage  you  want  to  send. 

If,  on  the  other  hand,  you  are  maintaining 


ENTREPRENEURS 


T<u^  Media  Airtners,an  expanding  international  publishing 
compare,  has  several  openings  for  A-Team  players.  IMP  has 
over  30  dassHied  &  s^ial^  publications  extending  from 
CaNfomia  to  Florida  &  up  to  the  Great  Lakes. TMP  is  a  leanly 
managed  &  loosely  structured  enterprise  with  no  race/sex 
barriers,  no  mission  statements,  no  or^izational  charts  or 
dress  codes.  Qualifications  for  emi^oyment  Include  an 
entrepreneurial  spirit,  intelligence,  ener^,  a  sense  of  humor  & 
willin^ess  to  relocate  for  me  right  opportunity. 

Compensation  for  positions  listed:  $25,000-$  1 50,000 
dqjending  on  position  &  applicant’s  qualiflations.  Performance 
incentives  are  a  key  component  ot  all  compensation  plans. 
Health  benefits,  40 1 K  plan,  paid  vacation  &  equity  incentives  for 
peak  performance. 

•  GENERAL  MANAGERS:  Run  The  Show!  Grow  &  manage 
TMP  operations  from  sales  to  distribution  to  production. 

•  SALES  MANAGERS:  Grow  &  manage  TMP  sales 
offices:  inside  &  outside  management  opportunities. 

•  DISTRIBUTION/CIRCULATION  MANAGERS 

Grow  &  manage  TMP  distribution  efforts  to 
improve  pmdurt  movement  and  copy  sales. 


•  INFORMATION  TECHNOLOGIST: 

Database  &  network  design  & 
support  Worldwide  Web 
&  tatabase  Marketing. 


Fax  resume  to 

(323)  930-2836  or  email  to 
Juliesstargetmediapartners.com 


an  established,  and  less  formal,  relationship 
and  are  requesting  immediate  feedback  on 
something,  e-mail  is  perfect. 

These  are  some  rules  then  (OK,  call  them 
peeves,  if  you  like)  about  how  e-mail  can  best 
be  used  in  the  recruiting  game. 

For  job  seekers 

•  Address  your  e-mail  message  to  someone. 
As  a  recruiter,  I  want  to  respond  to  everything  1 
get.  When  it  becomes  clear  that  I  will  spend 
more  time  on  my  letter  than  the  applicant  spent 
on  his  or  hers,  I  know  that  something  is  out  of 
kilter.  The  volume  of  e-mail  I  get,  some  of  it 
from  people  who  live  on  other  continents  and 
who  don’t  even  seem  to  know  where  they  have 
sent  the  e-mail,  makes  me  treat  it  like  the  mes¬ 
sages  we  all  get  for  get-rich-quick  schemes, 
online  pom.  or  miracle  diets.  I  delete  it  without 
a  twinge.  E-mailed  applications  addressed, 
“Dear  Sir,’’  get  deleted,  too.  (Do  my  female 
counterparts  get  the  same  cheery  salutation?)  I 
figure,  if  the  senders  haven’t  taken  the  time  to 
find  out  who  I  am,  they’re  not  serious. 

•  Do  not  ask  me  to  do  your  work.  I  kid 
you  not  when  I  tell  you  that  someone  e- 
mailed  me  this  paragraph,  with  no  salutation: 
“I  have  attached  my  cover  letter  and  resume 
in  text-only  format  for  you  to  review.  I  have 
also  included  some  photos  1  hope  you  find 
interesting.  I  apologize  in  advance  if  the  files 
took  too  long  to  download.  Thank  you  for 


BREAK  GROUND  BY  BREAKING  NEWS  ON  THE  WEB 


dbusiness.com  is  seeking  savvy  business  reporters  and  editors 
interested  in  pioneering  local  business  news  coverage  online.  We  focus 
on  covering  small  companies  that  are  changing  the  world  long  before 
they  appear  on  the  radar  screens  of  other  media.  We've  already  hired 
50  journalists  to  staff  our  18  markets  across  the  country. 

If  the  idea  of  working  from  home  and  earning  stock  options  in  a  start-up 
backed  by  serious  media  companies  appeals  to  you,  visit  our  site  at 

http://www2.dbusiness.com/Company/jobs.asp  and  read  about  our 
staffing  needs. 

If  you  like  what  you  see  and  have  financial  journalism  experience,  send  a 
cover  letter,  resume  and  clips  to  dbnews@dbusiness.com. 

If  you  are  attending  the  37th  annual  SABEW  J 

conference  in  Atlanta  later  this  month  be  sure  SStC^/iiri 

to  visit  our  hospitality  suite  after  the  awards  x  ■  i  u  i  • 

banquet  Sunday  night,  April  30  at  Sheraton  source  for  local  breaking 

Colony  Hotel...  business  news,  information  and  tool! 


your  time  and  consideration.” 

To  that  one-paragraph  e-mail  message  he 
had  attached  (in  two  other  programs)  16  files, 
including  the  real  cover  letter,  a  resume,  and 
captions  that  he  expected  me  to  match  up 
with  the  12  JPEG  files  he  had  attached  for  his 
photos.  This  is  not  an  application.  This  is  an 
irritation.  Can  I  open  those  files?  Yes,  one  at 
a  time.  But  did  I  spike  the  whole  thing?  Yes,  I 
did.  If  you  want  to  show  photos,  either  build 
a  Web  site  that  a  recruiter  can  easily  explore 
or  send  them  as  transparencies  or  on  a  Zip 
disk.  Do  not  presume  that  the  “Dear 
Sir/Madam”  wants  to  download  a  dozen  files. 
And  stop  sending  empty  e-mail  messages  that 
have  no  words  at  all  — just  attachments. 

•  I  cannot  tell  you  how  many  people  send 
me  files  that,  despite  my  conniptions,  I  cannot 
open  without  technical  assistance.  Do  not 
assume  that  a  recruiter  is  an  acrobat  —  or  that 
the  program  of  the  same  name  is  loaded  on 
his  PC  or  her  Mac.  SimpleText  or  Microsoft 
Word  should  be  safe,  but  once  you  get  beyond 
that,  you  may  doing  little  more  than  helping 
recruiters  fill  up  their  “Deleted  Items”  or 
“Trash”  folders. 

•  Watch  your  e-mail  address  and  your 
automatic  signer.  They’re  clever,  they’re  cute, 
but  the  person  who  sent  me  the  e-mail  with 
the  vulgar  name  was  embarrassed  when  I 
asked  what  that  was  all  about.  And  so  was  the 
guy  whose  partner  had  built  a  signature  for 
him  that  was  an  inside  joke,  not  meant  to  be 
shared  with  outsiders.  And  what’s  with  the 
guy  who  has  so  far  sent  me  four  e-mails  under 
four  different  accounts  with  similar  names? 
How  do  I  respond  to  him?  One  advantage  of 
e-mail  should  be  that  your  address  doesn’t 
change,  making  it  easy  to  find  you. 

•  I  know  that  the  Internet  is  informal  and 
we’re  all  hip  now  :-)  —  but  when,  exactly, 
did  we  all  forget  how  to  spell?  I  know  you’re 
in  your  jammies,  dashing  off  a  note  at  mid¬ 
night.  but  use  the  spellcheck.  Hey,  you  could 
even  go  so  far  as  to  edit  the  really  important 
employment  applications.  These  things  can 
wind  up  as  paper  files. 

For  recruiters 

The  best  thing  about  e-mail  is  that  it 
allows  us  to  keep  in  touch  with  people  in  a 
way  that  is  both  more  regular  and  less  formal 
than  anything  we  ever  had  before.  We  can 
ask  our  machines  to  remind  us  when  to 
contact  prospects,  and  we  can  then  zip  off 
an  informal  query  or  stay  in  touch  in  a  way 
that  somehow  seems  warmer  than  a  phone 
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call.  This  is  a  boon  to  recruiting.  Still,  there 
are  hazards: 

•  Recruiters,  too,  need  to  recognize  that 
there  are  degrees  of  formality,  and  to  choose 
the  one  that  is  appropriate.  An  introductory 
contact  might  best  be  made  in  a  medium 
that  allows  instantaneous,  two-way  conversa¬ 
tion.  We  call  that  the  telephone,  or  talking 
face  to  face. 

•  Rejection  can  be  tough.  Talk  to  some  of 
the  intern  applicants  who  describe  getting 
several  in  a  day,  20  in  a  week.  It  can  be 
demoralizing.  E-mail  may  make  that  easier 
for  you,  but  not  for  them.  It  is  a  brushoff.  If 
someone  has  taken  the  time  to  pull  together  a 
hard-copy  application,  respond  in  kind.  Don’t 
forget  the  value  of  a  high-touch  approach  in  a 
high-tech  world.  If,  on  the  other  hand,  some¬ 
one  has  applied  by  e-mail,  I  have  no  com¬ 
punctions  about  replying  in  the  same  medi¬ 
um.  If  you  do,  use  the  same  type  of  letter  you 
would  use  on  paper. 

•  Spelling  matters  for  us,  too.  Maybe  even 
more.  We  reveal  our  true  selves,  foibles  and 
all,  when  we  fire  off  misspelled  or  ungram¬ 


matical  missives  into  the  great  Internet  job 
market,  where  they  can  be  forwarded,  printed 
out,  and  passed  around  among  candidates. 
Keep  it  professional. 

•  Recognize  that  the  expectations  for 
responses  are  much  quicker  with  e-mail.  This 
is  really  a  challenge.  E-mail  messages  have 
added  to  the  workload  for  recruiters,  who 
already  were  dealing  with  mail,  the  telephone, 
their  appointments,  and  internal  messaging 
systems.  Now,  there  is  a  whole  cloud  of  new 


messages  in  which  the  senders  start  waiting  for 
an  answer  as  soon  as  they  hit  “Send.”  At  least 
with  snail-mail,  there  was  a  three-  or  four-day 
grace  period.  Although  e-mail  senders  exp)ect 
quick  replies,  the  content  of  most  e-mail  mes¬ 
sages  makes  it  of  a  tower  priority  than  the 
older  forms  of  communication.  Recruiters  who 
figure  out  how  to  manage  and  respond  quickly 
and  appropriately  to  their  e-mail  will  benefit 
the  most  from  it.  The  others  will  find  that  all 
they  get  is  junk  e-mail.  ■ 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 

Jlor.  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 
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li^s  All  About  Opt  ions 

A  career  is  like  an  active  mind.  It  moves  in  many  directions.  Morris 
provides  career  options  for  journalists  and  communications  specialists 
in  lar^e  and  small  newspapers,  magazines,  radio  kroadcastin^,  online 
services  and  otker  media.  Options  in  location,  too.  Explore  your 
options  witk  Morris  Communications.  Keep  your  mind — and  your 
career — active. 
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California 

Maria  DeVarenne  to  managing  editor  of 
The  Press-Enterprise  in  Riverside  from  spe¬ 
cial  projects  editor.  DeVarenne  succeeds 
George  Rodrique,  now  vice  president  for 
news  and  executive  editor. 

Laura  Wingard  to  assistant  managing 
editor/metro  from  metro  editor. 

Richard  Fisher  to  assistant  managing 
editor/features  from  features  editor. 

Nels  Johnson  to  sports  editor  at  The 
Press-Enterprise  from  deputy  sports  editor 
at  The  Dallas  Morning  News.  Johnson  will 
succeed  John  Garrett,  who  will  retire  later 
this  year. 


named  president  and  publisher  of  The 
Courier-News  in  Bridgewater  last  week. 


independent  newspapers  from  the  central 
newsroom  in  Washington. 


North  Carolina 

George  McCanless  to  vice  president  of 
finance  at  The  News  &  OEserser  in  Raleigh 
from  director  of  administration  from  The 
Times  Herald-Record  in  Middletown,  N.Y. 

Dick  Henderson  to  senior  vice  president 
for  sales  and  marketing  from  vice  president 
for  sales  and  marketing. 

Anders  Gyllenhaal  to  senior  vice  presi¬ 
dent/executive  editor  from  executive  editor. 

Danny  Collins  to  vice  president/operations 
from  director  of  operations. 

Jim  McClure  to  vice  president/display 
advertising  director  from  display  advertising 
director. 

Durwood  Canaday  to  vice  president/ 
classified  advertising  director  from  classified 
advertising  director. 

Chris  Blaser  to  vice  president/circiilation 
director  from  circulation  director. 


Indiana 

Tom  Coyne  to  correspondent  for  The 
Associated  Press  in  South  Bend  from  night 
supervisor  for  the  AP’s  Detroit  bureau.  Coyne 
succeeds  J.R.  Ross,  now  correspondent  in 
Madison,  Wis. 


Gary  Milks  to  publisher  ■ 

of  the  Daily  Gate  City  in 
Keokuk  from  vice  president  i  M 

of  advertising  and  develop-  ’ 

ment  for  Mid-America  ®r*^**|f 

Charles  Koones  to  publisher  and  group  Publishing  Corp.  of  Ham-  ' 

vice  president  for  Daily  Variety  in  Los  ton.  Milks  succeeds  Bill  Daily  Gate  City 

Angeles  from  U.S.  publishing  director.  Ferguson. 

Koones  succeeds  Gerry  Byrne,  who  retired. 

Mississippi 

Brian  Melley  to  correspondent  in  charge  David  B.  Petty  to  president  and  publisher 
of  The  Associated  Press  bureau  in  Fresno  of  the  Hattiesburg  American  from  executive 

from  newsman  at  the  AP  Boston  bureau,  editor  of  The  Clarion-Ledger  in  Jackson. 

Melley  succeeds  Christine  Hanley,  now  cor-  Petty  succeeds  Leslie  J.  Hurst  (see  “West 

respondent  at  the  AP  bureau  in  San  Virginia”). 

Francisco. 

New  Jersey 

District  of  ColuiTlbia  Nancy  C.  Monaghan  to  president  and  pub- 

David  B.  Offer  to  editor  of  the  European  lisher  of  The  Daily  Journal  in  Vineland  from 

and  Pacific  Stars  and  Stripes  from  editor  of  president  and  publisher  of  The  Herald- 

The  Newport  (R.l.)  Daily  News.  Offer  will  Dispatch  in  Huntington,  W.Va.  Monaghan 

oversee  the  newly  consolidated,  editorially  succeeds  Charles  W.  Nutt  Jr.,  who  was 


North  Dakota 

Lou  Ziegler  to  editor  of 
the  Eorum  in  Fargo  from 
vice  president  for  editorial- 
readership  at  Thomson 
South  Georgia  Newspapers 
in  Valdosta.  Ziegler  suc¬ 
ceeds  David  Hipschman, 
who  resigned. 


Ziegler 

Fonim 


Karl  L.  Heminger  to  pub-  : 
lisher  of  The  Courier  in  i  viHlk 
Findlay  from  associate  pub-  ^ 

lisher.  He  succeeds  his 
father,  Edwin  L.  Heminger, 
who  will  continue  as  chair-  Heminger 
man  of  the  board  of  Findlay  The  Courier 
Publishing  Co.,  owner  of 
The  Courier  and  The  Review  Times  in  Fostoria. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  Hie  saie 
of  their  daj[i)Fhtyii^|!aper|tKo^  ^ 
non-dailyaew^iij^gfdups. 


Rhode  Island 

Arthur  D.  Martone  to 

sports  editor  of  the  Provi¬ 
dence  Journal  from  assis¬ 
tant  sports  editor.  Martone 
succeeds  David  Bloss.  who 
now  works  for  a  newspaper 
in  Cambodia. 


Dirks,  Van  Essen  &  Murray 

>  1 1 9  E.  Marty  Street,  Suite  1 00 

Santa  Fe,  New  Mexico  87501 

Tel:  505.820.2700 

Fax:  505.820.2900 

E-mail:  info@dirksvanessen.com 

www.dirksvanessen.com 


Martone 

Providence  Journal 


Utah 

Bruce  Smith,  publisher  of  The  Herald 
Journal  in  Logan,  elected  president  of  the 


Ovren  \  an  Essen 


Philip  Murray 
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Utah  Press  Association.  Smith  succeeds 
Dixie  Brunner,  publisher  and  editor  of  the 
Southern  Utah  News  in  Kanab,  who  becomes 
past  president. 

Craig  Ashby,  publisher  of  the  Uintah 
Basin  Standard  in  Roosevelt,  elected  vice 
president. 

Clayton  Dunn,  publisher  of  the  Tooele 
Transcript-Bulletin,  elected  secretary. 

Brett  Bezzant.  publisher  of  New  Utah!, 
elected  treasurer. 

Virginia 

Mike  Bollinger  to  editor  of  The  South  Hill 
Enterprise  from  editor  of  The  Warren  Record 
in  Warrenton,  N.C.  Bollinger  succeeds  Cathy 
Jones,  who  relocated  to  North  Carolina. 

West  Virginia 

Leslie  J.  Hurst  to  president  and  publisher 
of  The  Herald-Dispatch  in  Huntington  from 
president  and  publisher  of  the  Hattiesburg 
(Miss.)  American.  Hurst  succeeds  Nancy  C. 
Monaghan  (see  “New  Jersey”). 

AWARDS. . 

The  Newspaper  Association  of  America 
announced  the  awarding  of  the  Robert  R. 
McCormick  Tribune  Foundation  Fellow¬ 
ships,  for  management  skills  training,  to 
nine  news  executives:  James  L.  Clifton, 
advertising  group  manager.  The  Dallas 
Morning  News;  Sidmel  K.  Estes-Sumpter, 
executive  producer,  WAGA/Fox  Five,  Atlan¬ 
ta;  Astrid  J.  Garcia,  senior  vice  president  for 
operations,  Milwaukee  Journal  Sentinel; 
James  V.  Greer,  vice  president  and  general 
sales  manager,  KTRE-TV9,  Lufkin.  Texas; 
Maria  E.  Gross,  president  and  publisher, 
jExito!,  Chicago;  Michael  E.  McCullough, 
managing  editor.  Battle  Creek  (Mich.) 
Enquirer;  Maurice  A.  Mineart,  director  of 
metro  single-copy  and  retail  sales.  The 
Washington  Post;  Jan  Pierre  Pallares,  busi¬ 
ness  manager.  The  Monterey  (Calif.)  County 
Herald;  Roderick  B.  Richardson,  assistant 
bureau  chief.  The  Associated  Press,  Dallas. 

The  National  Newspaper  Association  pre¬ 
sented  its  2000  Benjamin  Franklin  Award  of 
Excellence  to  Phil  Layne,  postmaster  of  Fort 
Mill,  S.C.  The  award,  in  its  second  year,  hon¬ 
ors  the  U.S.  Postal  Service  employee  who 
best  represents  the  spirit  of  newspajter  pub¬ 
lisher  and  first  U.S.  Postmaster  Ben  Franklin. 


Bennie  G.  Rodgers 

The  executive  editor  of  The  St.  Louis 
American,  widely  regarded  as  the  “Dean  of 
Black  Journalists,”  died  April  5  after  a  long 
illness.  He  was  86. 

For  more  than  50  years, 

Bennie  Rodgers  provided  a 
voice  for  people  who  might  oth¬ 
erwise  not  been  heard.  When 
Rodgers  joined  the  weekly 
American  in  1945,  St.  Louis  had 
three  dailies,  yet  not  one  had 
African  Americans  working  in 
its  news  department. 

At  the  American,  Rodgers  provided  bal¬ 
ance  to  a  sometimes  one-sided  press.  He 
would  often  point  out  stories  in  the  dailies 
and  instruct  his  reporters  to  tell  the  other 
side  of  the  story.  The  other  side  was  fre¬ 
quently  something  most  people  didn’t  want 
to  hear  —  stories  of  segregation  and  dis¬ 
crimination  in  schools,  unions,  the  court  sys¬ 
tem,  even  baseball  games  —  yet  Rodgers 
made  sure  no  injustice  was  ignored.  No 
politician,  institution,  or  friend  was  above 
censure.  “If  it  was  my  mother.  I’d  write  her 

OBITUARIE3. . 

Beth  Barber,  47,  assistant  vice  president  of 
Los  Angeles  Times  Syndicate  International 
since  1998,  died  Jan.  22  after  a  battle  with 
cancer.  Barber  started  as  an  editor  for  the  New 
York  Times  Syndication  Sales  Corp.  In  1983, 
she  joined  the  New  York  offices  of  the  Los 
Angeles  Times  Syndicate.  She  rose  through 
the  ranks  as  manager  of  international  article 
sales  and  administration,  director  of  account 
relations,  and  international  account  manager. 

Edward  J.  Dolan.  79,  former  reporter  and 
editor  at  The  Sacramento  (Calif.)  Bee,  died 
April  9  of  congestive  heart  failure.  Dolan 
began  at  the  old  United  Press,  covering  first 
state  government  in  Helena,  Mont.,  then 
California  politics  for  the  UP’s  Sacramento 
bureau.  He  joined  the  Bee  as  a  reporter  in 
1951,  focusing  on  local  politics.  For  25  years, 
Dolan  was  a  fixture  at  the  county  administra¬ 
tion  building,  closely  watching  the  machina¬ 
tions  of  the  board  of  supervisors.  During  his 
last  decade  with  the  Bee,  Dolan  served  as  an 
assistant  metro  editor. 

Ruth  Gillespie  Lehman.  76,  a  top  official 
at  the  Daily  Times-Call  in  Longmont,  Colo., 


up.  If  it  was  my  brother.  I’d  write  him  up.  In 
fact,  I  did  write  him  up.” 

A  tireless  newspaperman,  Rodgers  per¬ 
formed  many  roles  at  the  American.  He  wrote 
a  column  under  the  pen  name 
“Farley  Wilson,”  served  as  a  men¬ 
tor  to  a  generation  of  young  jour¬ 
nalists,  and  even  pasted-up  the 
paper.  The  “Farley  Wilson”  col¬ 
umn  often  drew  criticism,  both 
for  its  vernacular,  barber-shop 
style  and  for  its  willingness  to  say 
what  others  feared  to  say. 

When  the  mainstream  dailies 
started  hiring  black  reporters  in  the  195()s 
and  ’60s,  Rodgers  received  numerous  job 
offers,  but  he  remained  at  the  American,  not 
wanting  to  give  up  his  editorial  freedom. 

The  heavy-swearing,  tender-hearted 
Rodgers  taught  countless  lessons  to  young 
journalists.  None  were  more  important, 
said  Pulitzer  Prize-winner  Kenneth  Cooper 
(now  national  education  writer  for  The 
Washington  Post),  than  his  personification 
of  “journalistic  integrity.”  Rodgers  never 
failed  “to  tell  it  like  it  is.” 


died  April  9  from  complications  due  to 
amyloidosis,  a  rare  bone  marrow  and  blood 
disease.  Lehman  was  vice  president,  associ¬ 
ate  editor,  and  editorial  page  editor  of  the 
Times-Call,  which  she  and  her  husband,  Ed, 
had  purchased  in  1957.  Lehman  served  the 
Times-Call  and  its  associated  dailies,  the 
Loveland  Daily  Reporter-Herald  and  the 
Canon  City  Daily  Record,  as  business  office 
controller,  board  member,  and  corporate 
secretary.  In  1982,  she  was  elected  president 
of  the  Colorado  Press  Association,  which 
in  1997  honored  her  as  Newspaperperson 
of  the  Year. 

Robert  E.  Miller,  66,  former  reporter  for 
The  Associated  Press,  died  April  4  of  com¬ 
plications  from  cancer.  Miller  worked  for  the 
AP  in  West  Virginia  before  joining  the 
Columbus,  Ohio,  bureau  as  a  radio  newsman 
in  1960.  He  moved  to  full-time  coverage  of 
the  Ohio  Legislature  in  1964.  He  resigned  in 
1968  to  join  Gongwer  News  Service,  then 
returned  to  the  Ohio  AP  Statehouse  bureau  in 
1972.  Miller,  a  former  president  and  lifetime 
member  of  the  Ohio  l.egislative  Cor¬ 
respondents  Association,  served  as  lead 
political  writer  for  the  Ohio  AP  until  his 
retirement  in  1994. 
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Variations  on  a  Theme(stream) 
Of  old  dogs  and  new  tricks  . . . 


COMMUNITY  PUBLISHING  SITE  SEEKS  SPECIAL-INTEREST  CONTENT  BY  JASON  WILLIAMS 

So,  you’re  a  technology  writer  —  stead,  Octopus.com,  Wine  Lover’s  Page,  Boats  providers  and  merchants  include  directing 
gadgets  and  gizmos,  Web  sites  .com,  and  several  other  niche  content  providers,  traffic  to  the  affiliates’  sites  and  co-branding 

and  e-commerce  are  your  line.  “By  connecting  consumers  who  are  pas-  any  articles  submitted  by  publishers. 

But  maybe  if  you  had  it  all  to  do  sionate  about  their  interests  with  others  who  Themestream  also  maintains  a  relationship 

over  again,  you’d  be  a  rock  want  to  share  their  knowledge  and  expertise,”  with  Netscape’s  comprehensive  Open 

columnist  or  sports  reporter  or  Dear  Abby.  said  Bill  Turpin,  founder  and  CEO,  Directory  to  provide  additional  links  to  related 

sites. 

Themestream’s 
publisher  model  suits 
magazines  and  per¬ 
haps  alternative  pap¬ 
ers  better  than  daily 
newspapers,  but 
could  provide  an 
outlet  for  that  busi¬ 
ness  journalist  who’s 
always  wanted  to 
write  about  fly  fish¬ 
ing  or  opera. 

Themestream  also 
could  serve  as  a 
recruiting  center  for 
newspapers.  Journalism-school  graduates  and 
others  can  use  the  create-a-portfolio  feature  to 
build  up  their  clips  and  provide  real  data  as  to 
the  audience  interest  in  their  work. 

Themestream  had  been  operating  its  site  on 
a  limited  basis  before  last  week’s  official 
launch,  and  boasts  3,500  contributing  authors 
and  approximately  20,(X)0  articles. 

One  author,  David  Bulley,  received  two  Job 
offers  while  posting  his  articles  during  the 
pre-launch  period.  Bulley  said  that  when  con¬ 
tacting  publishers  for  assignments  he  refers 
them  to  his  Themestream  portfolio.  ■ 


themest  reSfi' 


t>ecQme  an  author 


welcome 


what's  new 


“Themestream  has  created  a  model  that  truly 
leverages  content  and  community.” 

Content  and  community?  Sound  familiar? 
But  Themestream’s  Hayward  said  it  has  no 
designs  on  replacing  newspapers  and  wel¬ 
comes  co-branded  partnerships  with  papers  for 
their  opinion  and  commentary  content. 

“We’re  not  talking  about  newsy  stuff,”  said 
Hayward.  “We’re  more  interested  in  mostly 
commentary,  features,  and  opinion”  —  the 
“second-tier”  communication  that  revolves 
around  interests  and  hobbies,  she  said. 

Themestream’s  relationships  with  content 


‘JoC’:  Web  daily,  print  weekly 


The  Journal  of  Commerce  Online  will 
focus  on  continuously  updating  breaking 
news  along  with  in-depth  stories,  features, 
opinion  columns,  and  industry  statistics. 

Bill  Ralph,  president  of  the  Journal  of 
Commerce  Group,  a  subsidiary  of  the 
Economist  Group,  said  the  changes  follow 
surveys  of  JoC  readers  that  indicates  a 
strong  preference  for  receiving  breaking 
news  via  the  Internet,  and  for  a  weekly 
printed  summary  and  analysis  of  news. 

—  Jason  Williams 


The  Journal  of  Commerce,  a  New 

York-based  business  daily  covering 
trade  and  tran.sportation  news,  will 
be  switching  to  weekly  publication,  using 
its  Web  site  to  provide  daily  coverage. 

The  specialty  newspaper  will  cease  pub¬ 
lishing  daily  May  31.  On  June  5,  the 
Journal  of  Commerce  Group  will  introduce 
a  glossy  weekly  publication.  JoC  Week. 
The  print  edition  will  emphasize  analysis 
of  international  logistical  issues  and  a 
roundup  of  the  week’s  news. 
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If  you’re  taking  stock  of  the  market, 
Motley  Fool’s  got  your  number(s) 

ITS  NOW  50  INDEX  COMPLEMENTS  THE  DJIA  AND  OTHER  INDICES  BY  CHARLES  BOWEN 


More  than  100  years  ago, 
when  journalist  Charles 
Henry  Dow  teamed  up  with 
Edward  D.  Jones  to  create 
the  Dow  Jones  Industrial 
Average,  he  listed  as  his  main  criterion  the 
inclusion  of  companies  “with  a  history  of  suc¬ 
cessful  growth  and  wide  interest  to  investors.” 
Suggesting  the  stewards  of  the  DJIA  have  drift¬ 
ed  from  the  original  objective,  a  number  of 
detractors  have  begun  creating  auxiliary  indices 
to  weight  the  gauge  in  one  direction  or  another. 

But  enough  of  these  patchwork  solutions!  So 
goes  the  battle  cry  from  the  wizards  at  the 
Internet’s  irreverent  Motley  Fool  financial  site. 
It  is  time,  they  contend,  for  toppling  the  old 
DJIA  and  replacing  it  with  a  new  index  that  is 
more  in  tune  with  electronic  commerce,  global 
business,  and  the  service-oriented  economy. 

Are  you  and  your  paper  ready  to  join  their 
revolution?  Unlikely.  The  DJIA  is  central  to 
your  business  pages.  But  do  you  want  to  use 
The  Fool’s  new  NOW  50  Index  as  an  insightful 
alternative  view  of  investing  today?  Perhaps. 
It’s  an  intriguing  possibility,  and  everything 
you  need  to  know  about  it  to  make  your  deci¬ 
sion  is  right  on  The  Fool’s  Web  site. 

To  check  it  out,  visit  the  page  at  http:// 
www.fool.eom/now50/now50.htm,  which  links 
to  relevant  background  articles,  such  as: 

•  “Welcome  to  the  NOW  50,”  which  tells 
how  the  new  index  came  into  being  and  how 
you  can  use  it  to  track  the  market. 

•  “NOW  50  Valuation  and  Weighting,” 
which  discusses  what  the  Fool  saw  as  the  fail¬ 
ure  of  traditional  market  indices  in  the  way  they 
were  valued  and  weighted. 

•  “NOW  50  Companies,”  which  provides 
details  on  all  the  site’s  50  tracked  businesses, 
with  background  on  who  they  are,  what  they 
do,  and  why  the  The  Fool’s  management 
thought  them  worthy  of  inclusion. 

Once  you  have  backgrounded  yourself  on 
the  structure  and  implementation  of  the  NOW 
50,  you  can  compare  its  latest  reading  with 
those  of  the  traditional  indices  on  the  site’s 
“Quotes  and  Data”  screen  (http://quote.fool 
.com),  where  the  NOW  50  is  laid  end  to  end 
with  other  indices. 

Other  considerations  for  using  the  NOW  50: 


1A11  companies  in  the  index  had  a  market 
capitalization  of  more  than  $4  billion  in 
October  1999,  have  had  annual  sales/revenue 
growth  of  at  least  1 5%  the  past  five  years,  and 
free  cash  flow  of  at  least  50%  of  net  income. 
Technological  savvy  is  high  on  the  list  of 
The  Fool’s  priorities.  Says  the  site,  “We 


want  companies  that  use  new  technology  to 
maximize  value  to  their  shareholders.” 

To  discuss  the  new  index  and  to  gauge 
other  visitors’  reaction,  you  can  check  out 
The  Fool’s  discussion  forum  by  clicking  the 
“Message  Board”  on  the  NOW  50  intro¬ 
ductory  page.  ■ 
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Two  old  newspaper  hands  suggest 
some  new  tricks  to  boost  circulation 

VETERANS  SAY  SOPHISTICATED  SOFTWARE  IS  KEY  TO  FUTURE  BY  JOE  NICHOLSON 


A  2-year  old  Bethesda,  Md.- 
based  newspaper  marketing 
firm  is  seeking  to  prove  papers 
can  improve  subscriber  loyalty 
and  boost  circulation  by  using 
sophisticated  software  to  get  to  know  their 
subscribers. 

Larry  Sackett,  president 
and  CEO  of  the  Barry  Group 
and  the  man  who  helped  set 
up  the  prepress  satellite  oper¬ 
ations  for  the  International 
Herald  Tribune  and  USA 
Today,  has  created  a  system 
that  he  believes  will  help 
newspapers  boost  their  cir¬ 
culations. 

Sackett's  system  incorpo¬ 
rates  custom-built  soft¬ 
ware  designed  to  pull 
hard-to-access  informa¬ 


geographic  location;  and  attitude  toward  the 
newspaper,  said  Sackett. 

Building  circulation  depends  on  good  com¬ 
munication  with  subscribers  and  prospects, 
said  Miles  Groves,  the  Barry  Group’s  senior 
vice  president  and  chief  economist.  Sub¬ 
scription  offers  should  be  customized  with 
what  has  been 
learned  about  a 
prospect,  added 
Groves,  the  former 
chief  economist 
at  the  New.spaper 
Association  of 
America. 

Essential  tools 
for  building  news¬ 
paper  circulation 
include  software 
that  provides  in- 


The  trick  is  to 
identify  those 
consumer  segments 
most  iikeiy  to 
suhscrihe  and  most 
iikeiy  to  stay  ioyai. 

—  Larry  Sackett 


Readership  on  a  roll,  downhill 


tion  out  of  a  newspaper’s 
databases  about  its  sub¬ 
scribers  and  combine  the 
information  with  market 
research  to  create  profiles 
of  desirable  subscribers. 

“The  trick  is  to  identi¬ 
fy  those  consumer  seg¬ 
ments  most  likely  to  subscribe  and  most  like¬ 
ly  to  stay  loyal,”  said  Sackett,  who  explained 
the  process  should  produce  an  enhanced  cash 
flow.  “If  you  improve  52-week  retention  by 
5%  on  a  100,000-circulation  newspaper,  that 
can  yield  between  $250,000  and 
S5(X),000  in  year  one.” 

Many  newspaper  executives  “don’t 
know  which  subscribers  are  costing 
them  money  because  there  has  never 
been  an  effort  to  segment  [subscribers] 
by  profitability,”  said  Sackett.  who 
pointed  out  that  newspaper  databases 
were  commonly  designed  for  billing 
purposes,  ignoring  their  potential  use 
for  marketing.  Loyal  subscriber  “look- 
alikes”  should  be  pinpointed  by  study¬ 
ing  income;  education;  age;  marital 
and  parental  status;  history  of  sub¬ 
scribing  or  buying  single-copy  issues; 


Readership  has  dipped  again,  ac¬ 
cording  to  a  Newspaper  Association 
of  America  (NAA)  analysis  of  the  top 
50  markets. 

The  NAA  analysis,  based  on  Scarborough 
Research  market  data,  showed  average  daily 
newspaper  readership  decreased  to  56.2% 
this  spring  from  56.9%  last  fall. 

This  marked  the  fifth  consecutive  newspa¬ 
per  dip  in  the  NAA  analysis,  known  as  the 
Competitive  Media  Index.  The  analysis  also 
showed  that  the  average  reach  of  a  half-hour 
of  prime-time  TV  dropped  from  38.5%  last 
fall  to  37.8%  currently,  and  the  reach  of  an 
average  quarter-hour  of  weekday  morning 
drive-time  radio  decreased  from  24.5%  to 
23.4%.  The  only  increase  was  in  the  reach  of 
an  average  half-hour  of  prime-time  cable, 
which  advanced  from  1 1.3%  to  12%. 

The  NAA  noted  that  more  than  half  of  all 
adults  in  the  top  markets  “continue  to  read  a 
daily  newspaper  every  day,  and  two-thirds 
read  one  each  Sunday.” 

NAA  President  and  CEO  John  F.  Sturm 


stant  access  to  in¬ 
formation,  broken  down 
by  district  and  carrier 
route,  about  important 
indications  such  as  carri¬ 
er  turnover,  complaints, 
and  starts  and  stops,  said 
Sackett. 

The  Barry  Group’s 
clients  include  The 
Seattle  Times',  The  Ari¬ 
zona  Republic  in  Phoenix;  The  Record  in 
Hackensack.  N.J.;  Richmond.  Va.-based  Media 
General  Inc.,  with  21  dailies;  two  Cox 
Newspapers  Inc.  dailies;  and  two  Gannett  Co. 
Inc.  dailies.  Sackett  said  the  fee  for  his  “soup  to 
nuts”  system  begins  at  about  S250,(XX).  He 
charges  an  additional  S 1 5(),(XX)  to  S2(X),{XX)  for 
a  system  to  bolster  advertising  sales;  stand¬ 
alone  software  for  ad  sales  costs  S250.(XX).  ■ 


said.  “Newspapers  are  working  diligently  to 
rebuild  frequency  with  their  marginal  read¬ 
ers.”  Improvements  have  been  made  with 
earlier  delivery,  creation  of  retention  depart¬ 
ments.  and  increased  availability  of  credit- 
card  payments  for  subscribers,  said  Sturm. 

Referring  to  circulation  and  readership 
declines,  Larry  Sackett,  president  and  CEO 
of  the  Barry  Group,  a  newspaper  marketing 
firm,  said  at  least  half  of  the  causes  are 
beyond  newspapers’  control,  including 
increased  competition  from  the  Web  and 
other  media. 

Newspapers’  widespread  reliance  over  the 
last  20  years  on  telemarketing  with  comput¬ 
ers  using  rapid  automated  “sequential  power 
dialing”  has  been  “very  counterproductive,” 
said  Sackett,  because  it  has  resulted  in  calls 
to  people  “who  will  say  anything  to  get 
[telemarketers]  off  the  phone,  but  who  won’t 
pay  or  who  chum.  The  trick  is  to  begin  to 
diversify  sales  sources,”  He  called  for  more 
use  of  the  Web  and  more  emphasis  on  devel¬ 
oping  voluntary  starts.  —  Joe  Nicholson 
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MIN!  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941 . 

(914)  692-4572,  Fax  (914)  692-831 1 
www.editorandpublisher.com 


BUSINESS  OPPORTUNITIES 


FULL-SERVICE  NON-HEATSET 
Web  Print  Shop  -  Buffalo,  New  York 
area.  Annual  sales  is  $3  million  range. 
Priced  to  sell  quickly.  For  more 
information.  Call  Tom  or  Mike  at: 

(716)  684-4300 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  FORMAL  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797,  Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
wvvvv.mediamergers.com 

NEWSPAPER  BROKERS 

780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
51 96  Benito  St,  #  1 1 ,  Montclair,  CA  91 763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 

JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  iPI 

Newspapers 

Check  ou r  References 
(^2l4y265-9i00  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.  Dalla.s,  TX  '’5223 
WWW. rickenbachermedia.com 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772  0003,  Fax  (307)  772-0004 

PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Rhone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 

A  34-Year  Tradition  of  Service 
www.bolitho.com  (580)421-9600 

NEWSPAPERS  FOR  SALE 

ENJOY  LIFE  in  the  Big  Sky  Country. 
Mountain  area  weekly  returning  over 
$80M  cash  to  working  owners.  Priced 
to  sell  quickly.  Jim  Hicks  (Bolitho- 
Cribb  &  Arsoc.)  (307)  684-9407. 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
vvvvw.mediamergers.com 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


WEST  COAST 

•  NEW  LISTING!  TWO  EXCELLENT 
WEEKLIES,  adjacent,  self-contained 
with  real  property  parcels  and  press. 
Asking  Price:  $4.57  million. 

•  MULTI-DAY  NEWSPAPER  -  With 
press.  FY  99  gross  over  $1M. 
Includes  real  property.  Near  Ocean. 
/\sking  Price:  $2.5  miilion. 

NORTHERN  CALIFORNIA 

•  SOLDI!  TWO  WEEKLIES  -  One  staff, 
'99  gross  $490K.  Near  ocean.  Ask¬ 
ing  Price:  $575,000. 

•  TWO  WEEKLIES  -  Legally 
adjudicated,  in  strong  growth  area, 
'99  gross  $61  OK.  Absentee  owner 
CF  $64K.  Asking  Price:  $750,000. 

•  SALE  PENDING!!  BUSINESS  MAG¬ 
AZINE  -  Monthly,  high  demographic 
market.  '99  absentee  owner  CF 
$162K.  Opportunity  to  grow.  Asking 
Price:  $1.2  million. 

•  SMALL  WEEKLY  -  Northern  moun¬ 
tain  area.  '99  gross  $79K.  Asking 
Price:  $100,000. 

•  COMING  -  HIGH  QUALITY  MAGA¬ 
ZINE  in  most  desirable  coastal  com¬ 
munity. 

Mel  Hodell,  Broker 
Contact  Gregg  K.  Knowles, 
Exclusive  Agent 
(909)  626-6440 

Fax  (909)  624-8852 
WWW. media-broker.com 


Excellent  opportunities  for  a  qualified 
entrepreneur.. HAWAII  community 
monthly,  with  recently  expanded  cov¬ 
erage  area,  well  established;  and 
RELOCATABLE  niche  publication, 
bargain  priced. 

Mayo  Communications,  (813)  971-2061 


FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 

Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisals 
•st.1923 

We  have  sold 
thousands  of 
publishing  companies 
since  1923 

Please  call  us  to  discuss  your  options  in  a  sale 

John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribb@lmt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
ifhick8@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Nmles,  FL  341(K 
tokis@mlndapring.com 


For  a  Usthfig  of  publications  for  sale,  go  to  www.cribb.com 


EDITOR  &  PUBLISHER  APRIL  24.  2000 


classified  advertising 

1515  Broadway,  New  York,  NY  10036  •  mappello@editorandpublisher.coni  •  hpreuss@editorandpublisher.coni  •  Phone:  1-888-825-9149 


EQUIPMENT  &  SUPPLIES 


NEWSPAPERS  FOR  SALE 


MAILROOM 


PRESSES 


CIRCULATION  SERVICES 


Health  needs  require  sale  of 
SOLID  WEEKLY  NEWSPAPER 
Ideal  opportunity  for  couple  seeking 
independent  journalism  and  quality  of 
life  while  living  and  working  in  rural 
New  England.  Reply  to  Box  01219, 
Editor  &  Publisher,  1515  Broadway, 

1 2th  FI,  New  York,  NY  1 0036. 


RAPIDLY  RISING  20,000  circulation 
weekly,  booming  semi-rural  metro 
area.  Zone  8.  Reply  to; 

Box  01235,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 

is  actively  seeking  to  purchase 
dailies,  weeklies,  shoppers 
and  niche  publications. 

For  a  confidential  discussion  call ... 

Kenneth  Cope,  Exec.  Vice-Pres. 

(41 7)  850-8544  or  (41 7)  451  -9545 

LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers 
and  other  print  publication  acquisi¬ 
tions.  LGP  is  owner/operator  of 
approximately  300  publications,  includ¬ 
ing  64  daily  newspapers.  All  correspon¬ 
dence  and  discussions  are  confiden¬ 
tial.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 

I.IIIIJ,i.ldJli.miJJIIgB 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


LARGE  GROUP  OF  1992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

(770)  428-581 7,  Fax  (770)  590-7267 

C2  EDITOR  &  PUBLISHER 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRESSES 


8-unit  Goss  Suburban  Press  with  4-two 
high  1000  series  units,  1500  Series 
Folder  with  quarterfolder  and  double 
set  of  nips,  1000  Series  Folder  with 
rebuilt  quarterfolder.  Units  and  Quar¬ 
terfolder  rebuilt  8/99  by  D&M  In¬ 
dustries. 

Also  included  are  2-75hp  motors,  2 
FINER  drives,  and  OFFSET  TECH¬ 
NOLOGY  computerized  fountain  solu¬ 
tion  mix  system,  spare  blankets,  rollers 
and  blanket  cylinder.  Clean  &  in  fine 
condition.  Can  be  seen  running 
Call:  (781)837-4525 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(815)  648-461 1 ,  Fax  (81 5)  648-2856 


COMPLETE,  OPERATIONAL 
PRESS  ROOM 

With  4  Goss  Community  greaser  units. 
Community  folder  &  plate  burners,  etc. 
in  excellent  condition.  Northeast  Oregon 
Rick  Swart  (541)  426-4567 


FOR  SALE:  8/u  GOSS  COMMUNITY  SC 
2  folders,  upper  former,  forklift  and  roll 
clamp,  2  Count-O-Veyors,  all  new  rollers 
and  blankets,  complete  for  $1 75,000. 

Call  (913)  648-4195 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES  FOR  SALE 
Three  units  Goss  Community,  late 
'60s.  Grease  units.  Run  very  little.  Call 
Richard  Sloan  (303)  688-4222,  ext.  30 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses. 
(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 


URGENT! 

Searching  for  a  6-  to  8-  unit  1 000 
series  Urbanite  press  or  add-on  units. 
Inter-Continental  Graphics  Inc. 

Call  941  -561  -6401  Fax  941  -561  -6402 

/  APRIL  24,  2000 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


ADVERTISING  SERVICES 


PosT-ii^ hlotie.  Advertising  by 

NoteAdsjcom 

NoteAds.com,  Inc.  is  your  source  for  the 
printing  and  placement  of  Post*it*  Note  ads. 

•  Proven  to  enhance  readership  and  response 
erf  your  print  media  advertising. 

•  Authorized  distnbutor  of  3M 

1-877-668-3231  PosMt 

www.noteads.com  Nom 


CIRCULATION  CONSULTANTS 


Expand  your  Single  Copy,  Home 
Delivery,  T.M.S.,  N.I.E.  and  Subscription 
Programs.  Kamen  &  Co.  (516)  379-2797 


CIRCULATION  SERVICES 


38  YTiARS  NEWSPAPER 
EXPERIENCE 


Metro  New.s  Service,  Ine. 
Natit  tnwiile  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW.  metro-news .  com 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PQn  QTAPTQ 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 

SALES  SERVICES  INCLUDING 

DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

NOT  JUST  ONE-STOP  SOLUTIONS  FOR  MARKETERS 
THE  BEST  SOLUTIONS  AVAILABLE 

SUBSCRIPTION  SALES  -  30%  PAID  IN  ADVANCE! 

Your  campaign  deserves  the  best.  We  use  experian’s  MarketShare™  as 
our  data  source  to  help  build  the  most  complete  and  accurate  campaigns 
in  the  business.  Our  call  centers  are  located  next  to  major  universities 
to  provide  the  finest  representation  available.  We  always  average  over 
30%  paid-in-advance.  Our  rates  are  as  low  as  $22.00  per  hour. 

VERIFICATION  AND  RETENTION 

Our  V&R  service  is  handled  entirely  in  our  offices,  under  our  strict 
supervision  -  we  don’t  subcontract..  We  provide  cornprehensive,  week¬ 
ly  verification  reports  listing  start  dispositions  by  SOURCE,  ROUTE 
&  DISTRICT.  We  offer  instant  e-mail  from  our  network  to  your  PC  to 
notify  you  of  problems  that  need  your  immediate  attention. 

DATA  SOLUTIONS 

We  provide  phone  number/  address  matching  for  as  little  as  $19.00  per 
thousand  matched.  We  design  and  builcTsoftware  .solutions  like 
Rotation  Manager  and  Sales  Tracker  that  let  you  plan  campaigns  and 
track  results  using  any  search  parameter  you  choose  all  on  an  easy  to 
use.  menu  driven,  graphical  interface.  We  al.so  provide  custom  pro¬ 
gramming  with  rates  starting  at  $75.0(1  per  hour. 

To  find  out  more  about  building  the  best  subscription  marketing  cam¬ 
paign  possible  call  Andy  Orr  at  1-888-343-0470  Ext.  109  for  a  confi¬ 
dential  consultation.  We  are  currently  offering  free  test  campaigns  to 
newspapers  in  the  Mountain  and  Pacific  Time  Zones. 

www.circulationservices.coni 
COMING  SOON:  www.monstersubscriptions.coni 


www.editorandpublisher.com 
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HELP  WANTED 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

TELEMARKETING  PROF.  INC. 

Coast  to  Coast  Telemarketing 
Now  in  our  4th  decade  servicing 
the  Newspaper  Industry. 

Our  main  emphasis  Quality  Starts 
Ai  Schreibman  1-800-830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
(303)  791  -3301  www.fakebrains.com 


NEWSPAPER  CONSULTANTS 


HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
BHS17News@aol.com  407-599-3975 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Sen/ice  Contracts 
One  Time  Sen/ice 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


ADMINISTRATIVE 


GENERAL  MANAGER  WANTED 
Our  company  is  seeking  an  experi¬ 
enced  newspaper  general  manager  to 
fill  a  high  level  management  position 
for  a  group  of  weekly  newspapers  in 
northern  Ohio.  We  seek  a  person  who 
has  experience  in  all  aspects  of  news¬ 
paper  management.  The  job  entails 
directing  circulation,  sales  operations 
and  office  personnel,  hiring,  training, 
motivating  the  staff  as  well  as  respon¬ 
sibility  for  improving  profitability.  The 
company  offers  a  competitive  salary 
plus  bonus  program  and  a  complete 
benefits  package.  If  you  have  an 
interest  and  the  qualifications  for  this 
position,  please  send  a  resume  to: 
hkdiii@aol.com 


Send  E&P  Box  Replies  to: 


Editor  &  Publisher 

Classified  Ad  Dept. 

1515  Broadway,  12th  Floor 
New  York,  NY  10036 


ADMINISTRATIVE 


EXECUTIVE  DIRECTOR 
The  Alabama  Press  Association,  the 
state  trade  association  of  daily  and 
weekly  newspapers  in  Alabama, 
invites  qualified  individuals  to  apply  for 
executive  director. 

APA,  founded  in  1871,  is  the  oldest 
statewide  trade  association  in  Ala¬ 
bama.  The  APA  executive  director  is 
also  executive  director  of  two  affiliate 
corporations,  the  Alabama  Newspaper 
Advertising  Service,  Inc.,  and  the  APA 
Journalism  Foundation.  In  addition,  he 
or  she  is  secretary-treasurer  of  all  three 
corporations. 

The  executive  director  provides  overall 
supen/ision  and  leadership  to  activities 
involving  all  three  corporations  and 
works  with  officers  and  boards  of 
directors  of  all  three.  He  or  she  also 
manages  a  staff  of  seven  in  the  head¬ 
quarters  office  in  Birmingham,  Ala. 
Responsible  for  legislative  lobbying; 
overall  management  of  conventions, 
meetings  and  workshops;  newsletters 
and  other  official  publications;  main¬ 
tenance  of  official  records;  and 
oversight  of  all  other  services  pro¬ 
vided.  In  addition,  he  or  she  will  work 
closely  with  a  contract  accountant  and 
lawyer  as  appropriate. 

Sen/es  as  spokesman  and  advocate 
for  the  newspaper  industry  in  Alabama 
to  the  public,  to  government  officials 
and  to  other  state  and  national  organi¬ 
zations,  and  serves  with  foundation 
board  as  liaison  to  college  journalism 
departments  in  Alabama. 

Person  must  understand  and  appre¬ 
ciate  the  role  of  a  free  press.  Com¬ 
petitive  salary  based  on  experience 
and  qualifications. 

Send  letters  and  resumes  to: 

Leah  Short,  APA,  3324  Independence  Dr. 

Suite  200,  Birmingham,  AL  35209 
Must  be  received  by  May  5 


ADVERTISING 


ADVERTISING  MANAGER 
Great  opportunity  for  an  existing  man¬ 
ager  or  a  senior  account  rep  to  move 
to  sunny  Florida  in  a  growth  market. 
18,000  circulation  and  growing.  Send 
resume  and  salary  history  to: 

Marketing  Director,  The  Daily  Sun 
1 1 53  Main  Street,  The  Villages,  FL  32159 
Or  Fax  to  (352)  753-2380 


SALES  MANAGER/GM:  Incredible  adven¬ 
ture  for  entrepreneurs  &  Sales  Managers 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  Berkeley 
Daily  Planet,  is  looking  for  additional 
leaders  to  build  teams  at  small,  start-up 
California  daily  newspapers.  Absolutely 
must  love  sales  and  leadership!  Com¬ 
petitive  compensation  plus  stock 
options  for  aggressive  leaders  (venture 
capital  backed).  Not  for  the  faint¬ 
hearted:  strong,  entrepreneurial  work 
ethic  required!  E-mail  cover  letter, 
resume,  salary  requirements: 

arnold@berkeleydailyplanet.com 
Orfax  (510)  841-5695 


I  JVfc'iyS  makes  the  difference. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Union-News/Sunday  Republican, 
the  leading  newspapers  in  Western 
Massachusetts,  is  looking  for  a  Retail 
Advertising  Manager  who  will  be 
responsible  for  directing,  supervising 
and  coordinating  the  functions  of  the 
retail  advertising  sales  and  support 
staff.  The  primary  responsibilities 
include,  but  are  not  limited  to,  the 
development,  supervision  and  training 
of  staff  and  working  with  the  Advertis¬ 
ing  Director  to  develop  strategies  and 
programs  to  better  serve  our  customers. 
The  successful  candidate,  at  a  mini¬ 
mum,  will  possess:  an  in-depth  knowl¬ 
edge  of  all  facets  of  advertising  sales 
and  marketing;  excellent  people,  man¬ 
agement  and  sales  skills;  excellent 
presentation  skills;  and  have  the  ability 
to  plan,  organize  and  set  goals.  A  min¬ 
imum  of  5  year's  managerial  experience, 
preferably  in  print  media,  required. 

Please  send  cover  letter,  including 
salary  requirements,  along  with  resume 
to: 

Judith  C.  Fraser 
Human  Resources  Director 
Union-News/Sunday  Republican 
1 860  Main  Street,  Springfield,  MA  01 1 03 


ADVERTISING  MANAGER 
Looking  for  a  professional  that  will 
work  directly  with  an  outside  sales 
staff.  Skilled  at  training  and  motivating, 
be  a  part  of  one  of  the  fastest  growing 
communities  in  the  country.  Mail  your 
resume  to  The  Times  Herald,  410 
Markley  Street,  Norristown,  PA  1 9401 . 

Attn:  Bryan  Osborn 


ADVERTISING 


RETAIL  ADVERTISING 
MANAGER 

Award-winning,  family-owned  daily 
newspaper  (28.000  circulation)  in 
northeast  Illinois  is  seeking  a  leader  for 
its  Retail  Advertising  Department. 

We  are  looking  for  someone  with  a  pro¬ 
ven  track  record  of  increasing  sales. 
The  successful  applicant  must  be  able 
to  motivate  and  lead  by  example  and 
would  report  to  the  Advertising  Director. 
Experience  in  developing  and  imple¬ 
menting  successful  sales  campaigns  is 
required. 

The  right  person  for  this  position  will 
bring  fresh  ideas  and  leadership  to  a 
staff  prepared  for  success. 

Duties  will  include  supenrision  of  out¬ 
side  account  executives,  handling  of 
major  accounts,  coordination  of  special 
sections  and  promotions,  setting  and 
achieving  monthly  revenue  goals,  con¬ 
ducting  weekly  sales  meetings,  recruit¬ 
ment  and  interviewing  for  new  team 
members,  alone  with  on-the-job  train¬ 
ing. 

Compensation  package  includes  bonus 
and  good  fringe  benefits. 

If  you  have  a  proven  record  of  personal 
sales  achievements,  as  well  as  leading 
others  to  the  same,  send  resume,  salary 
requirements  and  cover  letter  to: 

Human  Resources 
THE  DAILY  JOURNAL 
8  Dearborn  Square 
Kankakee,  IL  60901 


AD  DIRECTOR/SALES  MANAGERS 
Visit  viiww.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ACCOUNTING 


ACCOUNTING 


ADVERTISING  FINANCIALANALYST 


The  advertising  department  of  a  major  metropolitan  newspaiter  (The  St.  Louis 
Post- Dispatch)  is  seeking  a  regular  full-time  financial  analyst.  The  person  selected 
will  come  equipped  to: 

•  Initiate,  implement  and  manage  financial  analysis  projects,  which  will  provide 
management  assistance  in  understanding  our  place  in  the  market. 

•  Improve  market  share  and  identify  opprtrtunities  to  maximize  revenue  through 
analysis  of  rates,  contracts  and  prixiucts. 

•  Prepare  budgets,  forecast  and  variance  reports  for  the  Vice  President.  Director 
of  Advertising. 

Requirements: 

•  A  degree  in  Accounting,  or  related  field 

•  3  to  5  years  experience 

•  Demonstrated  critical  thinking  skills  to  build  creative  market  oriented  solutions 

•  Good  general  business  knowledge,  newspaper  and/or  advertising  experience  is 
preferred 

•  Proficiency  with  Microsoft  office  software 

St.  Louis  Missouri,  located  on  the  confluence  of  the  Mississippi,  Mis.souri.  and 
Illinois  rivers  is  an  outstanding  community  well  noted  for:  affordable  living;  AAA 
Metropolitan  area  .school  districts;  nationally  ranked  medical  facilities;  arts  and 
education  Institutions;  professional  sports  teams;  Gateway  Arch;  and  more. 

Salary  $4.5.000  to  $65,000  depending  on  experience  plus  a  complete  benefit 
package.  We  have  a  work  environment  that  promotes  diversity,  professional 
growth,  and  opportunities  for  the  right  individuals.  Apply  in  confidence  to: 

ST.  LOUIS  POST-DISPATCH 
Human  Resources  Department 
Attn:  Advertising  Financial  Analyst 
900  N.  Tucker,  SL  Louis,  MO  63101 


The  St.  Louis  Post-Dispatch  is  an  Kqiial  Opportunity  Kmployer  that 
values  the  diversity  ofoiir  workforce  and  the  knowledge  of  our  people 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Loveland  Daily  Reporter-Herald, 
located  at  the  gateway  to  Rocky  Moun¬ 
tain  National  Park  in  Colorado,  is  seek¬ 
ing  an  experienced  professional  to  lead 
its  25-person  advertising  department. 
The  qualified  applicant  will  have  a  mini¬ 
mum  of  10  years  in  newspaper  advertis¬ 
ing  with  three  to  five  years  in  manage¬ 
ment.  The  position  is  responsible  for 
overseeing  the  display  and  classified 
departments  and  meeting  revenue 
goals.  The  Reporter-Herald  is  part  of 
Lehman  Communications  Corp.,  a  fam¬ 
ily-owned  company  that  operates  two 
other  dailies  and  three  weeklies  in  Col¬ 
orado  as  well  as  shoppers  and  com¬ 
mercial  printing.  Benefits  include  health, 
dental,  optical  and  life  insurance  as  well 
as  vacation,  401  (k)  plan  and  a  terrific 
environment  in  which  to  live  and  work. 
Please  include  cover  letter,  resume  and 
earning  history  to: 

Bob  Rummel,  general  manager 
Reporter-Herald 

P.O.  Box  59,  Loveland,  Colo.  80539 


CLASSIFIED  ADVERTISING  MANAGER 
For  the  Lexington  Herald-Leader,  cir¬ 
culation  123,000  daily  and  160,000  on 
Sunday.  We  need  a  high-energy  and 
enthusiastic  manager  with  a  positive 
attitude  to  lead  a  staff  of  23.  Located  in 
the  heart  of  bluegrass  country,  Lex¬ 
ington,  KY  is  a  great  place  to  raise  a 
family.  It's  the  major  financial,  educa¬ 
tional,  cultural,  medical  and  retail  hub 
for  all  of  Central  and  Eastern  Kentucky 
plus  being  the  home  of  the  University  of 
Kentucky.  We  value  our  employees  and 
offer  a  salary  that  is  competitive  on  both 
a  local  and  national  level  along  with 
excellent  benefits  and  a  great  working 
environment.  Respond  by  sending 
resume  and  salary  requirements  to: 

E.  Arnold,  Employment  Manager 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Fax  (606)  231-3584 

Or  E-mail:  earnold@herald-leader.com 


CIRCULATION 


100,000  CIRCULATION  newspaper  in 
the  south  is  looking  for  a  Zone  Man¬ 
ager  to  lead  an  eager  group  of  district 
managers  in  our  city  operation.  Ex¬ 
cellent  benefits  401  (k)  and  pay  (45K 
total  package  potential).  Must  have  2-5 
years  experience  supervising  district 
managers,  strong  leadership  qualities, 
and  be  willing  to  learn  our  systems. 

Reply  to  Box  01 229,  Editor  &  Publisher 

1515  Broadway,  12th  FI,  NY,  NY  10036 


CIRCULATION  DIRECTOR 
Zone  1,  6-day  community  daily  seeks 
an  energetic  hands-on  leader  to 
oversee  its  home  delivery,  single  copy 
and  NIE  efforts.  Opportunity  to  enter  a 
rapidly  expanding  public  company 
with  enormous  growth  potential. 
Excellent  salary  and  benefits.  Experi¬ 
enced  applicants  reply  with  resume 
and  salary  history  to: 

Box  01 1 54,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

C4  EDITOR  a  PUBLISHER 


CIRCULATION 


AREA  OPERATIONS 
MANAGER 


The  Arizona  Republic,  Phoenix  Ari¬ 
zona's  leading  information  com¬ 
pany,  is  looking  for  an  energetic 
Area  Operations  Manager  in  the 
Circulation  Department.  The  suc¬ 
cessful  candidate  will  have  a 
passion  for  the  circulation  field,  a 
positive  attitude,  and  a  demonstrated 
ability  to  achieve  service  results.  This 
position  will  report  to  a  Regional 
Operations  Manager  and  will  directly 
supervise  the  nightly  distribution 
process  for  The  Arizona  Republic  and 
alternate  products  in  a  distribution 
center  with  a  circulation  of 
approximately  50,000.  This  person 
will  be  responsible  for  managing  a 
distri  bution  center  budget,  hiring  and 
developing  district  managers  and 
other  personnel,  and  working 
closely  with  the  transportation 
department,  senior  managers,  and 
other  Area  Operations  Managers  to 
ensure  efficient  functioning  of  the 
distribution  process. 

4-6  years  of  previous  circulation 
management  experience  or  equiva¬ 
lent  is  strongly  preferred.  Salary  45 
to  65k  plus  incentive  plan.  The  Ari¬ 
zona  Republic  offers  excellent 
health  benefits  and  401  (k)  plan. 
Please  send  a  letter,  resume,  ref¬ 
erences,  salary  history  and  require¬ 
ments  to: 

Mark  Weakley 

Circulation  Operations  Manager 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85004 
Fax:  (602)  444-4466 
E-mail:  mark.weakley(Sipni.com 


The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a 
drug  free  workplace 


CIRCULATION  MANAGER 
North  Carolina  twice  weekly  seeks 
circulation  manager  to  lead  staff  of  4 
and  grow  from  15,000  paid.  Home 
delivery  experience  necessary.  We 
serve  a  growing  county  in  Research 
Triangle  area.  Candidates  will  benefit 
from  a  good  working  relationship  with 
a  larger  company-owned  daily  nearby. 
Base  salary,  MBO  bonus  and  attractive 
benefits  including  a  401  (k)  plan.  Send 
resume  and  salary  requirements  to: 

Publisher,  The  Smithfield  Herald 
RO.  Box  1417,  Smithfield,  NC  27577 
The  Herald  is  a  division  of  The  News 
and  Observer  (Raleigh)  and  a 
McClatchy  Company  newspaper. 


CIRCULATION  MANAGER 
The  Daily  Record,  a  9,000  circulation 
Colorado  daily,  seeks  an  individual 
with  successful  circulation  experience, 
people  skills  and  references.  Excellent 
career  opportunity.  Send  resume  to: 

General  Manager,  Daily  Record 
701  S.  9th  Street,  Canon  City,  CO  81 21 2 
Or  FAX  to  (71 9)  275-1353 
■  APRIL  24,  2000 


CIRCULATION 


CIRCULATION  DIRECTOR 
Under  20,000  daily  in  Zone  1  is  looking 
for  the  right  individual  to  lead  its 
circulation  department.  Single  copy 
and  home  delivery  knowledge  is  pre¬ 
ferred.  Unlimited  career  advancement 
opportunities.  Send  resume  to: 

Box  01232,  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI,  NY,  NY  1 0036 


CIRCULATION  DIRECTOR 
Small  daily  newspaper  in  Zone  2,  pub¬ 
lished  Monday  -  Saturday  with  a 
circulation  of  7,800  is  seeking  a  hands- 
on  community  oriented  professional  to 
lead  circulation  department.  Excep¬ 
tional  customer  service  skills  and 
strong  single  copy  sales  are  a  must. 

If  you  like  a  challenge  you  may  be 
right  for  us.  Qualified  applicants 
should  submit  a  resume  and  cover  let¬ 
ter  with  salary  requirements  to: 

Box  01236,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY,  NY  1 0036 
EOE  M/F 


CIRCULATION  MANAGER 
The  Meridian  Star,  an  award  winning 
19,000-1-  circulation  newspaper  in  east 
central  Mississippi,  is  seeking  a  Cir¬ 
culation  Director.  Our  Circulation 
Department  is  stable,  with  an  able, 
qualified  staff  and  a  strong  carrier 
force.  This  is  not  a  department  in 
decline.  Our  former  Director  was  off¬ 
ered  a  promotion  to  a  much  larger  pa¬ 
per  because  of  his  fine  work  here.  We 
believe  circulation  growth  begins  in  the 
newsroom  and  ends  with  quality  ser¬ 
vice  and  promotion  within  the  Circula¬ 
tion  Department. 

Candidates  should  have  solid  under¬ 
standing  of  Circulation  Accounting  and 
a  track  record  of  aggressive  promo¬ 
tional  programs.  Competitive  salary, 
bonuses,  401  (k),  full  coverage  insur¬ 
ance  are  all  part  of  our  compensation 
package.  Send  resume  to: 

Paul  Barrett,  Editor  and  Publisher 
Meridian  Star 

RO.  Box  1591 ,  Meridian,  MS  39302 


CUSTOMER  RETENTION  MANAGER 
The  Courier  Times  seeks  an  experi¬ 
enced  manager  for  our  six  year  old 
Retention  Department.  Will  oversee 
verification,  stops,  RBM,  service  sur¬ 
veys,  complaint  recovery  and  customer 
bonding.  Sales,  customer  service  and/ 
or  call  center  experience  helpful.  Degree 
is  a  plus.  Send  resume,  salary  history/ 
requirements  and  cover  letter  to: 

George  W.  Stevenson,  Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  13,  Levittown,  PA  19057 
Fax:  (215)  269-3305 
gstevenson@calkinsnewspapers.com 


ZONE  3  group  of  paid  weeklies  seeks 
5-year  Circulation  Director  to  build 
home  delivery,  mail  and  single-copy 
sales.  Baseview  expertise,  promotions, 
administrative  skills  a  must.  Top  pay 
and  full  benefits.  Send  replies  to: 

Box  01 234,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


CIRCULATION 


SALES  MANAGER 
Times-Shamrock  Communications  has 
an  immediate  opening  for  a  circulation 
sales  manager  of  their  69,000  AM/PM 
daily  and  79,000  Sunday  located  in 
Northeastern  Pennsylvania. 

If  you're  looking  for  a  challenging 
career  that  offers  significant  reward  for 
success  and  opportunity  for  growth, 
then  this  position  is  for  you.  We're 
seeking  a  high-energy  professional  to 
lead  the  team  in  all  areas  of  sales, 
marketing  and  promotion. 

The  ideal  candidate  must  possess  at 
least  5  years  of  sales  experience  with 
the  imagination,  motivation  and  lead¬ 
ership  qualities  that  will  lead  to  in¬ 
creases  in  newspaper  circulation 
through  home  delivery,  dealers  and 
vending  machines. 

Times-Shamrock  Communications  is  a 
family-owned  media  corporation  en¬ 
compassing  26  print  and  12  radio 
broadcasting  properties.  We  offer  a  com¬ 
petitive  salary  and  generous  benefits 
package.  EOE 

Please  send  cover  letter  and  resume  to; 

Gary  Kruger,  Circulation  Director 
The  Times-Tribune 

1 49  Penn  Avenue,  Scranton,  PA  1 8503 


THE  SACRAMENTO  BEE 
is  currently  installing  a  new  Circulation 
Management  System,  with  a  scheduled 
Go  Live  date  of  June  1,  2000.  We  are 
searching  for  a  Circulation  Systems 
Technician  to  handle  daily  operations 
and  assist  in  the  implementation  pro¬ 
cess. 

The  Technician  will  develop  and  pro¬ 
cess  a  variety  of  Circulation  and  Accoun¬ 
ting  reports  and  data  files,  provide 
technical  support  and  troubleshooting 
on  a  variety  of  hardware  and  software 
systems  and  assist  with  analysis,  de¬ 
sign  and  Implementation  of  special  pro¬ 
jects  including  the  new  Circulation 
System, 

We  are  looking  for  a  professional  with 
excellent  attention  to  detail  and  the 
ability  to  manage  numerous  projects 
and  deadlines. 

Experience  with  PBS  CM  Media  Plus 
strongly  preferred. 

Minimum  2  years  technical  background 
working  with  database  and  advanced 
PC  applications  including  Access, 
Excel,  PowerPoint  and  Word.  Four 
years  college  preferred.  Newspaper  or 
direct  mail  background  preferred.  Send 
resume  to; 

Sacramento  Bee,  Human  Resources  Dept. 

RO.  Box  15779,  Sacramento,  CA  95852 
E-mail  dwesley@sacbee.com 


EDITORIAL 


SRORTS  WRITERS/EDITORS 
Fast  growing  and  profitable  Internet 
company  seeks  sports  reporters/editors. 
Requirements  include:  deadline  writing 
ability;  knowledge  and  experience;  and 
a  commitment  to  excellence. 

Rersonnel  Director,  Bulletin  News  Network 
8260  Greensboro  Drive 
McLean,  VA  221 02 

www.editorandpublisher.com 


r 
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HELP  WANTED 


EDITORIAL 


ACE  COPY  EDITORS 
The  Syracuse  Newspapers  in  Syracuse, 
NY,  need  a  couple  of  crack  copy  editors 
to  join  our  local  and  wire  desks.  The 
right  applicants  will  have  4  to  6  years 
experience  on  daily  newspapers,  top 
design  and  copy  editing  skills  and  pag¬ 
ination  experience.  Send  cover  letter, 
resume  and  iearsheets  to: 

Richard  Sullivan 
The  Syracuse  Newspapers 
RO.  Box  491 5,  Syracuse,  NY  13221 
rsullivan@syracuse.com 


ALTERNATIVE  WEEKLY 
Cityview,  a  Des  Moines  newsweekly 
with  120,000  readers,  has  openings  for 
managing  editor,  entertainment  editor 
and  reporter.  We’re  a  scrappy,  uncon¬ 
ventional  paper  in  a  conservative  town 
that's  ripe  for  muckraking.  This  is  your 
chance  to  make  a  difference  by  pro¬ 
ducing  quality  journalism  in  the 
Intellectual  Third  World.  Send  resume, 
clips  to  R  Kotz: 

100  4th  Street,  Des  Moines,  lA  50310 


ASSISTANT  CITY  EDITOR: 

Great  skiing,  hiking,  basketball,  football, 
dining,  and  arts.  Only  hours  away  from 
five  national  parks,  and  less  than  two 
years  from  the  Olympic  Winter  Games. 
Work  at  one  of  the  West’s  top  newspa¬ 
pers,  the  Deseret  News.  Bring  top-notch 
editing  and  supervisory  skills  to  lead  a 
team  of  reporters.  Send  resume,  cover 
letter  and  work  samples  to: 

City  Editor  Angelyn  N.  Hutchinson 
RO.  Box  1 257,  Salt  Lake  City,  UT  841 1 0 


BUSINESS  WRITER 

The  Gainesville  Sun,  a  56,000  New 
York  Times  regional  daily,  is  looking 
for  a  business  writer.  Two  years  of 
daily  newspaper  experience  preferred. 
Candidates  should  be  knowledgeable 
about  business  issues  and  innovative 
in  developing  and  investigating  stories. 
The  Sun  is  located  in  a  college  town 
with  a  thriving  business  community. 
Send  a  letter,  resume  and  clips  to: 
Sandra  Nortunen,  Business  Editor 
The  Gainesville  Sun 
2700  SW 1 3th  Street,  Gainesville,  FL  32608 
Or  E-mail:  nortuns@gvillesun.com 


THE  NORTHERN  VIRGINIA  DAILY 
The  most  honored  small  daily  newspa¬ 
per  in  Virginia,  has  an  opening  for  a 
bureau  chief.  The  6-day-a-week  inde¬ 
pendently  owned  newspaper  provides  a 
wonderful  opportunity  for  candidates 
with  a  strong  communication  back¬ 
ground  and  reporting  experience.  The 
bureau  chief  does  reporting  and  coor¬ 
dinates  with  the  other  bureau  reporteis 
in  covering  town  and  county  news  in  the 
beautiful  Shenandoah  Valley.  For  re¬ 
porters  interested  in  a  more  manage¬ 
ment-oriented  position  without  abandon¬ 
ing  writing,  this  is  an  ideal  position. 
Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69.  Strasburg,  VA  22657 
Or  E-mail:  nvd@shentel.net 
www.editorandpublisher.com 


EDITORIAL 


BEACH  RESORT  WEEKLY 
COMMUNITY  NEWSPAPER 
EDITOR 


The  Delaware  Wave,  a  14,500  week¬ 
ly  community  newspaper  located  in 
the  beautiful  Delawene  Coast  resort 
town  of  Bethany  Beach  is  looking  for 
an  editor  to  lead  its  growing  staff. 
The  position  requires  a  high  level  of 
organization,  the  ability  for  writing, 
editing,  page  design  and  hands-on 
community  involvement.  Ideal  cem- 
didatewouldnot  only  possess  apro- 
ficiency  in  QuarkXPress  and  Adobe 
Photoshop,  but  will  have  the  ability 
to  lead,  motivate  and  train  a  young 
staff.  Terrific  opportunity  for  ener¬ 
getic  person  who  loves  the  beach 
and  has  great  people  skills.  Mail 
resume  to: 

Cindy  Romeo,  HR  Manager 
Thomson  Chesapeake 
115  E.  Carroll  Street 
Salisbury,  MD  21801 
Or  Fax  (410)  742-6142 
cindy.romeo@thomnews.com 


ENTRY-LEVEL  REPORTER  needed  for 
3x  weekly  in  the  Eastern  Sierra. 

Call  Dave  at  (760)  873-3535 


EDITORIAL 


EDITORIAL 


COPY  EDITOR 

Kiplinger’s  Business  Forecasting 
Group  seeks  experienced  professional 
to  round  out  three-member  copy  desk 
for  print  and  Web  publications.  Candi¬ 
date  must  have  excellent  proofreading, 
spelling,  grammatical,  syntactical  and 
desktop  publishing  skills  (preferably 
QuarkXPress).  HTML,  Web  publishing 
experience  a  plus. 

Company  offers  a  competitive  benefit 
package. 

If  qualified,  send  resume  with  cover  let¬ 
ter  and  salary  requirement  to: 

Personnel  Department 
Kiplinger  Washington  Editors,  Inc. 

1 729  H  Street,  NW 
Washington,  DC  20006 
personnel.department@kiplinger.com 
Fax:  (202)496-1817 
EOE 


ONLINE  MAGAZINE 
hiring  reporters  on  a  wide  range  of  life¬ 
style  and  health  topics.  Work  with  news¬ 
paper-experienced  staff  on  enterprise 
and  trend  stories.  Required;  News  expe¬ 
rience;  Web  savvy;  engaging,  lucid 
style;  must  relocate  to  Delaware.  Health 
writing  experience  preferred. 

Respond  to  dale@epotec.com 
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EDITORIAL 


COPY  EDITOR 

The  Ann  Arbor  News,  a  mid-sized  after¬ 
noon  daily  in  a  vibrant  university  town, 
needs  an  experienced  copy  editor  to 
help  us  jump  start  our  three  zoned  edi¬ 
tions.  We’re  looking  for  someone  with 
excellent  news  judgment,  strong  skills 
as  a  content  editor  and  a  flair  for 
design.  This  person  will  work  an  after¬ 
noon/evening  shift  Sunday  through 
Thursday  and  will  work  in  a  position 
that  bridges  our  metro  and  copy 
desks.  Send  resume  and  samples  to 
News  Editor  Andy  Chapelle,  Ann  Arbor 
News,  340  E.  Huron  Street,  Ann  Arbor, 
Ml  48106-1147.  The  Ann  Arbor  News  is 
an  Equal  Opportunity  Employer. 


DAILY  SPORTS  EDITOR 
Foster’s  Daily  Democrat,  26,000  PM 
daily  based  in  Dover,  NH  seeks  sports 
editor  for  four  person  staff.  Weekly  or 
similar  daily  experience  preferred. 
Good  planner,  leader  and  designer 
with  competitive  spirit  is  best  candi¬ 
date.  Region  includes  20  high  schools, 
recreational  area  and  UNH  Division  I 
sports.  Send  resume  to: 

Rodney  G.  Doherty,  Executive  Editor 
Foster’s  Daily  Democrat 
333  Central  Avenue,  Dover,  NH  03820 


EDITORIAL 


ID  WEST 


NewTime$ 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at 
our  newest  papers  in  St.  Louis,  Cleveland  and 
Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's'  news  in  perspective. 

New  Times  offers  competitive  salaries  and  benefits.  ^ 


Interested  candidates  should  send  cover  letter,  resume  and  clips  to: 


Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 
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DESIGNER/COPY  EDITORS 
Aggressive,  award-w/inning  Ohio  news¬ 
paper  has  opening  for  designer/copy 
editors.  Requires  someone  with  passion 
for  design,  appreciation  of  words  and 
pictures,  knowledge  of  QuarkXPress. 
Newspaper  (36.000-d,  46,000-S)  believes 
in  continuing  training/development  of  its 
associates,  offers  growth  opportunities 
within  company  and  Freedom  Com¬ 
munications.  Experience  preferred,  but 
will  consider  new  college  graduates. 
Nights  and  rotating  weekend  work.  Com¬ 
petitive  salary,  benefits,  some  4-day 
weeks.  Send  resume,  cover  letter  and 
design  samples  to: 

Jim  Krumel,  Managing  Editor 
The  Lima  News 

33515  Elida  Road,  Lima,  OH  45807 

FEATURES  REPORTER 
Bring  your  news  background,  your  gift 
for  storytelling,  your  love  of  language 
and  your  prowess  a  ro  )rting  to  one 
of  the  best  regional  ^.apers  in  the 
country.  We're  serious  about  features 
journalism  —  we  like  it  smart,  timely, 
insightful,  fun  to  read  and  rewarding  to 
write.  We’re  looking  for  an  experienced 
journalist  —  at  least  3  years  daily 
newspaper  experience  —  to  join  our 
award-winning  lifestyle  staff.  Introduce 
yourself  in  a  cover  letter,  plus  resume, 
10  great  clips  and  5  lifestyle  story 
ideas.  Send  to  Melanie  Sill,  Managing 
Editor,  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27602. 


EDITORIAL 


EDITORIAL 


DYNAMIC,  HARD-WORKING,  articulate 
and  intelligent  editor  sought  by  rapidly 
growing  trade  magazine  publishing 
company  specializing  in  various  as¬ 
pects  of  the  food  industry.  Job  in¬ 
volves  the  writing  of  well-researched 
articles,  the  assigning  and  editing  of 
articles  and  the  soliciting  of  contribu¬ 
tions  from  industry  leaders. 

The  position  requires  travel  both  to 
review  the  operations  of  organizations 
in  the  industry  and  to  give  pres¬ 
entations  at  industry  functions.  Orga¬ 
nizational  and  persuasive  skills  re¬ 
quired  to  put  together  industry  work¬ 
shops  and  panels.  Successful  candi¬ 
date  must  be  highly  motivated,  willing 
to  work  long  hours  and  put  in  substan¬ 
tial  time  on  weekends  and  evenings  to 
produce  an  editorial  product  held  to 
the  highest  standards.  A  willingness  to 
immerse  oneself  in  the  industries  we 
cover  is  essential.  Must  enjoy  food  and 
relate  well  to  top  corporate  executives, 
PR  types  and  small  business  owners. 
Many  opportunities  for  advancement. 
Non-smoking  office. 

Please  send  resume,  cover  letter,  writ¬ 
ing/editing  samples  and  earnings  his¬ 
tory  to: 

Phoenix  Media  Network,  Inc. 

PO.  00x810425 

Boca  Raton,  FL  33481  -0425 

RECENT  GRAD  or  beginner  who 
wants  to  learn  and  grow  covering 
stock  markets  contact  Dickp@dtn.com 
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EDITOR  AND  REPORTERS 
Adweek  magazine  Is  looking  to  fill 
three  positions:  News  Editor,  Reporter 
and  Editorial  Assistant.  The  News 
Editor  post  requires  5-i-  years  experi¬ 
ence  reporting  and  editing  news,  pre¬ 
ferably  in  a  business  journalism  environ¬ 
ment.  Must  be  able  to  coordinate  news 
with  regional  bureaus,  assign  reporters 
and  maintain  high  standards  of  maga¬ 
zine.  Reporter  post  requires  3-(-  years 
reporting  experience,  a  background  in 
marketing  and  business  a  plus.  Able  to 
work  under  deadline  pressure  on  a 
daily  basis.  File  stories  for  both  the 
magazine  and  the  Web  site.  For  the 
Editorial  Assistant  job,  a  journalism  or 
English  major  is  preferred.  Knowledge 
of  Macintosh  and  Internet  savvy  a  plus. 
Good  people  skills,  assists  news 
department  in  reporting  stories,  fact¬ 
checking  and  online  research.  Please 
send  resumes  to: 

Department  AF,  BPI 
1 51 5  Broadway,  1 2th  Floor 

NewYork,  NY  10036 


EXECUTIVE  EDITOR 
Publisher  of  the  gay  and  lesbian  mag¬ 
azine  “Out”  seeks  Executive  Editor. 
Must  have  5  years  experience  in  line 
editing  and  copy  editing  features,  arts 
&  entertainment.  Mac  skills  are 
necessary.  Send  letter,  resume  and 
salary  requirements  to:  HR  Director: 

Fax  323-957-0643 
Or  jobs@tibpubinc.com 


EDITORIAL 


BridgeNews  UveWire,  the  fastest-growing  real-time  news  service  for  equities  investment  professionals  is  hiring. 
Just  six  months  after  its  formal  laurtch,  the  service  is  already  signing  up  accounts  in  the  tens  of  thousands  by 
providing  the  fastest,  most  accurate  and  insightful  news  service  available.  In  addition  to  equities,  BridgeNews 
continues  to  grow  its  leading  coverage  of  capital  markets  and  commodities.  Bring  your  experience  to  a  company 
that  provides  complete  news  and  data  across  the  most  advanced  IP  news  network  in  the  world. 

CHIEF  TECHNOLOGY  CORRESPONDENT  —  Lead  a  team  of  about  15  technology  reporters  in  San  Francisco, 
Boston,  Washirrgton  and  other  locations.  Requires  supervisory  experience  and  vision  to  lead  an  experienced  team  to  new 
levels  of  exclusivity,  accuracy  and  insight.  Preferably  located  in  San  Francisco. 

SENIOR  TECHNOLOGY  CORRESPONDENT  —  Reporting  to  the  Chief  Technology  Correspondent,  this  position  will 
help  build  a  team  of  technology  reporters  to  add  to  our  existing  staff.  Washington. 

TECHNOLOGY  REPORTERS  —  Covering  dnjg  companies,  telecommunications  companies,  Internet  service  providers, 
semiconductors  and  software.  Locations  are  flexible,  but  likely  in  the  Washington  area,  Boston  or  San  Francisco. 

ASIA  CHIEF  COPY  EDITOR  —  Oversee  and  expand  an  existing  staff  of  30  to  a  total  over  50.  Will  supervise  several 
layers  of  management  with  mix  of  regional  and  global  responsibilities.  Extensive  editing  experience  and  proven 
management  skills  required.  International  experience  preferred.  Based  in  Southeast  Asia. 

COPY  EDITORS  —  Edit  financial  news  stories  from  specialist  reporters  quickly  and  accurately,  concentrating  on  info 
tech  copy.  Rnancial  journalism  experience  preferred.  U.S.  location  could  vary. 

EQUITIES  EDITORS  AND  EQUITIES  WRITERS  —  Send  the  fastest  and  most  accurate  headlines  and  news  items 
about  company  announcements  that  play  a  central  role  in  investor  decision  making.  Equities  editors  with  experience  at  a 
real-time  financial  news  service  are  sought  to  write  and  transmit  flash  headlines.  Entry-level  Equities  writers  compose 
brief  company  news  items  and  train  for  advancement  to  Equities  editor.  New  York. 

AUTOMOTIVE  REPORTER  (Detroit),  BANKING  AND  BROKERAGE  REPORTER  (New  York),  ENTERTAINMENT 
REPORTER  (Los  Angeles),  EQUITIES  MARKETS  REPORTER  (New  Yorl^,  MUTUAL  FUNDS  REPORTER  (Boston), 
FIXED-INCOME  REPORTERS  (New  York),  FUTURES  REPORTERS  (Chicago)  ECONOMIC  POUCY  REPORTERS 

(Washington),  and  COMMODITY  AND  ENERGY  REPORTERS  (New  York,  London  and  Asia). 

News  Interns  —  We  also  have  summer  internships  in  our  New  York  headquarters. 

E-mail  your  cover  letter  and  resume  in  text  format  (no  attachments)  to:  vrau@bridge.com,  fax  to  212-372-7431 ,  or  mail  to: 
V.Rau,  Human  Resources,  Bridge  Information  Systems,  28th  floor,  3  World  Financial  Center,  NY,  NY  10281. 
Applicants  must  specify  position  of  interest  when  applying.  EOE 
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THE  BAKERSFIELD  CALIFORNIAN 
an  award-winning  mid-sized  daily  in  Cali¬ 
fornia's  heartland,  is  seeking  reporters 
and  editors  for  immediate  openings. 
Qualified  candidates  must  be  able  to 
handle  demanding  beats,  have  tremen¬ 
dous  networking  skills  and  be  slaves  to 
accuracy.  Ours  is  a  collaborative  atmo¬ 
sphere  where  change  is  a  way  of  life  and 
journalistic  excellence  is  revered.  Visit 
our  website  www.bakersfield.com  for  a 
closer  look.  If  interested,  send  cover  let¬ 
ter,  resume  and  work  samples  to: 

Lois  Henry,  Assistant  Managing  Editor 
The  Bakersfield  Californian 
PO.  Box  440 
Bakersfield,  CA  93302 
Openings  include: 

ASSISTANT  CITY  EDITOR 
to  lead  one  of  the  reporting  teams  in  our 
“newsroom  without  walls."  Ours  is  a 
teaching  newsroom  where  you  can  hone 
your  skills  on  both  daily,  breaking  action 
and  longer-range  stories  and  projects. 
Applicants  should  have  3-5  years  daily 
experience  (reporting  and  editing),  work¬ 
ing  knowledge  of  computer  assisted 
reporting  and  excellent  communication/ 
people  skills. 

FEATURES  REPORTER 
with  an  eye  for  the  interesting  and 
unusual,  who  is  energized,  organized 
and  wildly  creative.  There  is  plenty  of 
opportunity  to  write  on  a  variety  of  sub¬ 
jects  in  both  breaking  and  long-range 
situations  for  all  sections  of  the  newspa¬ 
per.  Applicants  should  have  a  minimum 
2  years  daily  experience.  Fluency  in 
Spanish  a  plus. 

AGRICULTURE  REPORTER 
to  focus  on  the  county's  number  one 
economic  driver.  Stories  will  range  from 
informative  looks  at  some  of  the  main 
crops  (Kern  County  is  home  to  one  of 
the  biggest  carrot  processors  in  the 
world)  to  more  analytical  stories  on  the 
modernization  of  farm  and  ranch  life. 
Applicants  should  have  a  minimum  2 
years  daily  experience.  Fluency  in 
Spanish  a  plus. 

COPY  EDITOR 

for  desk  using  fully  paginated  Quark/ 
OPS  system.  An  attention  to  detail,  solid 
grammar  and  headline  skills  and  famil¬ 
iarity  with  AP  style  are  essential.  Experi¬ 
ence  as  reporter  and/or  editor  preferred, 
but  will  consider  entry-level  applicants 
with  passion  and  initiative. 

PHOTO  EDITOR 

to  lead  award-winning  staff  of  six  in 
technologically  advanced  environment. 
Familiarity  with  QuarkXPress,  Photo- 
Shop,  MediaGrid  a  plus,  along  with 
strong  understanding  of  digital  photog¬ 
raphy's  potential  and  challenges.  Five- 
10  years  daily  photojournalism  experi¬ 
ence  required,  including  3-5  in  man¬ 
agement. 


EDITOR/REPORTER 
Experienced  person  to  lead  in  cover¬ 
ing  two  cities,  five  towns  adjoining  for 
50-year  7,000  paid  circulation  weekly 
with  press.  Learn  QuarkXPress.  Bring 
yoursensahuma. 

Ray  Foote,  American  Journal 
4  Dana  Street,  Westbrook,  ME  04092 

www.editorandpublisher.com 
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EDITORS/REPORTERS 
INVESTOR'S  BUSINESS  DAILY  con¬ 
tinues  to  add  to  its  staff  as  its  national 
audience  grows.  We’re  looking  for  expe¬ 
rienced  journaiists  to  write  about  comput¬ 
ing,  business,  the  economy,  public 
policy,  the  markets  and  successful  peo¬ 
ple,  from  IBD  headquarters  in  Los 
Angeles  and  offices  in  Silicon  Valley, 
New  York  and  Washington.  Locations 
vary  with  position.  Openings  also  possi¬ 
ble  in  San  Diego  and  Seattle.  News  edit¬ 
ing,  copy  editing,  editorial  writing  and 
entry-level  writing/editing  positions  also 
available,  in  Los  Angeles  only.  Send 
cover  letter,  resume  and  clips  to: 

Susan  Warfel,  Managing  Editor 
by  fax  at  (310)  577-7350  or  by  mail  at 
12655  Beatrice  Street, 

Los  Angeles,  CA  90066. 

Please  call  (310)448-6373 
to  confirm  receipt  of  fax 


ME  WITH  THE  RIGHT  STUFF 
Are  you  able  to  inspire  a  newsroom? 
Do  you  have  a  hard  news  edge?  Do 
you  have  the  ability  to  turn  your 
personal  energy  into  high-energy 
headlines?  Do  you  have  the  strength 
to  carry  the  torch  for  a  paper  that  has 
redesigned  and  redefined  itself?  Do 
you  have  the  courage  to  compete  in  a 
tough  market?  Are  you  interested? 

We  need  a  managing  editor  who  is 
passionate  about  news  and  about 
readers.  We  want  someone  who  can 
bring  out  the  ABSOLUTE  BEST  in  our 
journalists  -  journalists  who  are 
determined  to  make  the  newspaper 
the  first  and  best  source  of  news. 

We  are  the  award  winning  Tribune,  a 
100,000-1-  daily  serving  suburban 
Phoenix,  Arizona.  We  offer  a  com¬ 
petitive  salary,  excellent  benefits,  and 
the  chance  to  advance  within  a  multi¬ 
billion  dollar  corporation  -  plus  the 
opportunity  to  live  where  the  sun 
shines  360  days  per  year  and  outdoor 
activities  are  abundant.  If  you  think  you 
fit  our  description  and  have  at  least  7 
years  newsroom/management  experi¬ 
ence,  send  your  portfolio  to: 

The  Tribune,  Editor  Jim  Ripley, 

120  W.  First  Ave.,  Mesa,  AZ  85210 
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EDITOR 

You  are  detail  oriented,  very  organized 
and  will  work  well  independently.  You 
are  looking  to  continue  your  career  with 
a  company  that  offers  growth  opportu¬ 
nities. 

This  position  requires  writing,  interview¬ 
ing,  and  strong  editing  and  proofreading 
skills.  Duties  include  managing  editorial 
for  several  magazines,  researching  and 
writing  articles,  project  management, 
client  contact,  and  working  with  staff  in  a 
team  environment. 

Requirements:  Bachelor’s  degree  in 
English,  Journalism,  or  Communica¬ 
tions.  One  to  three  years  experience  in 
newspaper  or  magazine.  Must  be  profi¬ 
cient  in  Microsoft  Word  and  QuarkX¬ 
Press  for  the  Macintosh. 

Who  are  we?  We  re  McMurry  Publishing, 
Inc.,  the  largest  magazine  publisher  in 
the  Southwest  and  acknowledged 
leader  in  syndicated  healthcare  pub¬ 
lications  nationwide. 

Open  book  management,  quality  al¬ 
ways.  and  raving  customer  service  are 
our  hallmarks.  Fiscal  strength  is  our 
reality.  In  fact,  we’ve  never  borrowed  a 
penny  for  our  operations.  Better  yet,  we 
pay  our  vendors  in  seven  days  flat, 
always  and  our  staff  has  shared  in  our 
profits  nine  years  in  a  row. 

Please  send  your  resume  with  samples  to: 

Tremendous  People  Department 
McMurry  Publishing,  Inc. 

1010E.  Missouri  Ave.,  Phoenix,  AZ  8501 4 
Orfaxto  (602)  532-0817 
Or  E-mail  to  resumes@mcpub.com 
No  phone  calls,  please 
Resumes  without  samples  will  not  be 
considered 
EOE 


IOWA  SMALL-TOWN  DAILY  EDITOR 
Seasoned  news  pro  needed  to  lead  4- 
person  staff  at  Mt.  Pleasant  News.  Nice 
salary,  benefits,  great  town.  Life  is  still 
good  in  Iowa.  Resume,  letter,  clips  to: 

Emery  Styron, 

RO.  Box  240,  Mt.  Pleasant,  lA  52641 
Fax  (31 9)  385-8048  pub@mpnews.net 
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EDITORIAL  WRITER 


The  San  Antonio  Express-News  seeks  an  editorial  writer  to  join  its  1 1  person  opi¬ 
nion  section  staff.  As  a  member  of  the  newspaper’s  Editorial  Board,  this  person 
will  produce  daily  editorials,  attend  Editorial  Board  meetings  and  participate  in 
daily  planning.  The  position  also  offers  the  opportunity  for  the  editorial  writer  to 
develop  occasional  columns.  The  ideal  person  will  have  a  broad  liberal  arts 
background  and/or  specific  education  in  journalism.  Experience  as  an  editorial 
writer  is  desirable  but  not  required.  Assets  would  include  expertise  regarding 
state  issues,  urban  problems  and/or  business  issues.  Knowledge  of  U.S.- 
Mexico  border  issues  also  would  be  highly  valued.  We  are  looking  for  a  writer 
with  spark  and  spunk  who  gets  along  well  with  people,  wants  to  be  a  part  of  a 
strong  team  and  wants  to  make  an  important  contribution  on  an  exciting  news¬ 
paper  in  a  dynamic  city. 

We  offer  a  quality  work  environment  and  a  comprehensive  benefits  package. 
Qualified  applicants  are  encouraged  to  mail  a  resume  to: 

employment@express-news.net  Attn:  Editorial  Writer 
Or  mail:  San  Antonio  Express-News,  Human  Resources  Department 
Attn;  Editorial  Writer,  P.O.  Box  2171,  San  Antonio,  TX  78297-2171 
Orfaxto  (210)  250-3977 


EQUAL  OPPORTUNITY,  DRUG-FREE  EMPLOYER 
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EUROPEAN  AND  PACIFIC 
STARS  AND  STRIPES 
Pentagon  Bureau  Reporter 
Are  you  looking  for  a  job  that  will  take 
your  resume  up  a  notch?  Would  you  like 
to  write  for  a  daily  newspaper  delivered 
around  the  world?  If  so,  we're  looking 
for  you!  European  and  Pacific  Stars  and 
Stripes,  the  daily  independent  newspa¬ 
per  for  the  military  servicemembers 
overseas,  is  searching  for  a  reporter  to 
round  out  its  Pentagon  Bureau.  Appli¬ 
cants  must  possess  superior  written  and 
oral  skills,  have  a  nose  for  news,  love 
the  thrill  of  the  breaking  story,  make  the 
good  story  great  and  be  an  aggressive 
self-starter.  An  understanding  of  the  mil¬ 
itary  is  also  helpful  but  not  necessary. 
Photography  skills  are  also  helpful. 
Passion  for  breaking  news  and  owning 
a  beat  is  a  must!  Salary  range  is 
$35,000  to  $45,000.  Please  send  a 
resume  and  cover  letter  to: 

NAF  Personnel  Office 
Building  1 1 ,  Room  2-1 06  WRAMC 
Washington,  DC  20307-5001 
Fax:  (202)  782-0547 
or  E-mail:  jobs@stripes.osd.mil 
Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 

WANTED: 

Seasoned  Editor/Writer  to  lead  small 
editorial  team,  repurposing  TV  reporter 
scripts  and  wire  copy.  Some  original 
reporting.  Need  strong  writing,  team 
leadership  skills,  solid  visual  concepts 
and  enthusiasm  for  Web!  Send 
resumes  to  Dave  Thomsen  at: 

dthomsen@kgw.com 


ADMINISTRATIVE 
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EXECUTIVE  EDITOR 
Herald  Community  Newspapers,  award¬ 
winning,  editorially-driven  suburban 
weeklies  (60K  circulation).  Long  Island, 
NY,  seeks  an  editor/manager  to  lead 
20-person  editorial  team.  If  you  know 
how  to  create  lively,  informative,  quality 
publications  on  time  and  on  budget, 
we’d  like  to  talk  to  you.  You  should 
have  strong  writing,  editing  and  page 
design  skills,  leadership  and  manage¬ 
ment  ability,  enjoy  training  young 
journalists,  and  have  a  working  knowl¬ 
edge  of  QuarkXPress,  pagination,  and 
the  Internet.  Excellent  salary/benefits 
package.  Send  resume  and  clips: 

Attn:  Louise  Z. 

Richner  Communications 
379  Central  Avenue 
Lawrence,  NY  11 559 
Or  Fax  (516)  569-4942 


MANAGING  EDITOR 


National  award-winning  Santa  Bar¬ 
bara-based  magazine  seeks  Manag¬ 
ing  Editor.  Candidate  must  have  at 
least  five  years'  professional  maga¬ 
zine  or  journalism  experience  along 
with  strong  management,  budgeting 
and  supervisory  skills.  Must  be  famil¬ 
iar  with  web  publishing  and  small, 
minority-owned  business  issues. 
Spanish-language  proficiency  pre¬ 
ferred.  Visit  our  website  at: 

www.hispanicbusiness.com 
and  send  cover  letter,  resume  and 
three  examples  of  work  to: 


lzahn(gihbinc.com 
Or  fax  to  (805)  964-6139 


ADMINISTRATIVE 
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Recruitment  Specialists 

Some  of  our  current  a.ssignments: 

■  Metro  Home  Delivery  Man^^  -  Central  California 
daily  seeks  experienced  circulation  manager;  circulation, 
budgeting  and  administrative  skills;  oversees  5  district 
managers;  excellent  company. 

■  Associate  Publisher  -  .Magazine  division  of  large 
company  seeking  experienced  salesoriented  individual; 
eastern  location;  exceptional  income  and  opportunity. 

■  Advertising  Director  -  NY  State  daily  and  weekly 
newspaper  group  seeks  experienced  sales  manager  pro 
to  lead  combination  marketing  efibrts;  great  opportunity 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Paiicway,  Suite  240  ■  Inverness,  IL  6006"’ 
847.963-9300  ■  mm2@voyager.net  ■  fax  847.934.660? 
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EXPERIENCED  REPORTERS,  EDITORS 
The  Binghamton,  NY,  Press  &  Sun- 
Bulletin  is  seeking  experienced  editors 
and  reporters  to  make  our  62,000  daily/ 
79,000  Sunday  Gannett  daily  more  rele¬ 
vant,  lively  and  useful.  The  ideal  candi¬ 
dates  are  curious,  energetic  and 
passionate  journalists  v^ho  put  readers 
and  their  interests  first.  Because  of  pro¬ 
motions,  reporting  staff  expansion  and 
retirement,  we  have  several  key  open¬ 
ings:  News  editor,  features  editor,  com¬ 
munity  news  reporters,  technology/ 
careers  reporter  and  entertainment 
reporter.  Binghamton,  in  the  pictures¬ 
que  rolling  hills  of  the  Southern  Tier,  is 
home  to  a  major  state  university  and  a 
great  place  to  live.  If  Interested,  please 
send  resume  and  six  samples  of  your 
best  work  to  Gary  Graham,  managing 
editor.  Press  &  Sun-Bulletin,  P.O.  Box 
1270,  Binghamton,  NY,  13902-1270. 

We  value  diversity 


SMALL  CENTRAL  FLORIDA  daily  seeks 
experienced  reporter. 

E-mail:  dardenne@newschief.com 


HOME  AND  GARDEN  WRITER 
Orange  County  Register 
The  Register  has  an  opening  for  a 
home/garden  writer.  Candidates  should 
have  experience  writing  in  this  topic 
area,  along  with  an  interest  and  ability  to 
help  manage  and  edit  the  weekly  HG 
section.  Duties  include  writing  a  weekly 
column  and  a  feature  story,  along  with 
helping  out  with  wire  selection  and  edit¬ 
ing.  Send  resume,  clips  to: 

Robin  Doussard,  Deputy  Editor 
The  Register,  625  N.  Grand  Ave. 

Santa  Ana,  CA  92701 


EDITORIAL 


EDITORIAL 


FEATURE  WRITER 
FULL-TIME 

The  Daily  Camera  in  Boulder,  Col¬ 
orado,  is  looking  for  a  feature  writer 
with  strong  editing  skills  and  an  in¬ 
terest  in  food  and  home.  The  Camera 
is  a  35,000-circulation  newspaper  in 
the  town  named  one  of  America’s  1 0  fit¬ 
test  cities  by  Health  Magazine.  Ideal 
candidates  will  have  three  to  five  years 
of  writing/editing  experience.  We  hire 
people  who  are  a  cut  above,  with  core 
journalistic  values,  great  attitude  and 
strong  work  ethic.  Good  editing  skills  a 
plus;  organizational  skills  and  creativity 
a  must.  Send  resume  along  with  clips 
to: 

Boulder  Publishing,  Inc. 

Attn:  Human  Resources 
RO.  Box  4579,  Boulder,  CO  80306-4579 
Or  E-mail:  jobs@thedailycamera.com 
EOE 


MUSIC  EDITOR 

New  Times  is  searching  for  a  music 
editor  at  its  award-winning  weekly  news¬ 
paper  in  Miami.  This  position  entails  plan¬ 
ning  and  editing  a  weekly  music  section, 
writing  feature  stories  and  a  weekly  col¬ 
umn,  and  hiring  freelance  reviewers. 
Qualified  candidates  will  have  strong  writ¬ 
ing  and  organizational  skills  as  well  as  a 
passion  for— and  critical  eye  toward— DJ/ 
dance  and  hip-hop.  Send  a  cover  letter, 
resume  and  five  best  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

PO.  Box  5970,  Denver,  CO  80217 
andy.  vandevoorde@westword  .com 
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KSa  San  Francisco 

managing  editor 

and  an  associate  editor  for  its  news  and 

entertainment  weekly  in  San  Francisco.  We  want 

editors  who  have  a  fine  touch  with  copy,  a  firm 

grasp  of  the  magazine  style,  and  the 

self-confidence  needed  to  work  comfortably  with 

a  staff  of  writers  who  routinely  win  major  national 

Journalism  awards.  The  managing  editor  position 

requires  a  strong  background  in  news  and 

superior  management  ability;  associate  editor 

candidates  should  have  solid  experience  with 

arts/features.  Qualified  applicants  will  have  the 

demonstrated  ability  to  deal  with  lengthy  news 

and  feature  articles,  and  the  desire  to  edit  and  " 

write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting  cover 
letter,  a  one-page  resume,  and  a  representative 
set  of  writing  and  editing  clips  to: 

John  Mecklin 

Editor  ^  ^ 

SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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JAPAN 

CORRESPONDENT 

Enterprising  reporter/photographer 
sought  for  a  news  bureau  of  the  Stars 
and  Stripes,  the  editorially  independent 
daily  and  Sunday  newspaper  for  the 
overseas  military  community.  Based  at 
Camp  Zama,  near  Tokyo,  the  correspon¬ 
dent  will  produce  compelling  enterprise 
news,  features  and  photographs.  Duties 
include  covering  local  and  regional 
news  of  military  interest  and  may  entail 
travel  within  Japan  and  elsewhere  in 
Asia.  U.S.  citizenship,  three  years  or 
more  experience  as  a  reporter  on  a 
daily  newspaper,  demonstrated  news 
writing  ability  and  at  least  basic  news 
photography  skills  are  required.  Knowl¬ 
edge  of  military  services  desirable  but 
not  essential.  Competitive  salary  and 
excellent  benefits  offset  living  costs. 
Send  resume  by  May  19, 2000,  to: 

Pacific  Stars  and  Stripes 
Attn:  Civilian  Personnel 
Unit  45002,  APO  AP  96337-5002 
E-mail  to:  jobs-pss@stripes.osd.mil 
Fax: 011  (81-3)3403-5493 
An  Equal  Opportunity  Employer 


Do  you  have  a  passion  for  local  news? 
Do  you  know  how  to  inspire  and 
motivate  a  staff?  Are  you  dedicated  to 
excellence?  Do  you  work  well  as  part 
of  a  team? 

If  you  answered  yes  and  have  a  strong 
record  of  success  in  leading  reporters, 
photographers  and  editors,  we  want  to 
talk  to  you. 

The  Newport  Daily  News  needs  an 
editor  to  lead  a  talented  staff  of  24  In 
covering  one  of  the  most  interesting 
small  cities  in  the  world.  Newport  is  an 
international  city,  famous  for  jazz,  folk 
and  classical  music  festivals,  tourism, 
sailing,  celebrities,  dining,  mansions 
and  museums.  But  behind  the  glitter 
we  face  all  the  challenges  of  any  urban 
center. 

We  are  proud  of  our  reputation  for 
hard-hitting  news  coverage  and  com¬ 
munity  leadership.  How  can  you  help 
us  continue  that  tradition  and  improve 
on  it? 

Send  a  letter,  resume  and  a  copy  of 
your  current  newspaper  to: 

Albert  K.  Sherman  Jr.,  Publisher 
The  Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 
No  phone  calls,  please 


Venture  Capital  Journal,  the  leading 
publication  covering  this  exploding 
market,  seeks  an  Editor  to  oversee  this 
monthly  publication.  Candidate  should 
have  strong  editorial  experience, 
innovative  ideas  and  the  ability  to 
manage  multiple  tasks  and  staff.  Also 
brings  ideas  and  energy  on  how  to 
evolve  the  publication  with  the  market. 
Great  benefits  and  work  environment. 
Salary  $50K.  Send  resume,  clips  and 
letter  to  GBM,  1290  6th  Avenue,  36th 
Floor,  New  York,  NY  10104.  EOE 
Fax:  (212)  957-0420 
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METRO  EDITOR 

If  you  love  working  with  reporters  and 
would  like  to  do  so  at  an  award-winning, 
growing  newspaper  with  ocean  views,  con¬ 
sider  a  career  at  the  Cape  Cod  Times. 
We’re  a  medium-sized  daily  in  search 
of  a  metro  editor  to  supervise  staff  of  16 
reporters  and  two  assistant  editors.  The 
person  we  hire  will  be  able  to  pass  on 
their  own  enthusiasm  for  telling  good 
stories  in  a  way  that  motivates  and 
inspires  a  varied  staff  of  reporters,  from 
rookies  to  veterans.  The  metro  editor 
should  be  a  believer  in  front-end  edit¬ 
ing.  He  or  she  should  want  to  be 
involved  from  early  brainstorming 
sessions  through  to  suggestions  on 
info-graphics  and  photographs. 

The  Metro  Editor’s  goal  should  be 
more  than  seeing  to  it  that  the  day’s 
news  is  covered:  It  should  be  to  raise 
the  quality  of  story-telling  and  to  make 
the  paper  relevant  to  readers  each  day. 
We  are  located  on  one  of  the  East 
Coast  s  premier  vacation  destinations, 
rich  in  history  and  home  to  many  artist, 
CEOs,  authors,  naturalists  and  celeb¬ 
rities.  We’re  60  miles  from  Boston  and 
a  short  boat  ride  to  Martha’s  Vineyard 
or  Nantucket.  Our  year-round  popula¬ 
tion  of  225,000  swells  to  more  than 
500,000  in  the  summer.  Many  of  our 
staffers  have  made  the  move  here  for  a 
superior  quality  of  life. 

Send  letter,  resume,  salary  history, 
work  samples  and  copy  of  current 
newspaper  to: 

Alicia  Blaisdell-Bannon 
Managing  Editor/Content 
The  Cape  Cod  Times 
31 9  Main  Street,  Hyannis,  MA  02601 


EDITOR  SOUGHT  to  head  11 -person 
team  at  award-winning  40,000  circula¬ 
tion  New  England  alternative  news¬ 
weekly.  Must  have  experience  driving 
news  and  magazine-style  coverage 
and  proven  writing  and  editing  track 
record.  Ideal  post  for  a  #2  looking  to 
step  up.  Contact: 

Editor  Search,  Worcester  Magazine 
1 72  Shrewsbury  Street 
Worcester,  MA  01 541 
Email:  editorial@worcestermag.com 


MANAGING  EDITOR 
lnsure.com,  the  leading  insurance- 
information  Web  site,  seeks  a  seasoned 
Managing  Editor  to  guide  the  launch  of  a 
significant  new  content  site.  You’ll  de¬ 
velop  insure. corn's  new  site  geared  to¬ 
ward  insurance  professionals.  Duties 
include  supervising  staff  writers  and 
freelancers,  assigning  and  editing 
stories,  and  conceiving  new  interactive, 
informational  tools.  Managerial-level 
editorial  experience  required.  Familiarity 
with  the  insurance  industry  and  tech¬ 
nology  necessary.  Insure.com  has  been 
named  by  Forbes  and  Money  magazine 
as  one  of  the  top  personal-finance  sites. 
Contact: 

Amy  Danise,  Editor 
insure.com 

76  LaSalle  Road,  West  Hartford,  CT  06107 
Fax:  (860)  231-7357 
E-mail:  adanise@insure.com 

www.editorandpublisher.com 
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REPORTER  -  It’s  getting  harder  to  find 
good  solid  reporters  with  two  or  more 
years’  experience.  If  you  are  one,  and 
you’d  like  to  work  in  one  of  the  most 
beautiful  counties  on  the  East  Coast, 
send  us  a  letter,  your  resume  and  some 
clips.  We’ll  expect  you  to  have  lots  of 
ideas,  a  good  writing  style,  worldly 
smarts  and  a  hunger  to  get  the  story 
right  and  get  it  first.  We  are  a  suburban 
Philadelphia  daily,  circulation  53,000. 
Write  to  Joan  Bastel,  Managing  Editor 
The  Intelligencer  and  The  Record 
333  N.  Broad  Street 
Doylestown,  PA  18901 
E-mail:  jbastel@calkinsnewspapers.com 


MANAGING  EDITOR 
Working  Weekly,  an  exciting  start-up 
media  company,  in  beautiful  Charlot¬ 
tesville,  VA,  needs  an  experienced 
managing  editor  to  head  our  new 
magazine.  'You  will  hire  and  supervise 
staff  and  oversee  all  aspects  of  pub¬ 
lishing.  We  need  a  minimum  of  2  years 
management  experience  with  a  na¬ 
tional  magazine.  We  offer  relocation, 
benefits,  and  a  great  workplace. 

Check  out  www.workingweekly.com 
Fax  resumes  to  (804)  81 7-4481 
Or  E-mail:  martha@workingweekly.com 


JOURNALISM  JOBS 
The  Journal  Newspapers  of  Southern 
Illinois  is  seeking  candidates  for  posi¬ 
tions  in  copy  editing/design  desk, 
news  reporting  and  sportswriting.  Col¬ 
lege  grads  or  experienced  journalists 
looking  for  opportunities  with  a  group 
of  twice-weekly  newspapers  in  the 
shadow  of  the  Gateway  Arch  are 
encouraged  to  apply.  Send  resume, 
clips  to  Toby  Carrig,  M.E.  JNSI, 

219  N.  Illinois,  Belleville,  IL  62220 


REPORTER 

San  Diego’s  only  daily  business  paper 
seeks  full-time  reporter.  Cover  finance, 
technology,  real  estate.  Develop 
sources,  story  ideas  cover  several 
beats.  Journalism  experience  a  must, 
daily  paper  a  plus.  Resumes  may  be 
faxed  or  E-mailed  to: 

hr@sddt.com 
Fax  (619)  239-5716 


NEWS  EDITOR 

The  Morning  Star  of  Wilmington,  NC 
needs  an  editor  with  excellent  news 
judgment  and  editing  skills,  comple¬ 
mented  with  demonstrated  leadership 
and  management  abilities.  Lead  10- 
person  copy  desk  in  producing  broad 
and  incisive  wire  report  for  diverse 
readership.  Candidates  should  have 
wide  ranging  interests  and  great 
curiosity  to  produce  thorough  and 
interesting  world,  national  and  state 
news  reports  with  selections  from  four 
wire  services.  The  Morning  Star  is  a 
New  York  Times  Co.  newspaper,  57,000 
AM,  in  a  rapidly  growing  coastal  region. 
Send  cover  ietter,  resume,  work  sam¬ 
ples  and  references  to: 

John  Meyer,  Managing  Editor 
Morning  Star 

RO.  Box  840,  Wilmington,  NC  28402-0840 
www.wilmingtonstar.com 

www.editorandpublisher.com 
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OPPORTUNITIES  IN 
Minneapolis/St.  Paul 
INVESTIGATIVE  REPORTER: 
Pursue  wrongdoing  and  injustices,  ex¬ 
plain  what  went  wrong.  Break  high  pro¬ 
file,  high  impact  stories  that  make  a 
significant  difference  and  lead  to  public 
debate,  especially  in  the  Twin  Cities.  The 
Star  Tribune  has  an  opening  for  an  in¬ 
vestigative  reporter.  This  job  requires 
tenacity  and  the  ability  to  write  with 
authority  ond  in  a  compelling  fashion. 
The  reporter  must  be  able  to  do  a  range 
of  stories  from  cops  and  robbers  to  pol¬ 
itical  corruption  and  sophisticated  busi¬ 
ness  scams.  You  must  have  extensive 
experience  doing  investigative  projects, 
including  those  that  reflect  CAR  skills 
and  strong  writing.  Must  be  a  self-starter 
and  be  able  to  spot  off-the-news  inves¬ 
tigative  stories  as  well  as  cultivate 
sources  from  a  range  of  people.  A 
never-give-up  attitude,  an  ability  to  find 
ways  of  getting  hard-to-get  information  - 
both  from  records  and  individuals  -  are 
attributes  needed  for  this  job. 

VARIETY  TEAM  LEADER: 

We  are  seeking  a  top-notch  features 
editor  to  lead  our  Variety  team  in  produc¬ 
ing  content  for  the  daily  features  section. 
This  editor  will  supervise  a  staff  of  seven 
and  play  a  key  role  in  refurbishing  the 
section  in  the  fall.  Must  have  experience, 
the  heart  and  soul  of  a  features  editor, 
high  creativity,  excellent  editing,  lead¬ 
ership  and  communication  skills. 

For  either  position,  apply  by  Friday,  May 
19. 

Send  resume,  clips  or  sections  and  let¬ 
ter  to: 

Brenda  Rotherham 
Recruiting  Coordinator 
Star  Tribune 
425  Portland  Avenue 
Minneapolis,  MN  55488 


THE  HERALD-MAIL  in  Hagerstown, 
MD,  is  looking  for  the  following  people: 
LIFESTYLE  REPORTER/COPY  EDITOR 
to  write  three  to  five  stories  a  week  and 
handle  about  six  pages,  including  our 
entertainment  calendar. 

A  REPORTER/COPY  EDITOR 
to  work  with  our  Team,  handling  in- 
depth,  issue-oriented,  investigative 
stories.  There  would  be  some  copy 
editing  to  fill  in  during  vacations  and 
such.  It  would  be  a  week  here  or  there 
through  the  year. 

TWO  BUREAU  REPORTERS: 
These  are  one-person  offices.  We  have 
two  openings,  one  in  Berkeley  County, 
W.  VA,  and  one  in  Franklin  County,  PA. 
If  you  like  the  challenge  of  finding  your 
own  stories  without  having  an  editor 
breathing  down  your  neck,  this  would 
be  a  good  job  for  you. 

We  are  an  award-winning  daily  com¬ 
mitted  to  quality  journalism.  We  are  60 
miles  from  DC  and  Baltimore.  In  1999, 
we  won  the  MDDC  Press  Association’s 
Freedom  of  Information  Award  for  fight¬ 
ing  secrecy  in  government. 

Please  send  resume  to: 

Personnel,  The  Herald-Mail  Company 
1 00  Summit  Avenue 
Hagerstown,  MD  21740 
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REGIONAL  SECTION  EDITOR 
The  Tampa  Tribune  needs  a  leader  to 
oversee  three  bureaus  in  our  most  com¬ 
petitive  region.  It  will  take  a  savvy 
journalist,  effective  coach,  organized 
manager,  strategic  thinker  and  tal¬ 
ented  line  editor  to  handle  this  job. 
Duties  include  handling  a  staff  of  13 
and  overseeing  a  daily,  free-standing 
section  vital  to  the  Tribune's  future. 
Good  benefits,  including  sun  and 
beaches.  If  you’re  ready  for  an 
adrenalin  rush  on  a  daily  basis.  E-mail 
Senior  Editor  Cheryl  Schmidt  at: 
csch  m  idt@tampatr  i  b  com 

REPORTER 

The  Daily  Gazette,  a  60,000-circulation, 
family-owned  daily  in  New  York’s  Capi¬ 
tal  Region,  is  looking  for  experienced 
reporters.  Candidates  should  demonstrate 
that  they  can  report  aggressively,  write 
clearly  and  understand  community  news. 
Send  resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady,  NY  12308 

PHOTOGRAPHER  AND  REPORTER 
Award-winning  7,000-circulation  daily 
newspaper  seeks  creative  photographer 
and  lifestyles  editor.  Ideal  candidates 
have  strong  computer  and  enterprising 
skills.  Full  benefits  and  competitive 
salary.  Send  resume  and  slides/clips  to: 
The  Lebanon  Reporter 
ATTN:  Managing  Editor 
1 1 7  E.  Washington  Street 
Lebanon,  IN  46052 
Equal  Opportunity  Employer 
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REPORTER  -  New  England  alternative 
newsweekly  is  seeking  an  aggressive 
reporter  to  join  its  team.  Must  have  pro¬ 
ven  ability  to  cover  breaking  news 
stories  and  meet  deadlines,  as  well  as 
write  well-crafted  magazine-length 
cover  stories.  No  newcomers  to  jour¬ 
nalism.  New  college  grads  MUST  have 
real-world  experience.  No  phone  calls. 
Send  resume  and  published  clips  to: 

The  Editor,  Worcester  Magazine 
1 72  Shrewsbury  Street 
Worcester,  MA01604 
Or  E-mail  editorial@worcestermag.com 


REPORTER.  The  Gallup  Independent,  a 
16,000-circulation  daily  newspaper  in 
beautiful  desert  lands  in  western  New 
Mexico,  seeks  reporter  for  nearby 
Grants.  Recent  grads  will  be  considered 
but  prefer  some  experience.  Reporter 
will  cover,  among  other  things,  the 
nearby  Acoma  and  Laguna  pueblos. 
Send  resume,  3  clips,  2  references  to: 

Managing  Editor,  Gallup  Independent 
PO,  Box  1210,  Gallup,  NM  87305 
Or  fax  (505)  722-5750 
Or  E-mail  gallind@cia-g.com 


SUNDAY  REPORTER 
Join  our  Sunday  reporters  covering 
expanded  hard,  feature  and  issue 
stories  for  our  30,000-1-  Sunday  paper 
based  in  Dover,  NH.  Circulation  area 
includes  southeastern/Lakes  Region  of 
NH  and  southern  Maine.  Two-t-  years 
experience  needed.  Resumes  to: 

Rodney  Doherty,  Executive  Editor 
Foster’s  Sunday  Citizen 
333  Central  Avenue,  Dover,  NH  03820 


EDITORIAL 


EDITORIAL 


55“  an  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to:  _ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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PAGE  DESIGNER/COPY  EDITOR 
Need  a  change?  We  need  an  editor  who 
can  edit  local,  wire;  write  heads;  create 
compelling  packages.  One  or  two  years 
experience  and  QuarkXPress  knowledge 
needed.  We'll  train  you  and  give  you 
freedom.  Write  Pat  Dowd,  News  Editor: 

Glens  Falls  Post-Star 
RO.  Box  21 57,  Glens  Falls,  NY  1 2801 
Fax  (51 8)  761  -1 255  dowd@poststar.com 


EDITORIAL 


EDITORIAL 


FOOD  WRITER 

The  Defense  Commissary  Agency  is 
seeking  a  food  writer  to  work  on  our 
web  team.  We  require  one  year  of 
experience  writing  consumer-oriented 
articles  on  food  and  other  supermarket 
products.  We  offer  full  benefits  and  a 
salary  of  $34,841  to  $50,524.  For  more 
information  call  (804)  734-8134. 

We  are  an  Equal  Opportunity  Employer. 


EDITORIAL 
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REPORTERS  needed  for  weekly  enter¬ 
tainment  business  publication.  One 
will  work  in  Nashville-based  home 
office;  another  will  work  in  two-person 
L.A.  bureau  responsible  for  West 
Coast/Far  East  territory.  Each  must 
have  strong  journalism  background, 
preferably  with  business  reporting 
experience,  and  the  ability  to  move 
deeply  into  analysis  of  deveiopments 
within  the  entertainment  industry.  Will 
examine  trends,  markets  and  people 
who  shape  the  industry.  Extensive 
travei  required  for  each  position.  Send 
resume,  clips  and  cover  letter  to: 

David  Dykes,  Editor 
Amusement  Business 
49  Music  Square  West 
Nashville,  TN  37203 


REPORTERS 

The  Ann  Arbor  News  is  looking  for  two 
reporters,  one  to  cover  the  fastest- 
growing  county  in  Michigan  and  the 
other  to  cover  primary  and  secondary 
education.  Both  jobs  require  deadline 
writing  skills  and  the  ability  to  pull  off 
large-scale  takeout  pieces.  Send  a 
resume  and  your  five  best  clippings  to: 
Tom  Krisher,  Metro  Editor 
The  Ann  Arbor  News 
340  E.  Huron  Street,  RO.  Box  1147 
Ann  Arbor,  Ml  48106-1 147 
The  News  is  an 
Equai  Opportunity  Employer 


REPORTERS 

We  re  looking  for  a  few  good  reporters. 
Two  years  experience  preferred,  but  pro¬ 
mising  J-School  grads  considered. 
Readiness  is  all.  We  want  a  City  Hall 
reporter,  who  knows  a  city  is  more  than 
meeting  votes.  We  are  a  mid-sized  com¬ 
munity  paper  that  needs  an  all-around 
reporter  who  finds  life  in  towns,  big  and 
smaii.  We  require  professionalism.  In 
return,  we  offer  a  paper  where  growth- 
oriented  reporters  win  state  and  national 
awards,  in  a  Southern  Caiifornia  region 
ciose  to  mountains  and  desert  attrac¬ 
tions,  an  hour  from  beaches  and  Los 
Angeles.  Competitive  saiaries.  Great 
benefits  at  Los  Angeles  County's  last 
independent  family  daily.  Please  send 
your  resume  &  clips  to: 

Keliy  Hutson,  Human  Resources 
Antelope  Valley  Press 
RO.  Box  4050,  Palmdale  CA,  93590-4050 


THE  LEXINGTON  HERALD-LEADER 
a  Knight  Ridder  newspaper  in  the  heart 
of  Kentucky’s  Bluegrass  region,  seeks 
an  exceptional  journalist  to  write  public 
affairs  columns  for  its  Pulitzer  Prize  win¬ 
ning  editorial  page.  The  person  filling 
this  high  profile  position  will  be  a  member 
of  the  editorial  board  and  play  a  lead¬ 
ing  role  in  developing  editorial  policy. 
Degree,  five  years  experience  and  lots 
of  initiative  needed.  Send  cover  tetter, 
writing  samples  and  resume  to: 

Vanessa  Gallman,  Editorial  Page  Editor 
Lexington  Herald-Leader 
100  Midland  Ave.,  Lexington,  KY  40508 
E-mail:  vgallman@herald-leader.com 
EOE  M/F 
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REPORTER 

The  Southern  Illinoisan,  a  regional 
27,000-circulation,  seven-day  morning 
newspaper,  is  seeking  an  experienced 
and  versatile  professional  to  join  our 
12-member  reporting  staff.  This  is 
primarily  a  feature  writing  position, 
although  the  successful  candidate  will 
be  equally  adept  at  news  and  in-depth 
writing.  This  reporter  has  primary 
responsibility  for  generating  the  lead 
feature  each  week  for  our  entertain¬ 
ment  section  as  well  as  potential  sec¬ 
ondary  stories.  In  addition,  the  reporter 
will  be  expected  to  generate  news  and 
feature  stories  for  the  daily  and 
weekend  editions.  Check  out  our 
website  at  www.southernillinoisan.com 
To  apply,  send  a  cover  letter,  resume, 
and  clips  to: 

The  Southern  Illinoisan 
Human  Resources  Manager 
RO.  Box  2108,  Carbondale,  IL  62902 
EOE  M/F 


REPORTER 

Wanting  energetic  reporter  for  full-time 
police/courts  beat  in  college  city  be¬ 
tween  saltwater  and  mountains  Seattle 
and  Vancouver,  B.C.  Gannett  daily, 
28,000  circulation.  Must  have  daily  re¬ 
porting  experience.  Send  cover  letter, 
clips,  resume  to: 

Leo  Mullen,  The  Bellingham  Herald 
1 155  N.  State  St.,  Bellingham,  WA  98225 


SPORTS  COPY  DESK  CHIEF 
The  Morning  Call  in  Allentown,  PA  is 
looking  for  a  sports  copy  desk  chief. 
The  successful  candidate  will  have 
excellent  grammar,  spelling  and  edit¬ 
ing  skills  and  write  bright,  accurate  cap¬ 
tions  and  headlines.  Layout  experi¬ 
ence  helpful.  Send  resume  and  other 
pertinent  information  to: 

Mike  Miorelli,  Sports  Eoitor 
The  Morning  Call 

RO.  Box  1 260,  Allentown,  RA 1 81 05 
Or  E-mail  mike.miorelli@mcall.com 


THE  DAILY  VOICE  of  Southeast 
Arkansas  is  seeking  news  and  sports 
reporters,  copy  editors  and  photo¬ 
graphers  to  take  on  the  issues  and 
events  of  the  Delta  region.  Ray  is  com¬ 
mensurate  with  experience,  the  bene¬ 
fits  are  excellent  and  the  opportunities 
are  endless  for  professional  advance¬ 
ment  and  recognition.  If  you  think  you 
have  what  it  takes  to  join  a  progressive 
team  of  journalists,  send  a  cover  letter 
and  resume  to  The  Rine  Bluff  Com¬ 
mercial,  Tom  McDonald,  editor: 

300  Beech  St.,  RO.  Box  6469 
Rine  Bluff,  AR  71611 


SPORTS  REPORTER 
Full-time  for  Midwest  Monday-Sat- 
urday  PM.  Strong  reporting  skills. 
Layout  and  headline  experience  help¬ 
ful.  Will  consider  recent  college  gradu¬ 
ate  with  experience.  Good  starting  sal¬ 
ary  plus  benefits.  Send  resume  and 
clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL61301 


Turn  the  page  on 
your  career. 

Cahners  Travel  Group’s  national  news^per  of  Utc  travel  industry, 

Travel  Weekly,  has  several  exciting  and  intmied«ate  <:^peJJ*^S50»:U 
expanding  print  and  web  product.s.  Strong  wtwk  ethic,  u|ANS@t  ffl^ook 
and  sense  of  humor  required.  All  positions  are  lt)cated  in 
N.J.,  a  short  mass  transit  commute  from  Manhattan. 

FULLTIME 

Associate  Editor/Copy  Desk  -  Tired  of  slogging 

through  boring  copy?  Want  to  learn  about  exotic  destinations  atidsiftSfer- 
e.sting  travel  events?  At  Travel  Weekly,  you’ll  work  with  a:  fun  ;^Oup  on 
a  challenging  copy  desk.  Tasks  include  editing  staff-wrktenai^ffree- 
lance  copy,  fitting  pages,  writing  headlines  and  assistir^  the  news  .staff. 
College  degree  necessary.  Two  to  tluee  years  experience  on  a  newspaper 
or  magazine  preferred.  Strong  comprehension  of  grammar  and  ability  , 
to  work  at  a  fast  pace  is  necessary.  Knowledge  of  Quark  helplul 
Job  code:  Copy. 

Business  Reporters  -  join  the  top-notch  )ouroaitsts  Wh© 

produce  the  award-winning  Travel  Weekly.  We  have  openings  fw  news 
reporters  to  cover  the  exciting  travel  technology  bear  as  wefl  as  t?usi- 
ness  and  retail  travel.  Cultivate  .sources,  break  new.s  stones  and  edit 
your  own  section.  Your  woric  appears  in  the  paper  and  on  Travel . 
Weekly’s  web  site  —  the  premier  site  for  the  national  travel  industry. 
You  also  will  contribute  to  the  top-flight  Travel  Management  Daily,  an 
email  newsletter  for  the  industry's  movers  and  shakers.  Mu.st  be  willirtg 
to  travel  to  indu.stry  conferences  arrd  events.  College  degree  and  three 
to  five  years  experience  as  a  reporter  nece.ssary.  Job  code:  Reporter 

Associate  EditOr/On-linC  -  Are  you  eager  to  |om  the 

world  of  e-publishing?  Are  you  net-sawy  with  three  years  experience 
on  a  print  or  web  business  product?  Travel  Weekly’s  e-media  unit  could 
Ire  the  place  for  you.  Respoasibilities  will  be  varied,  including  hdping 
to  produce  the  Travel  Management  Daily  E-mail  newsletter  and  writing 
on  a  variety  of  topics  for  the  web  site.  There  won’t  be  a  dull  moment  . 
at  this  job.  Job  code:  Web. 

Editorial  Assistant  -  Looking  to  get  a  foot  in  the  door  at  a 

leading  business  publicatiom*  If  you  are  well  organized,  proficient  in 
basic  office  procedures  and  can  juggle  many  presets  in  a  busy  news¬ 
room,  come  aboard  Travel  WeeWy  as  an  editorial  assistant.  Working  for 
the  editors  who  manage  the  newsroom,  you’ll  play  a  key  role  in 
administration.  College  degree  preferred.  Job  ccxle:  Assistant 

We  offer  a  competitive  salary  and  comprehensive  benefits  padu^e  Rjr  quali¬ 
fying  employees.  Please  forward  your  resume  and  cover  letter, 
specifying  position  of  interest  MUST  INCLUDE  JOB  CODE  IN  RESPONSES 
and  salary  requirements,  to:  Cahners  Travel  Group,  Human  Resources,  500 
Plaza  Drive,  ^caucus,  NJ  07094;  Fax:  (201)  902-1822.  E-mail: 
mailbox@cahners.com  As  an  equal 
opportunity  employer,  Cahners 
provides  a  work  environment  free 
from  all  forms  of  discrimination.  This 
commitment  to  a  diverse  workforce  is 
the  source  of  our  strength. 


^Cahners 

TRAVEL  GROUP 
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WORK  IN  THE  beautiful  Shenandoah  THE  DAILY  REFLECTOR,  20,000  AM 

Valley  and  be  a  part  of  the  best  small  daily  in  Greenville,  NC,  seeks  a  sports 

daily  newspaper  in  Virginia.  The  editor  with  strong  supervisory  skills. 

Northern  Virginia  Daily,  a  regional,  fam-  Our  coverage  centers  on  East  Carolina 

ily-owned  newspaper  printed  six  days  University,  a  Division  I  school  with  a 

a  week,  is  hiring  a  page  designer/copy  football  team  ranked  in  the  top  25.  We 

editor.  Design  staff  rotates  local,  also  feature  wide-ranging  prep  cov- 

national  and  feature  pages.  Designers  erage  and  emphasize  youth  and 

also  interested  in  ediimg  will  be  cross-  recreational  sports.  The  Reflector  is  a 

trained  as  copy  editors.  Apply  to:  Cox  newspaper  and  a  consistent 

Bob  Wooten  award  winner.  Please  send  cover  let- 

Managing  Editor  resume,  writing  and  layout  sam- 

Northern  Virginia  Daily  P'es  to  Al  Clark,  Executive  Editor: 

RO.  Box  69,  Strasburg,  VA  22657  The  Daily  Reflector 

nvd@shentel.net  Greenville,  NC  27835 


THE  DENVER  POST 
the  largest  newspaper  in  Colorado 
with  more  than  half  a  million  Sunday 
circulation,  has  an  opening  in  sports. 
We're  looking  for  a  copy  editor  with  a 
sports  background. 

Send  resume  and  photocopies  of 
edited  stories  to: 

David  Wright  Deputy  Sports  Editor 
THE  DENVER  POST 
1560  Broadway 
Denver,  CO  80302 
dwright@denverpost.com 


THE  SAN  ANTONIO  Express-News  is 
looking  for  two  experienced  feature 
reporters.  Prefer  at  least  five  years  of 
experience  reporting  for  a  daily  on  news 
or  feature  beats.  On  both  the  Health  &  Fit¬ 
ness  and  the  Family  &  Children  beats, 
we're  looking  for  reporters  who  can 
break  new  ground  and  raise  the  bar.  spot 
developing  trends,  do  enterprise  pieces 
and  profiles.  Seeking  self  starters  who 
can  bring  lots  of  creative,  lively  ideas  eind 
energy  to  our  features  staff.  Send  clips,  a 
letter  about  your  career  goals  and  ideas 
and  salary  requirement  to: 

Terry  Scott  Bertling 
Assistant  Managing  Editor/Features 
San  Antonio  Express-News 
Avenue  E  and  3rd  St,  San  Antonio,  TX  78205 
Or  E-mail  to  tbertling@express-news.net 


THE  SAN  JOSE  Business  Journal,  part 
of  the  American  City  Business  Jour¬ 
nals  chain,  is  looking  for  seasoned 
reporters  to  cover  business  in  Silicon 
Valley.  Candidates  should  have  solid 
reporting  experience  and  demonstrate 
a  continuous  effort  to  learn.  Please 
send  clips  and  resume  to  Vikki  Bowes- 
Mok  at: 

vbowesmok@amcity.com 
Or  fax  (408)  295-5028 


TECHNOLOGY  WRITER 
Looking  to  write  for  one  of  the  best  in¬ 
formation  sites  on  the  Web?  Insure.com 
seeks  a  Technology  Writer  who  will  be 
instrumental  in  launching  a  significant 
new  site  geared  toward  insurance  pro¬ 
fessionals.  You'll  cover  developments  in 
insurance  technology,  e-commerce,  and 
Internet  strategies.  Technology  reporting 
experience  required.  Contact: 

Amy  Danise,  Editor 
insure.com 
76  LaSalle  Road 
West  Hartford,  CT  061 07 

Fax:  (860)231-7357 
E-mail:  adanise@insure.com 


ASSISTANT  METRO  EDITOR 
If  you  know  how  to  help  reporters  write 
great  enterprise  stories  and  you'd  like 
to  live  in  a  dynamic  university  town, 
we've  got  a  job  for  you.  The  Ann  Arbor 
News  is  looking  for  an  assistant  metro 
editor  with  broad  reporting  and  editing 
experience  who  can  handle  PM  deadlines 
as  well  as  short-term  enterprise  and 
project  stories.  Send  a  resume  and 
work  samples  to: 

Tom  Krisher,  Metro  Editor 
The  Ann  Arbor  News 
340  E.  Huron  Street,  PO.  Box  1147 
Ann  Arbor,  Ml  48106-1 147 
The  New  is  an 
equal  opportunity  employer 


EDITORIAL 

SENIOR  REPORTER 
American  Banker,  the  daily  newspaper 
on  financial  services,  is  seeking  a 
Senior  Reporter  who  can  break  news 
on  the  Southeast's  largest  banks. 

This  hands-on  professional  will  have 
4-1-  years  of  journalism  experience. 
Business  writing  for  a  daily  publication 
preferred;  financial  industry  experience 
a  major  plus!  Send  resume,  cover  let¬ 
ter  and  a  few  clips  to: 

Kieran  Beer,  American  Banker 
1  State  Street  Plaza,  New  York,  NY  10004 
Fax:(212)843-9600 
E-mail:  kieran.beer@tfn.com 
No  Calls,  Please!  EOE  M/F/D/V 

AMERICAN  BANKER 


EDITOR  ENTREPRENEUR  Not  for  the 
faint-hearted!  Bigfoot  Media,  publisher 
of  the  Berkeley  Daily  Planet,  is  looking 
for  ambitious  editors/leaders  of  start¬ 
up  Calif.  Hard  news  community  dailies. 
Energetic,  passionate  leaders  needed 
to  build  and  jazz  news  team.  Excellent 
hands-on  skills:  local  news,  writing, 
editing,  QuarkXPress,  team-building. 
Competitive  compensation  with  stock 
options.  E-mail/fax  resume,  salary 
requirements,  5  best  clips: 

arnold@berkeleydailyplanet.com 
Fax  (510)  841-5695 
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PUBLICIST 


As  publicist,  you  will  be  responsible  for  man¬ 
aging  the  weekend  press  department;  writing 
press  releases,  bios  and  other  press  materials; 
pitching  stories  to  media;  placing  reporters  and  edi¬ 
tors  in  TV  and  radio  programs;  and  scheduling  print 
interviews.  You  will  also  be  responsible  for  pitching 
trades;  managing  special  events/projects;  responding  to 
media  and  supervising  the  support  staff. 


The  ideal  candidate  will  have  a  college  degree  and  at  least 
5  years  experience  in  magazines,  publishing  and/or  broad¬ 
casting.  Must  have  solid  national  and  local  media  contacts; 
excellent  computer  skills  with  knowledge  of  MS  Word  and 
WordPerfect;  strong  writing  skills;  and  the  ability  to  work 
under  pressure  in  a  deadline  oriented  environment.  Prior 
supervisory  experience  a  plus.  Must  be  able  to  work  rotat¬ 
ing  weekends. 


Please  send  cover  letter,  resume  and  salary  requirements  to: 


6.  Von  Tobol,  Howswook,  251  Wosi  57th  Street 
Now  Yoit,  NY  10019 

E-mail:  Resume@newsweekmag.com 

Only  those  candidates  to  be  intenfiewed 
will  be  contacted. 


Equal  Opportunity  Employer  M/F/D/V 
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ENTERTAINMENT  EDITOR  for  regional 
music  paper.  Strong  arts  writing  with 
editing  and  layout  skills.  $26K  salary. 
Writing  samples:  Good  Times 

PO.  Box  33,  Westbury,  NY  1 1 590 

NEWS  MANAGERS 

Knight  Bidder  daily  in  sunny  South 
seeks  high-energy,  customer-focused 
leaders  to  help  plan  and  direct  our  daily 
news  report.  Three  great  career  oppor¬ 
tunities  on  our  management  team  - 
metro  editor,  assistant  metro  editor  and 
Houston  &  Peach  bureau  chief. 

We  re  a  75,000-daily,  95,000-Sunday, 
80-person  newsroom  with  bureaus  in 
Atlanta,  Dublin  and  Milledgeville. 
Growth  market  with  easy  access  to 
Atlanta  and  Georgia's  Golden  Isles. 
Jobs  require  minimum  of  five  years 
progressive  newsroom  experience,  with 
three  years  as  reporter.  Good  at  re¬ 
cognizing  and  developing  talent.  Solid 
news  judgment  and  organizational  and 
time-management  skills  a  must. 

If  you  want  to  be  part  of  this  winning 
team,  send  cover  letter  summarizing 
background,  interests  and  newsroom 
management  philosophy,  along  with 
resume  and  work  samples  to: 

Brian  Melton.  Managing  Editor 
The  Macon  Telegraph 
120  Broadway,  PO.  Box  41 67 
Macon,  GA31208 

SPORTS  EDITOR 

The  Leader,  a  14,000  circulation  daily 
in  the  Finger  Lakes  region  of  New 
York,  seeks  a  sports  editor  to  lead  a 
staff  of  four.  The  ideal  candidate  will 
have  writing  and  editing  experience,  a 
penchant  for  local  sports,  a  nose  for 
sports  enterprise  and  enjoy  competi¬ 
tion  in  this  competitive  market.  Send 
cover  letter,  resume  and  clips  to: 

Jeff  Kovaleski,  Managing  Editor 
The  Leader 

PO.  Box  1017,  Corning,  NY  14830 

MAILROOM 


PACKAGING  DEPARTMENT 
SUPERVISOR 

The  Times  Newspaper  is  seeking  a 
Packayiiig  Department  Supervisor  with 
mechanical  aptitude  to  manage  and 
supervise  our  night  Mailroom  Depart¬ 
ment  operation.  Candidates  should 
have  previous  packaging  experience 
and  the  ability  to  supervise  and  work 
with  a  large  production  staff.  Willing  to 
train  the  right  individual. 

The  position  requires  an  individual  with 
strong  leadership  and  excellent  orga¬ 
nizational  and  communications  skills. 
Must  also  be  able  to  meet  deadlines 
and  maintain  a  clean,  safe  work  en¬ 
vironment. 

We  offer  a  competitive  salary  and  bene¬ 
fits  package.  Pre-employment  physical 
which  includes  drug  screen  pre-requi¬ 
site  for  employment.  For  consideration, 
please  send  resume  and  salary  history 
to: 

Personnel 

THE  TIMES  NEWSPAPER 
500  Perry  Street,  PO.  Box  847 
Trenton,  NJ  08605-0847 
An  Equal  Opportunity  Employer 

Cl  2 


MARKETING 


DIRECTOR  OF  MARKETING 
INTERNET  COMPANY 
Major  company  providing  Internet  ser¬ 
vices  to  newspapers  needs  savvy 
Marketer  to  join  our  executive  team. 
Strategic  planning  and  product  brand¬ 
ing  Internet  or  newspaper  experience 
vital.  Great  opportunity,  excellent  com¬ 
pensation  and  benefits,  desirable  loca¬ 
tion.  Replies  will  be  held  highly  confi¬ 
dential,  send  your  resume  to: 

Box  01231,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


NEW  MEDIA 


SYNDICATION  ACCOUNTS  MANAGER 
ScreamingMedia.com,  an  industry 
leader  in  online  content  syndication,  is 
in  search  of  a  content  acquisition 
account  executive/relationship  man¬ 
ager  with  a  minimum  of  3  years  experi¬ 
ence  in  the  online  newspaper  or 
newswire  industry  -  with  an  established 
industry  vendor  or  an  online  newspa- 
per/newswire/syndication  agency.  Can¬ 
didate  will  be  joining  the  Global  Con¬ 
tent  Management  Team.  Candidate  will 
have  knowledge  of  online  newspaper 
industry  from  audiotex  to  e-commerce 
and  will  be  comfortable  addressing  cur¬ 
rent  and  emerging  online  newspaper 
business  models  with  publishers  and 
new  media  directors.  Sales  or  market¬ 
ing  experience  a  bonus.  Competitive 
salary  and  benefits.  Contact: 

Douglas  Desimone,  ScreamingMedia 
douglasd@screamingmedia.com  and 
michaelt@screamingmedia.com 


PREPRESS 


PRE-PRESS  MANAGER 
Seeking  an  experienced  Pre-Press 
Manager  to  direct  the  operations  and 
activities  of  the  Composing,  Ad  Ser¬ 
vices  and  Dispatch  departments.  The 
person  we  seek  must  have  hands  on 
knowledge  of  pagination,  ad-makeup 
and  pre-press  equipment,  along  with  a 
strong  Mac  background.  Excellent  bene¬ 
fits  package.  Send  resume  and  salary 
history  to  Attention  Tina  Erb: 

The  Oakland  Press 
48  West  Huron,  Pontiac,  Ml  48342 
You  may  also  Fax:  (248)  253-9988 
Or  E-mail:  tina.erb@oakpress.com 


I  The  newspaper  industry’s  MEETING  place. 


PRESSROOM 


EXPERIENCED  PRESS  OPERATORS 
The  Winston-Salem  Journal,  a  Northwest 
NC  100,000  daily  circulation  newspaper, 
has  openings  for  two  press  operators 
experienced  in  offset  printing.  Our  mod¬ 
ern  production  facility  features  a  double¬ 
width,  Mitsubishi  Lithopia  offset  press.  If 
interested,  send  resume  to: 

Director  of  Human  Resources 
Winston-Salem  Journal 
PO.  Box  31 59,  Winston-Salem,  NC  271 02 
Or  fax  to:  (336)  727-4096 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings 
at  a  few  of  our  36  daily  newspapers.  Cur¬ 
rent  openings  include  Circulation  Direc¬ 
tors,  Editors,  Reporters,  Account  Execu¬ 
tives,  Pressmen  and  more.  Check  out 
our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


PRESS  OPERATOR 

Quality  commercial  plant.  Three  V- 
15’s.  Searching  for  good  operator  who 
is  ready  for  growth  opportunity  includ¬ 
ing  supervision.  Three-day,  12-hour 
shifts.  Air  conditioned.  401  (k).  More. 
Resume  to  P&P  Press: 

651 3  Galena  Road,  Peoria  IL  61 61 4 


PRESS  OPERATORS  WANTED 
Prescott  Newspapers,  Inc.,  needs  expe¬ 
rienced  commercial  open  web  press  op¬ 
erators  with  mechanical  aptitude,  ana¬ 
lytical  problem  solving  abilities,  4/4  pro¬ 
cess  color,  press  maintenance  experi¬ 
ence,  able  to  work  nights,  weekends 
and  holidays.  New  16  unit  Goss  single 
round/six  splicer  press,  2  four  high,  4 
two  high  stacks  and  Universal  Folder. 
Send  resume  to: 

PNI  Personnel  Director,  147  N.  Cortez 
St.,  Prescott,  AZ  86301  PNIisE.O.E. 


PRESSROOM  MANAGER 
Premier  Chicagoland  coldset  web 
printer  seeks  experienced  pressroom 
manager.  If  you’re  a  self-motivated, 
team-oriented  person  who  recognizes 
we  best  serve  ourselves  by  serving  our 
customers  and  co-workers  and  if  you 
enjoy  the  challenge  of  coordinating 
numerous  tasks  simultaneously,  you 
will  thrive  here.  Excellent  salary  and 
benefits  package.  Contact: 

Herb  Burgess  (847)  824-1  111  ext  134 
Or  E-mail  hburgess@dppc.com 


PRESSROOM 


PRESSMAN  -  Experienced  offset  web 
pressman.  Goss  Urbanite  experience 
preferred.  We  offer  full  benefits  along 
with  401k  plan.  If  you  are  a  depend¬ 
able,  hard  working  individual  looking 
for  a  great  career  opportunity  with 
advancement  possibilities  apply  to: 

Kevin  Kocher,  Production  Director 
Greeley  Tribune,  PO.  Box  1 1 38 
Greeley,  Colorado,  80632 
970-352-021 1  Ext.  279 
kocher@greeleytrib.com 


PRESS  OPERATOR 

Experience  with  Urbanite  preferred. 
Afternoon  paper  Monday  -  Friday,  AM 
weekends.  No  commercial  work.  Family 
owned.  23,500  in  Bowling  Green,  KY. 

Fax  Glen  Spear,  (270)  781-0726. 


PRODUCTION/TECH 


ESTABLISHED  MONTHLY  trade  journal 
seeks  production  manager.  Successful 
candidate  must  be  experienced  in  all- 
electronic  publishing,  capable  of  taking 
entire  publication  “computer  to  plate," 
including  copy  files,  editorial  artwork 
and  ads.  Other  responsibilities  include 
laying  out  magazine,  building  ads,  qual¬ 
ity  control  and  managing  department 
workflow.  Salary  commensurate  with 
experience.  Submit  resume  to: 

Bill  Campbell,  managing  editor 
The  American  Oil  &  Gas  Reporter 
PO.  Box  343,  Derby,  KS  67037 
(316)  788-6271 
Or  E-mail  reporter@feist.com 


FIELD  OPERATIONS 
MANAGER 

Requires  overall  production  knowledge. 
Strengths  in  one  area  such  as  mailroom 
or  pressroom  are  acceptable.  Liaison 
between  Rosslyn  based  production,  cir¬ 
culation,  editorial,  advertising,  finance, 
field  circulation,  field  advertising  and  the 
print  sites.  Manages  assigned  print  sites 
through  influence,  consultation,  counsel¬ 
ing  and  coaching.  Responsible  for  sites 
productivity  and  quality.  Also  works  with 
sites  on  financial  issues  as  it  pertains  to 
USA  Today.  Manages  new  site  launch¬ 
es.  This  particular  manager  position  will 
initially  (first  two  years)  have  responsibil¬ 
ity  for  multimillion-dollar  projects  at  the 
print  sites  such  as  web  reduction,  press 
expansion  and  mailroom  upgrades.  Re¬ 
ports  to  the  Director  Field  Operations. 
We  offer  a  competitive  compensation 
and  benefits  package  which  includes  an 
on  site  fitness  center  and  401  (k).  If 
interested,  please  submit  resume  with 
salary  history  to: 

USA  TODAY 

Human  Resources  Department  (LC) 
1000  Wilson  Boulevard 
Arlington,  VA  22229 
Resumes  can  also  be  faxed  or  E-mailed 
(703)  558-3840  jobs@usatoday.eom 
To  learn  more  about  the  USA  TODAY 
brand,  visit  our  website  at 

www.usatoday.com 

We  recognize  and  appreciate  the  bene¬ 
fits  of  diversity  in  the  workplace. 

www.editorandpubllsher.com 


NEW  MEDIA 


NEW  MEDIA 


DailyRadar.com  is  the  premiere  entertainment  site  for  MEN,  covering  video 
games,  movies,  TV  and  hi-tech  enthusiasm. 


CONTENT  LICENSING  MANAGER 


Take  your  publishing  career  to  the  next  level!  You  will  create  products  and  sell 
packages  of  Web-based  content  to  newspapers  and  Web  sites.  Spend  every 
day  evangelizing  the  video  game  and  digital  entertainment  market,  while 
talking  to  the  hottest  metro-editors  from  around  the  country.  Newspaper  or 
similar  publishing  experience  is  preferred. 

Salary  is  competitive  and  commensurate  with  experience. 

Send  cover  letter  with  JOB  CODE  (above) ,  resume,  and  salary  requirements  to: 
Roddy  de  la  Garza,  Publisher 
DailyRadar.com,  Dept.  EPCOM 
FAX  41 5  656  2792  E-mail  publisher(gdailyradar.com 
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classified  advertising 


1515  Broadway,  New  York,  NY  10036  •  mappello@editorandpublisher.com  •  hpreuss@editorandpublisher.com  •  Phone:  1-888-825-9149 


PUBLIC  RELATIONS 


MEDIA  RELATIONS  REPRESENTATIVE 
Washington,  DC  Location 
Two  years  journalism/newsroom,  expe¬ 
rience  for  position  with  PR  Newswire  — 
world’s  most  respected  press  release 
wire  service.  Responsibilities  include 
newsroom/media  visits  in  Washington, 
Virginia  and  Maryland,  setting  up 
media/client  conferences/seminars, 
mail  campaigns  to  specific  beat 
reporters.  Goal  is  to  increase  aware¬ 
ness/visibility  of  PRN’s  news  releases, 
photos  and  other  information  resources 
news  among  newsrooms/journalists. 
Fast-paced  and  exciting  —  heavy 
emphasis  on  government/national  and 
economic/business.  E-mail  cover  letter 
and  resume  with  salary  requirements  to: 
daniel_selnick@prnewswire.com 
Orfaxto  (202)  347-2102 
EOE/M/F/DA/ 


SALES 

REPRESENTATIVE  (2) 

Sii  is  currently  recruiting  for  two  Sales 
Representatives:  one  for  the  Southwest 
U.S.  and  one  for  the  Southeast  U.S.  Ter¬ 
ritories.  Sales  Reps  are  responsible  for 
selling  Sii  products  and  solutions  to 
assigned  new  accounts  in  a  defined  re¬ 
gion.  Sells  to  all  levels  of  newspaper 
from  CEO  and  CFO  to  end-users. 
Qualified  candidates  will  possess  a  BS/ 
BA  degree  in  Computer  Science,  Jour¬ 
nalism,  Business  Administration,  related 
discipline,  or  equivalent  combination  of 
related  education  and  experience;  two 
to  four  years  proven  sales  experience 
selling  large  scale  software  products. 
Experience  in  the  publishing  industry 
such  as  newspapers  and  trade  pub¬ 
lications  is  highly  desirable. 

SALES 
SUPPORT  (2) 

Sales  Support  Representatives  are 
responsible  for  engaging  in  a  coor¬ 
dinated  effort  with  the  Marketing 
Department  and  R&D  to  provide  prod¬ 
uct  presentation  and  technical  consulta¬ 
tion  services  for  the  Sales  Department 
and  their  prospective  customers  with 
the  objective  of  achieving  Sii  Solution 
sales.  Qualified  candidates  will  possess 
BA  in  Business,  Marketing,  Journalism, 
Computer  Science,  Systems  Manage¬ 
ment,  related  discipline  or  equivalent  com¬ 
bination  of  related  education  and  expe¬ 
rience;  minimum  of  five  years  experi¬ 
ence  in  consulting,  installation,  or  pro¬ 
gramming  in  high-tech  companies  or  com¬ 
puter  publishing  systems.  The  ability  to 
travel  extensively  including  international 
travel. 

For  consideration,  please  send  or  fax 
your  resume  and  cover  letter  with  salary 
history  to: 

System  Integrators,  Inc. 

RO.  Box  13626 

Sacramento,  CA  95853 
Fax:  (916)928-0349 
E-mail: 

thornock@sii.com 


ADVERTISING 


ATTENTION:  35  year  Seasoned  Advertis¬ 
ing  Professional.  Experience  includes 
Retail,  Casinos  and  Majors.  Seeks  posi¬ 
tion  in  Zones  4  or  6.  Please  respond  to: 
E-mail:  RC040@hotmail.com 
OR  Phone  (609)  484-8621 


EDITORIAL 


SPORTS  WRITER  with  10  years  of  ex¬ 
perience  seeks  new  challenge  in  either 
sports  or  features.  Respond  in  con¬ 
fidence  to: 

RJoeMc@aol.com 


WRITER 

Seasoned  journalist/author  going  through 
one  of  those  mid-career  changes.  Look¬ 
ing  for  the  special  assignments  that 
make  sitting  down  to  re-  search,  think 
and  write  compelling  and  fun.  Projects 
about  women,  health,  aging,  the  psy¬ 
cho/social  side  of  relationships.  Credits 
to  date  include  several  books,  a  taste  of 
new  media,  video  scripting  and  loads  of 
magazine  features  in  publications  from 
Woman’s  Day  to  Psychology  Today. 
Member  of  ASJA.  High  standards  of  pro¬ 
fessional  achievement. 

E-mail  jleder@icnt.net 


“I  thcxight  if  I  could  parachute  behind  enemy 
lines  in  a  way  and  join  the  journalistic  profes- 
.skxi,  that  I  could  begin  to  let  my  (»rspeaive 
about  [Xilitics  seep  in  and  maybe  influence 
the  presentation  of  [xilitics.” 

-John  E  Kenneth  Jr.  Editor,  Geoige,  1960-1999 


@  visit  our  website  @ 
www.editorandpub(isiier.com 
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Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1 884. 
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It’s  a  Classified  Secret! 


We’ll  never  reveal  the  identity  of  an  E&P  box  holder 


www.editorandpublisher.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  date; 
camera  ready  copy  7  days  prior  to  publication  date. 


■  ■ 

LINE  AD  RATES 

Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/sjDaces  per  line,  na  abbreviations. 

also  includes  online 

HELP  WANTED 

ALL  OTHER  CLASSIFICATIONS 

1  week .... 

. $12.00 

1  week . 

$11.00 

2  weeks .... 

.  $11.18 

2  weeks . 

$9.70 

3  weeks .... 

. $9.80 

3  weeks . 

$8.50 

4  weeks .... 

. $8.25 

4  weeks . 

$7.25 

12  weeks .  . . 

. $7.90 

1 2  weeks . 

$6.40 

26  weeks  .  .  . 

. $7.10 

26  weeks . 

$5.60 

39  weeks  . .  . 

. $6.80 

39  weeks . 

$5.30 

52  weeks . .  . 

.  $6.45 

52  weeks . 

$4.95 

POSITIONS  WANTED 

Iweek . $6.00 

2  weeks . $5.05 

3  weeks . $4. 1 5 

4  weeks . $3.70 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


Iweek . 

. $131 

12  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  vyeeks . 

. $109 

52  weeks . 

. $86 

ORDERS  AND  PAYMENT 


^Ads  running  for  12  weeks  or  more  may  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  from  new  advertisers  must  be  pre- 

Bpaid  pria  to  deadline;  advertisers  with  a  poy- 
‘  ment  record  in  good  standings  may  be  billed, 
r  Deadline  is  Tuesday  prior  to  Monday  publico- 

_ tion.  Cosh,  check,  VISA,  MasterCard,  and 

American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  all  od  copy  must  be 
submitted  in  writing  via  mail,  emailor  fax. 
We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fox  or  e-mail  line  adverfising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  od  copy  specificalions  and  procedures 

MAIL:  Editor  &  Publisher  Classified 

1515  Broadway,  12th  fl..  New  York,  NY  10036 
FAX:  (212)536-8800 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (212)  536-5398  -  hpreuss@editorandpublisher.com 
Michele  /\ppelb  (21 2)  536-5396-mappello@editorandpublisher.com 
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•  Find  The  Information  You  Want  InstanW^*^,^ , 

With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  ha^*!ms 
to  Year  Book  information  instantly.  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  data  with  the  criteria 
you  select. 

•  It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  uiiayiity  ~ 
our  CD-ROM  makes  finding  data  and.emgptaPl^Ms  easier 
than  ever.  - 

•  Search  By  Any  Field 

Your  options  are  limitless!  Sort  newspapers  by  equipment 
use.  Sort  and  rank  by)tiblication  days  and  circulation. 

Search  for  special  t^c  editions ... 

•  Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc, 

apabilities  tor  Mailings 

ze  mailing  lists  for  each  of  your  communications 
Export  data  to  your  own  label  utility! 


€8“ftOMli^ludes  all  data  for  U.S.  Dailies, 

U.S.  Weeklies,  Canadian  Newspapers,  For¬ 
eign  Newspapers  and  Mechanical  Equipment 
sections  contained  in  the  2000  print 
version  ...  names  of  contacts  and  their  areas 
nf  monoDcit^iljiY  piiic;  other  Critical  information 
'  |ii|iii  suppliers  and 

service  com^mres??^:^, ^ 

. . 

SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  hi^r,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  avail^e  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higWir,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 

CD-ROM  with  listing  capabilities : 

For  more  information  or  to  order  call 

(800)336-4380,  ext.  172 

or  order  online  at  www.BditorandDublisher.com 


MORE  THAN  500,000  NEWSPAPER  FACTS! 


Our  Top  Ten  Reasons  For  Attending 
Editor  &  Publisher’s  Online 
Classifieds  Industry  Symposium: 


,  Fottier  />« 


^ite^ 


OICTSO  WE  CAN’T  COUNT. 

Need  a  fix?  Fix  it. 

Have  a  story  to  tell?  Tell  us. 

Got  a  reason  not  to  attend?  No. 


iiia&nEDS 


Mil 


<fMP0 


II. 


Is  Youre. 
Take  The  Rest. 


l^jjlllP^September  17  - 19,  Monterey,  CA 

Details  and  registration  information  are  at  www.editorandpublisher.com 


FOR  TIME? 


Editor  &  Publisher’s  new  e-letter  is  designed  for  the 
online  news  industry’s  busiest  decision  makers. 


Every  Tuesday  morning,  we’ll  send  you  our  weekly 
overview  of  the  top  news  stories,  trends,  and  people 
from  the  online  news  world.  FREE.  Just  go  toi 
www.editorandpublisher.com  to  register.  I 


Enter 


.  FREE.  Just  go  toj  - 

to  register.  /  -  ^ 

"««s»ereif  “'* 

ETTER 


www.editorandDublisher.cam 


Advertisers!  Use  e-letter  io  reach  online  news  executives.  Contact  elong@editorandpublisher.com 


ANNUAL  DIRECTORIES 

Order  Your  2000  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
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C^oonist  team  hopes  ‘Mulch’ 
will  grow  on  newspaper  readers 

NEW  COMIC  STRIP  STARS  GARDENER  WHO  USES  A  WHEELCHAIR  BY  DAVE  ASTOR 


The  new  “Mulch”  comic  strip  is 
ah>out  a  disabled  gardener,  but  also 
about  a  gardener  who  happens  to 
be  disabled. 

Paul  Fell,  who  illustrates  the 
daily  feature  for  writer  Bob  Shill,  said  the  Hank 
Mulch  character  gives  readers  a  glimpse  of 
what  it’s  like  to  be  paralyzed.  But  the  prime 
intent  of  the  comic  is  to  be  interesting  and 
entertaining. 

"Education  is  most  effective  when  people 
don’t  realize  they’re  being  educated.”  re¬ 
marked  Fell.  ’There’s  only  so  much 
preaching  you  can  do  before  people 
get  tired  of  listening  to  you.” 

Shill  added.  "We’ll  raise  aware¬ 
ness.  but  it  will  be  subtle.  I  think  it’d 
be  cool  if  Paul  and  I  could  make  the 
wheelchair  disappear  in  the  readers’ 
eyes.  After  all.  Hank  is  just  your  aver¬ 
age  guy  except  his  way  of  getting 
around  is  different.” 

Hank  is  based  on  Shill.  43,  who 
became  a  quadriplegic  after  a  1971 
diving  accident.  He  went  on  to  earn  a  bachelor 
of  arts  degree  in  English  literature  from 
Gonzaga  University,  own  and  race  thorough¬ 
bred  horses,  and  write  screenplays  (including 
one  recently  sold  to  New  Line  Cinema).  Shill 
writes  “Mulch”  by  biting  on  a  mouthpiece  that 
he  uses  to  tap  one  computer  key  at  a  time. 
Then  he  e-mails  the  script  to  Fell. 

Fell.  54,  was  in  a  wheelchair  himself  for  six 
months  after  a  1989  strep  infection  nearly 
killed  him.  He  was  able  to  walk  again  after  a 
number  of  surgeries. 

New  execs  and  columns 
at  King’s  weekly  service 

King  Features  Weekly  Service  (KFWS) 
has  named  two  executives  and  added  two 
columns. 

David  Cohea  is  the  new  general  manager 
and  Rebecca  Thomas  the  new  editorial  direc¬ 
tor.  Both  formerly  worked  for  The  Orlando 
(Fla.)  Sentinel,  and  Thomas  was  also  assis¬ 
tant  managing  editor  of  the  Reed  Brennan 
Media  Associates  pagination  service  — 
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Hank  Mulch  rolls  his  way  through  a  Q-and-A  session  with  a  curious  kid. 


Nebraska  readers  already  know 
Fell  as  an  editorial  cartoonist  who 
contributes  three  cartoons  a  week 
to  the  Lincoln  Journal  Star  and 
self-syndicates  to  other  papers  in 
the  state. 


"Mulch”  cur¬ 
rently  appears 
in  neighboring 
Wyoming  even 
though  the  com¬ 
ic  doesn’t  start  until  June  5. 
The  Casper  Star-Tribune 
received  permission  to  run 
an  early  version  of  the  strip 
in  its  recently  revamped 
comic  section  —  and.  along 
with  other  newspaper 
clients,  will  continue  with 
regular  “Mulch”  install¬ 
ments  after  the  official 
launch  date. 

"I  really  like  it,”  said  Star- 


Tribune  Executive  Editor  K.C.  Compton.  "It’s 
time  someone  with  a  disability  was  featured  in 
a  comic.  But  it’s  not  about  a  guy  in  a  wheel¬ 
chair.  It’s  about  a  guy  in  a  wheelchair  dealing 
w  ith  stuff  we  all  deal  with  and  living  his  life  in 
a  quirky,  sunny,  wry  way.” 

"Mulch”  is  syndicated  by 
Signature  Features  (signature 
features@yahoo.com).  Shill 
is  the  editor  in  chief  ^  _ 
and  his  brother  Mich-  .  J  * 
ael  is  the  owner  of 
the  company,  which  is 
based  near  Spokane, 

Wash.  - 

Shill  and  Fell  are 
hoping  to  finally 
meet  this  summer. 

When  he  was  seeking  ^ 
an  artist.  Shill  found  C*  J 
Fell’s  name  on  a  Web  > 
list  of  editorial  car- 


“Mulch”  writer  Bob  Shill 


a  sister  company  to  the  Hearst-owned  King. 

The  columns  added  to  the  KFWS  package 
of  more  than  70  features  are  "A  Sporting 
View”  by  Chris  Richcreek.  who  writes  about 
college  and  pro  sports,  and  “Sam  and  Dave.” 
which  offers  advice  from  Samantha  Weaver 
and  Dave  Smith. 

Ex-KFWS  Managing  Editor  Diane  Eckert 
and  Sales  Manager  Brad  Elson  left  King  in 
December  and  now  work  for  DBR  Media,  a 
new  syndicate  competing  with  KFWS. 


‘Drive  Now,  Talk  Later’ 
effort  picking  up  speed 

Tom  and  Ray  Magliozzi.  who  write 
a  column  and  host  a  radio  show  about  ^ 
cars,  are  campaigning  against  the  use  W  ^ 
of  cell  phones  while  driving. 

The  King  Features  Syndicate  writ- 
ers  started  their  effort  by  answering  a  _ 

reader  question  in  their  weekly  “Click  * _ J 

and  Clack  Talk  Cars”  column.  They 
stated  in  the  piece  that  it’s  "immoral.  — 
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DOWN,  SET,  HUT!!l 


FOOTBALL  SEASON  IS  JUST  AROUND  THE  CORNER. 
GET  INTO  THE  ACTION  WITH  THE  HARMON  FORECAST. 


'HQ]I§3/aM?i 


Offering  predictions  of  probable  scores  of 
400  college  and  all  NFL  football  games 
each  week,  the  Harmon  Forecast  helps 
newspapers  tap  into  the  passion  readers 
have  for  football  to  boost  readership  and 
generate  ad  revenue. 


"Nearly  70%  of  the  U.S.  papulation 
consider  themselves  faathall  fans." 

—  Street  and  Smith's  Sport  Business  Journal  I99S 


For  43  years,  nearly  1,700  daily  and 
weekly  newspapers  have  used  the  Harmon 
Forecast.  Beginning  this  fall,  Thomson 
Target  Media  is  proud  to  add  this  highly 
regarded  service  to  its  product  line,  along 
with  its  other  sports  products.  Pro  Football 
This  Week,  Track  &  Speed  and  Golf  This 
Week. 


To  learn  how  the  Harmon  Forecast,  or  other 
TTM  sports  offerings  can  help  build  reader- 
ship  and  generate  advertising  revenue,  call 
Kyle  Swartz  at  800-217-8679. 


unethical,  inconsiderate,  and  downright  stu¬ 
pid”  to  use  a  cell  phone  while  driving. 

Soon,  the  Magliozzis  began  offering  free 
“Drive  Now,  Talk  Later”  bumper  stickers  — 
and  received  30,000  requests  for  them  in  only 
two  weeks. 

Web  conference  coming 
to  fruition  in  Big  Appie 

The  ScreamingMedia  Web  syndicate 
(http://www.screamingmedia.com)  is  holding 
a  May  2  conference  in  New  York. 

Among  the  scheduled  speakers  are 
ScreamingMedia  Chairman  Jay  Chiat,  Cable 
News  Network  President  Rick  Kaplan, 
America  Online  Editorial  Director  Jesse 
Korabluth,  “CBS  Evening  News”  Anchor  Dan 
Rather,  and  more  than  30  others. 

Topics  on  the  agenda  include  “old  media  in 
new  media,”  the  quality  of  online  content,  and 
technological  advances  on  the  Internet. 

In  other  ScreamingMedia  news,  the  New 
York-based  syndicate  has  entered  into  a  part¬ 
nership  with  Chinatron  that  gives  it  more 
access  to  Web  content  providers  and  cus¬ 
tomers  in  Asia. 

‘Apartment  Adviser’  column 
aimed  at  percent  who  rent 

“Apartment  Adviser”  is  being  offered  by 
Barbara  Burtoff  Syndicated  Features. 

Burtoff  (BBapartmentlife@aol.com)  said 
her  weekly  column  focuses  on  consumer,  cop¬ 
ing,  and  safety  issues  affecting  renters.  Clients 
include  The  Washington  Post 

et  cetera  ... 

The  San  Francisco-based  iSyndicate 
(http://www.isyndicate.com)  celebrated 
the  opening  of  a  New  York  office  with  an 
April  13  syndication  seminar  and  party. 

...  “The  Buckets”  creator  Scott  Stands 
marked  the  10th  anniversary  of  his 
United  Feature  Syndicate  comic  the 
week  of  April  17-22.  He  ran  old  episodes 
of  his  family  strip  along  with  personal 
messages  to  readers.  ...  A  live  Internet 
chat  with  Mike  Peters  is  scheduled  to  be 
held  on  PlanetCartoonist.com  Wednesday 
at  7:30  p.m.  EDT.  Peters  does  the 
“Mother  Goose  &  Grimm”  comic  for 
'IVibune  Media  Services  and  editorial 
cartoons  for  the  Dayton  (Ohio)  Daily 
News  and  TMS.  ...  The  Deadline  Club, 
New  York’s  chapter  of  the  Society  of 
Professional  Journalists,  is  sponsoring  its 
first  political  cartoon  aucdon  tomorrow. 
For  informadon,  call  (212)  353-9598. 
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Paper  giants:  The  big  grow  bigger 
as  global  consolidation  continues 

PARTNERS  IN  ASIA  WILL  BE  WORLD’S  BIGGEST  NEWSPRINT  MAKERS  BY  JIM  ROSENBERG 


In  separate  transactions  now  under 
way,  a  Scandinavian  forest  products 
firm’s  expansion  in  the  Asia-Pacific  and 
North  American  markets  will  put  it  just 
behind  the  world’s  No.  1  newsprint 
maker,  a  Canadian  company  that  continues  to 
grow  in  North  America  as  it  prepares  to  acquire 
one  of  its  largest  competitors 
—  a  company  controlled  by 
Canadian  newspaper  publish¬ 
er  and  commercial  printer 
Quebecor  Inc. 

New  Zealand’s  biggest 
business,  Fletcher  Challenge 
Ltd.,  is  selling  its  paper  divi¬ 
sion  to  Norske  Skogindustrier, 
an  international  pulp  and 
paper  producer,  for  about 
US$2.5  billion.  The  biggest 
overseas  acquisition  attempt¬ 
ed  by  a  Norwegian  company, 
the  deal  would  make  Norske 
Skog  the  world’s  second- 
largest  newsprint  manufactur¬ 
er  after  Canada’s  Abitibi-Con- 
solidated  Inc.,  with  a  total 
capacity  exceeding  5  million 
metric  tons. 

For  its  part,  Abitibi  extended  its  offer  of  $12 
(Canadian)  and  just  under  1.85  Abitibi-Consol- 
idated  common  share  per  Donohue  Inc.  share 
until  April  18.  By  that  date,  it  had  acquired 
approximately  95%  of  the  Class  A  subordinate 
voting  shares  and  92%  of  the  Class  B  shares. 
The  price  for  North  America’s  third-largest 
newsprint  maker  came  to  US$4  billion  in  cash 
and  stock  and  assumption  of  almost  US$900 
million  in  debt. 

(By  way  of  comparison,  when  Georgia- 
Pacific  absorbed  Great  Northern  Nekoosa  only 
10  years  ago.  The  Associated  Press  reported  it 
as  the  largest  merger  in  the  forest  products 
industry.  Two  years  later,  GP  sold  80%  of  Great 
Northern  to  Bowater  for  $300  million,  with  an 
option  to  buy  the  balance  of  the  Maine 
newsprint  operations  for  $22  million.  In  the 
larger  picture  —  across  continents  and  paper 
grades  —  this  year  already  has  seen  two  other 
multibillion-dollar,  trans-Atlantic  acquisitions 

www.edKorandpublisher.com 


announced:  Finland’s  UPM  Kymmene  and 
Stora  Enso  are  buying  U.S.  companies 
Champion  International  and  Consolidated 
Papers,  respectively.  In  each  case,  the  acquired 
company  had  exited  the  newsprint  business.) 

After  buying  Donohue,  the  new  Abitibi- 
Consolidated  will  own  or  co-own  29  paper 


mills  in  Canada,  the  United  States,  the  United 
Kingdom,  and  Asia,  24  sawmills,  and  a  market 
pulp  mill.  It  will  market  6.3  million  metric  tons 
of  newsprint,  1.8  million  tons  of  groundwood 
specialities,  444,000  tons  of  market  pulp,  and 
2.2  billion  board  feet  of  lumber. 

Norske  Skog,  which  already  operates  in 
Thailand,  Korea,  China,  Norway,  France, 
Austria,  and  the  Czech  Republic,  said  it  will 
buy  all  of  Fletcher  Challenge  Paper’s  stock  at 
NZ$2.50  per  share  and  cover  all  of  its  debt  in  a 
transaction  expected  to  close  in  summer,  pend¬ 
ing  FCL  shareholder  ttnd  Norske  Skog  corpo¬ 
rate  assembly  approvals. 

Last  November,  the  company  failed  to  sell 
the  paper  unit  to  its  Fletcher  Challenge  Canada 
subsidiary.  Norske  Skog’s  purchase  is  to  in¬ 
clude  FCL’s  50.8%  share  in  that  subsidiary. 

Stressing  that  the  acquisition  strengthens  his 
company’s  position  in  Pacific  Rim  markets  and 
complements  its  existing  European  business, 
Norske  Skog  CEO  Jan  Reinas  said,  ‘Today’s 


pulp  and  paper  business  demands  scale  and 
geographic  diversity.”  Norske  Skog  posted 
1999  pretax  earnings  of  $224  million  on  oper¬ 
ating  revenues  totalling  $2.2  billion. 

Norske  Skog’s  offer  represents  an  83%  pre¬ 
mium  on  Fletcher  Paper’s  average  share  price 
over  the  last  12  months,  as  well  as  its  closing 
price  in  New  Zealand  at 
the  end  of  March, 
according  to  Fletcher 
Challenge  Chainnan 
Roderick  Deane,  who 
described  the  sale  as 
the  first  major  step  in  a 
plan,  announced  last 
December,  to  deliver 
higher  value  to  share¬ 
holders.  “Similarly  fav¬ 
orable  outcomes  for 
shareholders”  will  be 
sought  in  the  other 
three  divisions  (Forests, 
Building,  Energy)  by 
the  end  of  this  year,  he 
added.  Sale  of  FCL’s 
paper  division  would 
cut  the  group’s  net 
interest-bearing  debt  from  US$1.85  billion  to 
US$800  million  and  improve  its  debt-to-capi- 
talization  ratio  to  27.5%  from  32.3%. 

A  week  after  the  antipodeans’  agreement, 
the  Montreal  megamerger  proceeded  apace, 
with  Abitibi ’s  and  Donohue’s  chief  executives 
announcing  a  new  executive  team  to  be 
in  place  upon  the  transaction’s  com¬ 
pletion.  Donohue  President  and  CEO 
Michel  Desbiens  is  the  designated 
chairman  of  the  new  Abitibi-ConsoU- 
dated;  John  Weaver,  his  counterpart  at 
Abitibi,  will  remain  president  and  CEO. 

Named  as  senior  vice  presidents 
were:  Louis-Marie  Bouchard,  solid 
wood  and  woodland  operations;  Gaston 
Bouffard,  newsprint  sales;  Pierre  G. 

Cote,  international  newsprint  opera¬ 
tions;  Alain  Grandmont.  value-added 
paper  operations;  Denis  Jean,  northern 
newsprint  operations;  Mike  Medline, 
strategy  and  corporate  development; 
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Dan  Perkins,  chief  financial  officer;  Dave 
Schirmer,  value-added  paper  sales;  Thor 
Thorsteinson,  southern  newsprint  operations; 
Bruno  Trembla,  technology  services;  Jacques 
Vachon,  corporate  affairs  and  secretary. 

“The  key  management  and  practices  of 
Donohue  will  be  retained,”  said  Weaver,  who 
added  that  combining  the  companies  is  expect¬ 
ed  to  bring  annual  savings  of  $250  million. 

“Although  ...  still  competitors,  John  and  I 
are  working  together,  wherever  we  are  legally 


able,  ...  so  that  we  can  hit  the  ground  running 
when  the  transaction  is  given  the  go-ahead,” 
said  Desbiens. 

While  Abitibi  prepares  to  absorb  its  biggest 
Canadian  competitor,  it  already  is  a  partner 
with  what  will  become  its  biggest  worldwide 
competitor.  With  Korea’s  Hansol  Paper  Co., 
Abitibi,  and  Norse  Skog  participated  in  a  $1- 
billion  multimill  venture  in  Asia.  Head¬ 
quartered  in  Singapore,  Pan  Asian  Paper  Co. 
(PAPCO)  has  annual  capacity  of  1 .425  million 


Consolidation  considerations:  A 


The  pending  paper  deals  are  the  latest 
in  a  consolidation  reaching  back  to  the 
1980s.  At  least  one  longtime  observer 
still  can’t  say  if  newsprint  makers  will  finally 
get  a  firmer  grip  on  pricing.  Though  it’s  easy  to 
say  that  a  single  producer  controlling  more  than 
a  third  of  the  supply  will  “be  in  a  stronger  posi¬ 
tion  than  we’ve  seen, ...  I  don’t  think  we’re  see¬ 
ing  any  evidence  of  it,”  said  Ross  Hay-Roe, 
managing  director  of  Equity  Research  Associ¬ 
ates,  Sechelt,  British  Columbia. 

Pointing  to  substantial  consolidation  since 
Abitibi-Price  and  Stone  Consolidated  meiged  in 
1997,  Hay-Roe  said,  “It  would  be  “hard 
to  argue  that  it’s  given  the  producers 
any  more  control  over  their  prices, 
because  those  three  years  of  increasing 
consolidation  have  been  disastrous 
years  from  a  profitability  standpoint.” 

He  nevertheless  acknowledges  “a 
new  level  of  consolidation  taking  place 
now,  and  this  may  prove  to  be  quite  a 
different  game  from  the  consolidation 
that  has  happened  up  until  now.” 

Co-editor  of  “Reeltime,”  a  monthly 
newsletter  and  Web  site,  Hay-Roe  spent  most 
of  his  .^0  years  as  a  forest-products  industry 
analyst  working  for  securities  brokerage  firms. 
Six  years  ago,  he  joined  Equity  Research, 
which  provides  economic  information  and 
projections  for  clients  —  primarily  investment 
funds,  but  also  some  papermakers. 

Generally,  consolidation  means  the  big  get 
bigger  as  the  number  of  competitors  shrinks. 
Bowater,  for  example,  became  the  biggest  U.S. 
newsprint  maker  and  No.  2  behind  Abitibi  in 
North  America  when  the  Greenville,  S.C., 
company  acquired  Canada’s  Avenor  in  1998. 

Hay-Roe  was  unsure  if  the  increased  size  of 
a  few  firms  or  the  decreased  number  of  all  firms 
exerts  the  greater  market  influence.  “Pricing 


[rhe  latest  moves] 
may  give ...  very 
large  producers ... 
more  confidence 
to  feel  that  they 
can  do  what  they’d 
like  to  do. 

—  Ross  Hay-Roe 
Equity  Research  Associates 

certainly  follows  a  leader,”  he 
said,  “and  there  was  always  a 
leader  before  any  consolida¬ 
tion  happened,  and  there  wilt 
be  in  the  future.”  A  “signifi¬ 
cant  player,”  not  necessarily 
the  dominant  one,  he  said,  can 
“lead  prices  up  or  down.” 

Still,  he  allowed  that  the  lat¬ 
est  moves  “may  give  these  very  large  producers 
...  more  confidence  to  feel  that  they  can  do 
what  they’d  tike  to  do.”  Preventing  both  the  low 
prices  that  prevailed  through  much  of  the  1 990s 
and  the  extreme  high  prices  of  the  mid-decade 
will  be  near  the  top  of  their  list,  he  predicted, 
believing  that  producers  understand  that  “when 
prices  get  out  of  hand  on  the  high  side,  it  has  a 
permanently  damaging  effect  on  the  business.” 
To  whatever  extent  the  biggest  producers  may 
influence  the  market,  he  said,  it  will  be  to 
achieve  profitability  in  near  term,  and  perhaps 
stability  over  the  longer  run. 

That,  of  course,  assumes  they  have  control. 
Hay-Roe  sees  little  evidence  of  the  $50  April  1 
price  hike  taking  hold,  even  though  “the  market 


metric  tons  and  about  20%  of  the  Asia-Pacific 
market  {E&P,  Aug.  22,  1998,  p.  17). 

Abitibi  markets  PAPCO-produced  paper  in 
the  Americas.  A  substantial  portion  of  trans¬ 
pacific  imports  may  improve  Abitibi ’s  control 
of  supplies  in  North  America,  where  it  is 
already  the  dominant  producer.  The  deal  also 
calls  for  PAPCO  to  sell  in  Asia  paper  manufac¬ 
tured  by  Abitibi  and  Norske  Skog  and  for 
Norske  Skog  to  sell  PAPCO  paper  in  Europe, 
the  Middle  East,  and  Africa.  ■ 

veteran’s  views 

is  tight  and  the  industry  is  highly  consolidated.” 

Big  as  it  is,  Norske  Skog’s  deal  for  Fletcher 
Challenge  is  unlikely  to  affect  North  America, 
where  it  does  import  significant  non-newsprint 
tonnage.  The  firm  gains  a  property  it  needs  to 
be  a  truly  global  player,  but  for  customers  it  will 
be  much  the  same  as  having  Fletcher  Challenge 
Canada  in  the  market,  according  to  Hay-Roe. 

While  global  supply  and  demand  surely  af¬ 
fects  prices,  the  analyst  anticipates  no  serious 
antitrust  scrutiny  of  the  Canadian  and  Norweg¬ 
ian  companies’  acquisitions  in  light  of  their 
partnership  in  Asia.  He  has  “no  sense  that  any¬ 
body’s  worried  about  it  being  stopped.” 

Nor  does  Hay-Roe’s  worry  that  further  con¬ 
centration  will  permit  producers  to  drive  up 
prices  at  will.  The  next  time  the  market  is  over¬ 
supplied,  he  said,  if  Abitibi  tries  to  maintain 
pricing  that  is  inconsistent  with  balanced  sup¬ 
ply  and  demand,  it  may  “end  up  taking  a  huge 
amount  of  downtime  [to]  soak  up  all  the  sur¬ 
plus”  itself.  Smaller  producers,  and  even  Dono¬ 
hue,  he  pointed  out,  have  tended  to  run  at  fair¬ 
ly  full  capacity  through  surpluses.  But  should 
Abitibi  choose  to  flex  its  market  muscle,  Hay- 
Roe  conceded,  it  will  have  an  easier  time  six 
months  from  now  than  it  would  have  had  six 
years  ago,  because  the  downtime  required  to 
single-handedly  dent  a  surplus  will  amount  to  a 
much  smaller  percentage  of  the  much  larger 
company’s  capacity. 

Hay-Roe  thought  it  “instructive  to  look  at 
what’s  going  on  right  now,  when  the  market  is 
tight  and  the  prices  are  not  high,  they  are  low  by 
historic  standards.”  Just  when  “there  is  every 
reason  to  think  that  prices  ought  to  be  moving 
up,”  he  said,  “I  don’t  believe  they  moved  up  by 
$50”  this  month.  “But  in  this  kind  of  market,  if 
a  big  producer  like  Abitibi  really  has  control, 
then  moving  that  price  up  should  be  like  turn¬ 
ing  on  a  light.”  —  Jim  Rosenberg 
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Prepress 

Harris  Publishing  Systems  Corp.,  Mel¬ 
bourne,  Fla.,  sold  NewsMaker  Web  Tools  to 
The  Minnesota  Daily,  University  of  Minnesota 
at  Minneapolis,  where  they  provide  the  centu¬ 
ry-old,  31,000-circulation  student  paper  with 
editing,  page-layout,  and  remote  correspondent 
capabilities.  Harris  is  supplying  six  editing  and 
page-design  terminals,  a  Harris  Data  Center, 
and  52  NewsMaker  Correspondent,  Image 
Courier,  and  eProof  licenses  (NewsMaker’s 
first  use  at  a  university  and  the  most  Correspon¬ 
dent  licenses  for  one  customer).  Web  Tools  al¬ 
low  reporters,  editors,  and  photographers  to 
transmit  Data  Center  files  via  the  Internet  and 
standard  Web  browser.  The  thin-client  Corre¬ 
spondent  module  gives  reporters  Data  Center 
access  via  the  Internet  or  remote-access  server; 
Image  Courier  provides  similar  Data  Center 
access  for  graphic  elements;  and  eProof  allows 
editors  to  view  completed  pages  anywhere. 

Unisys  Corp.,  Blue  Bell,  Pa.,  will  install 
Unisys  Publishing  Solutions’  Hermes  editorial 
system,  DocCenter  archive,  and  WireCenter 
wire  copy  management  system  at  Danish  pub¬ 
lisher  Berlingske  for  its  Copenhagen-based 
broadsheet  Berlingske  Tidende,  tabloid  B.T., 
and  Saturday  Weekendavisen.  Selected  for 
improved  work  flow,  pagination  and  Web  pub¬ 
lishing  capabilities,  the  client-server  system 
will  use  550  workstations  and  several  Sun 
servers.  Hermes  will  rely  on  an  Oracle  8  data¬ 
base;  DocCenter  will  use  Open  Text’s  Basis 
Document  Manager. 

Earlier,  Unisys  won  contracts  for  similar 
systems:  65  workstations  at  Venezuela’s  Ulti¬ 
mas  Noticias  and  El  Mundo,  both  published  by 
La  Cadena  Capriles,  Caracas;  50  workstations 
at  Brazil’s  Jomal  do  Comercio,  Rio  de  Janeiro; 
and  50  workstations  at  Mexico  City’s  Unoma- 
suno.  The  latter  two  mn  dual  Unisys  Aquanta 
NT  servers;  all  use  MS-SQL  Server  editorial 
databases. 

CCI  Europe.  Aarhus,  Denmark,  supplied  a 
NewsDesk  editorial  system  to  Amsterdam- 
based  De  Telegraf,  the  Netherlands’  largest 
daily,  with  weekday  circulation  exceeding 
750,000.  The  251 -user  system  replaced  an  edi¬ 
torial  system  developed  by  the  newspaper  and 
the  first  pagination  system  ordered  from  CCI. 
Using  an  Oracle  SQL  database,  NewsDesk 
consists  of  the  DB  Access  system  interface, 
customized  to  reflect  work  flow,  the  Edit/MS 
Word  editor,  and  LayoutChamp  for  pagination. 


Shira  Inc..  Woburn,  Mass.,  announced  the 
promotion  of  Prepress  Technology  Vice 
President  Martin  Breslow  to  CEO,  succeeding 
Stuart  Rudolph,  who  resigned.  Breslow  earlier 
was  director  of  computer-to-plate  and  digital 
advertising  technologies  at  Applied  Graphics 
Technologies,  New  York.  The  developer  of  dig¬ 
ital  work-flow  products  also  said  it  transferred 
European  technical  support  from  its  office  in 
the  Netherlands  to  its  headquarters  in  Israel. 

Output 

ECRM  Imaging  Systems,  Tewksbury, 
Mass.,  acquired  exclusive  worldwide  rights  to 
the  products  and  service  business  of  Optronics 
International  Corp.,  Chelmsford.  Mass. 
Optronics’  43  engineering,  manufacturing,  and 
service-business  employees  are  to  move  to 
ECRM’s  nearby  offices.  Its  thermal  platemak¬ 
ing  and  proofing  and  rapid-screening  technolo¬ 
gies  join  ECRM’s  under-$  100,000,  visible- 
light  platemaking  devices  and  variety  of  film 
imagesetters  and  related  software. 

Optronics  Chairman  and  CEO  Tony  Fong 
becomes  ECRM  vice  chairman.  The  chairman 
and  CEO  of  Fong  Brothers  Printing,  Brisbane. 
Calif.,  a  longtime  Optronics  customer,  bought 
Optronics  from  Intergraph  Corp.  in  1997.  Fong 
Brothers  Group’s  Graphic  Systems  Division 
distributes  equipment  in  the  Asia-Pacific 
region.  ECRM  Co-Chairman  Bill  Givens  said 
his  company  “will  benefit  tremendously  from 
Tony’s  first-hand  knowledge  of  the  opportuni¬ 
ties  available  ...  in  the  Asia-Pacific  market.” 

Graphic  Enterprises  Inc.,  North  Canton, 
Ohio,  and  Konica  Graphic  Imaging.  Glen 
Cove,  N.Y.,  entered  a  marketing  alliance  com¬ 
bining  GEI  work-flow  software,  proofers,  and 
copy-dot  scanners  with  Konica  film  and  plate 
imagers  and  consumables,  as  well  as  the  firm’s 
service  teams.  Each  has  approximately  60  cus¬ 
tomer  service  centers  around  the  country. 

Pressroom 

Konig  &  Bauer,  Wtirzburg,  Germany,  will 
build  a  shaftless  Colora  offset  press  for  The 
Meath  Chronicle,  Navan,  Ireland,  where  it  will 
be  installed  in  two  stages  in  a  new  production 
plant  the  paper  will  begin  building  in  Novem¬ 
ber  as  part  of  a  $32-million  investment  that  will 
include  ISDN  lines  to  carry  prepress  data  to  its 
Cymbolic  Sciences  NewsJet  platesetter.  Early 
next  year,  two  four-high  towers  and  a  mono 
unit,  three  Pastostar  RC  reelstands,  and  a  fixed- 
format  KF3  2:3:3  Jaw  folder  will  go  into  the 


new  plant.  Plans  call  for  later  growth  to  four 
four-high  towers  over  four  reelsUinds,  with 
space  provided  for  a  fifth  reelstand.  Besides  the 
broadsheet  Chronicle,  the  company  publishes 
the  countywide  Provincial  Farmer  and  nation¬ 
ally  circulated  Modem  Woman,  and  contract 
prints  60  other  titles. 

MAN  Roland,  Offenbach,  Germany,  is  sup¬ 
plying  a  Colorman  offset  press  to  Bechtle  Ver- 
lag&Druck  after  the  Esslingen,  Germany,  com¬ 
pany  contracted  to  print  650,000  daily  copies  of 
Axel  Springer’s  Bild  and  380,000  weekly 
copies  of  Bild  am  Sonntag  for  regional  distribu¬ 
tion.  Bechtle  began  printing  Axel  Springer  titles 
40  years  ago  on  MAN  letterpress  and  moved  to 
Colorman  offset  in  1979.  That  capacity  was 
expanded  in  the  1980s  to  print  more  color.  (The 
printer  also  runs  MAN  sheetfed  and  web  heat- 
set  presses.)  Together,  the  two  new  Colorman 
presses  will  consist  of  four  eight-couple  towers 
in  10-cylinder  configuration  and  two  double 
folders  (2:5:5,  with  turner  bar  nests  with  three 
pairs  of  vertical  turner  bars  and  former)  over  six 
CD  13  core-driven  reelstands.  Productivity  fea¬ 
tures  include  automatic  web  feed,  automatic 
wash-up  systems  for  the  blanket  and  impression 
cylinders  and  ink  and  fountain  rollers,  and 
Auroload  roll  loading.  For  efficient  job 
changes,  inkers  will  have  changeable  quarter- 
and  half-wide  fountains  with  upper  blades  and 
be  equipped  with  a  circulating  system.  The 
presses  will  have  their  own  new  plant,  where,  in 
addition  to  a  Pecom  control  system  with  pro¬ 
duction  planning,  presetting,  and  reporting, 
MAN  is  responsible  for  the  steel  substmeture. 

Megtec  Systems,  De  Pere,  Wis.,  introduced 
Splice-.Set  heat-  and  ooze-resistant  splice  tabs 
and  tapes,  including  repulpable  and  nonrepul- 
pable  straight  and  V-cut  hold-down  tabs,  bridge 
labels,  splice-detection  tabs,  filterable  alumi¬ 
num  folder-exit-detection  tabs,  and  high-visibil- 
ity,  fast-grip,  pressure-sensitive  adhesive  tapes. 

Post-press 

Ferag,  Hinwil,  Switzerland,  is  adding  an  in¬ 
serting  dmm  and  precollecting  system  with  two 
infeed  options  to  the  TTR  conveyor  and  Multi- 
Cell  stacking  system  already  installed  at  Rey 
Sol,  Palma  de  Majorca,  to  ensure  folder-to- 
bundler  processing  of  the  25,()()0-copy  edition 
it  prints  of  El  Mundo,  Spain’s  third-largest 
daily.  The  compact,  variable-format  ETC-R 
drum  will  be  configured  to  handle  also  the 
shorter  runs  of  different-size  ad  sheets. 
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The  ^national’  media  pecking  order 


By  Alicia  Mundy 


Most  of  the  time  when  people  complain 
about  the  pack  mentality,  they  mean  the  pen¬ 
chant  the  press  has  for  following  one  story 
broken  by  one  of  the  “national”  papers, 
jumping  on  it  like  seagulls  on  a  french  fry 
and  pecking  it  to  death. 

But  the  flip  side  of  pack  coverage  is  the 
refusal  of  national  papers  to  touch  a  story 
that’s  been  broken  by  one  of  the  lesser  stars 
in  the  galaxy.  It’s  an  elitist  attititude  that 
cheats  readers.  And  in  Washington,  that  sin 
of  omission  has  policy  consequences. 

Months  ago,  the  Los  Angeles  Times'  David 
Willman  began  uncovering  problems  with  a 
diabetes  drug  called  Rezulin. 

Some  400  patients  had  developed  liver  fail¬ 
ure,  and  dozens  had  died.  Willman  soon 
learned  that  Rezulin  was  only  one  example  of 
a  major  crisis  within  the  U.S.  Food  and  Drug 
Administration  —  the  rapid  approval  of  new 
drugs,  pushed  by  a  Congress  beholden  to  the 
coffers  of  the  pharmaceutical  industry.  By 
this  February,  Willman  was  churning  out  two 
stories  a  week,  sometimes  on  the  L.A.  Times' 
front  page,  citing  frightening  internal  docu¬ 
ments  and  worried  FDA  scientists. 

It  was  inevitable  that  The  New  York  Times 
with  its  highly  publicized  science  reporters  to 
would  pick  up  the  story.  Except  that  it  didn’t. 

Instead,  the  “CBS  Evening  News” 
jumped  into  the  fray.  It’s  fairly  unusual  for 
a  network  news  program  to  get  involved  in 
investigative  reporting  these  days,  but  its 
new  executive  producer,  Jim  Murphy,  was 
troubled  by  the  rise  in  reports  about  danger¬ 
ous  drugs  such  as  Rezulin,  and  decided  he 
wanted  to  go  “deeper.”  Correspondent 
Sharyl  Attkisson  dove  in,  and  from  late 
February  to  early  April,  she  did  eight  stories 
that  ran  high  up  on  the  “Evening  News” 
(one  even  trumped  the  Pope’s  visit  to 
Jerusalem).  By  then,  some  63  people  had 
died  and  a  couple  of  congressmen  had 
begun  to  murmur.  But  the  silence  at  The 
New  York  Times  was  deafening. 

In  late  March,  under  a  barrage  of  stories 


from  both  the  L.A.  Times  and  the 
“CBS  Evening  News,”  the  drug 
was  finally  withdrawn.  By  this 
time,  several  FDA  scientists  had 
“broken  the  code,”  gone  public, 
risking  their  careers  to  write 
directly  to  Congress  that  the  top 
FDA  leaders  had  ignored  the 
problem  and  were  taking  the 
drug  maker’s  side.  One  even 
appeared  on  CBS  declaiming 
“FDA-GATE.”  Then  FDA  inves¬ 
tigators  threatened  a  72-year-old  doctor  with 


‘We  may  have  to 
follow  “The 
[Washington]  Post,” 
blit  we  don’t  like  to 
play  catch-up  with 
the  “L.A.  Times.’” 


prison  for  leaking  info  about  the  deadly  drug 
to  the  press,  bringing  even  election-weary 
politicians  to  the  fore  to  denounce  FDA  ham- 
handedness. 

But  there  were  only  two  stories  in  The  New 
York  Times  at  all,  and  they  read  like  FDA 
press  releases  —  “We  found  a  problem,  we 
fixed  it.”  No  discussion  of  the  open  rebellion 
inside  the  agency.  No  mention  of  the  outra¬ 
geous  threats,  government  acts  that  once  sent 
Seymour  Hersh  into  battle.  It  was  like  in  East 
German  newspapers  during  the  Cold  War, 
where  inconvenient  events  and  people  were 
simply  written  out  of  the  story. 

What  happened  to  The  New  York  Times 
here?  One  possible  explanation  is  its  well- 
known  tendency  to  refuse  to  follow  the  L.A. 
Times.  In  his  book,  former  White  House 


Counsel  Lanny  Davis  wrote 
about  how  the  Clinton  media- 
meisters  would  sometimes  con¬ 
firm  bad  news  first  for  the  L.A. 
Times.  If  a  negative  scoop  broke 
there.  The  New  York  Times  would 
probably  not  push  the  story  hard 
or  play  it  up. 

“We  may  have  to  follow  The 
[Washington]  Post,  but  we  don’t 
like  to  play  catch-up  with  the 
L.A.  Times''  one  New  York  Times 
reporter  who  asked  for  anonymity  confirmed. 
That  attitude  may  have  been  reinforced  this 
year,  after  the  L.A.  Times  trashed  The  New 
York  Times'  Gina  Kolata  over  a  potential  con¬ 
flict  of  interest  in  one  of  her  medical  stories. 
Perhaps  The  New  York  Times  was  reporting 
the  FDA’s  sanitized  version  of  events  to  pro¬ 
tect  its  relationship  with  FDA  officials. 

It’s  all  a  puzzle  for  L.A.  Times  Washington 
Bureau  Chief  Doyle  McManus,  who  said,  “If 
you’re  asking  me  why  The  New  York  Times  is 
avoiding  covering  a  major  crisis  that  is  life 
and  death  to  some  people,  a  national  story, 
well,  you’ll  have  to  ask  them.” 

Good  idea,  except  that  New  York  Times  edi¬ 
tors  passed  the  questions  on  to  their  PR 
depanment  —  and  Times  reporter  Denise 
Grady,  who  had  worked  on  the  paper’s  abbre¬ 
viated  coverage,  hung  up  the  phone.  Later,  a 
spokeswoman  for  the  Times  said,  “We  believe 
we’ve  covered  this  in  a  responsible  way.” 

The  lack  of  attention  by  The  New  York 
Times  has  led  to  fallout  in  the  Capitol, 
explained  a  staffer  for  House  Commerce 
Committee  Chairman  Tom  Bliley,  R-Va.  “The 
hierachy  is  like  this:  We  know  the  story’s 
been  running  in  the  L.A.  Times.  ...  But  if  it’s 
not  in  The  New  York  Times  or  The  Washington 
Post,  we  don’t  have  to  act  on  it.  In  fact,  if  it 
runs  in  those  two  papers,  it  gives  us  cover  for 
doing  something.  It’s  helped  this  time  that 
CBS  News  is  doing  some  stories.  Otherwise, 
you  might  not  have  any  reaction  from 
Congress  at  all.”  ■ 


Printed  in  USA.  Vol.  133,  No.  17.  April  24.  2(XX),  EDITOR  &  PI’BLISIIER,  THE  FOURTH  t^TATE  (ISSN;  (X)I3-094X)  is  published  51  limes  a  year.  Regular  issues  are  published  weekly  except  for  the  la.st  week  of  December  by  ASM 
Communicrnions.  a  subsidiary  of  BPI  Communications.  1515  Broadway.  New  York.  NY  l(X)36.  (212)  536-5336.  EiditoriaJ  and  business  offices  at  II  W.  19th  St..  New  York.  NY  1001 1.  Periodicals  postage  paid  at  New  York.  N.Y.,  and  additional 
mailing  offices.  Poslma,ster:  Please  send  address  changes  to:  EDITOR  &  PUBLISHER,  THE  FOURTH  ESTATE,  P.O.  Box  3(XK).  Denvillc.  NJ  07834- 3(XX).  Copyright,  20(X).  ASM  Communications  Inc.,  a  subsidiary  of  BPI  Communications 
Inc.  No  part  of  this  publication  may  be  reproduced,  stored  in  any  retrieval  system,  or  transmitted,  in  any  form  or  by  any  means,  electmnic.  mechanical,  photocopying  or  otherwise,  without  the  prior  written  permission  of  the  publisher.  Annual  sub¬ 
scription  $75  in  the  United  Slates  and  possessions  and  in  Canada.  All  other.  $135.  No  claims  for  back  Issues  honored  alter  one  year.  Subscriber  Service  1  (888)  313-5530;  Circulation,  Directories:  1  (888)  612-7095. 


54  EDITOR  &  PUBLISHER  APRIL  24,  2000 


www.editorandpubljsher.com 


I 


•f jljU  ijc 
21JDL\JSL}  'Ll. 


b  JJJJUJ'JJJlliJLIJJ  71 


VKAR  IK)()K 


YKAR  HOOK 


m:\k  b<h)k 
WlUrSW  HKRK 


I  Dailies  throughout  the 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


I.  &  Canadian^^^^H 

&  Canadian  Groups  &  Special  Dailies 

eign  Newspape^Hr 
vs,  Picture  &  Syndicated  Services 
jipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian, 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 

B  2000  EDITION  ON  PRESS  NOW! 

Call  1 -888-61 2-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40% 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  172  for  details  or  order  online  at  www.editorandpublisher.com 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


lE^i 

f  . 


^\kre  honored. 


In  journalism,  there  is  no  higher  reeognition  than  the  Pulitzer  Prize. 

This  year.  The  Washington  Post  is  proud  to  announee  that  our  eolleagues  have  won  three  Pulitzer  Prizes, 
including  the  top  prize,  the  Gold  Medal  for  Public  Service. 

Public  Service  •  The  Wa.shington  Po.st,  notably  for  the  work  of  Katherine  Boo 

f’or  “Invisible  Lives”  and  “lnvisil)le  Deaths.”  on  the  mistreatment  and  deaths  of  the  city’s  mentally  retarded  in  deplorable  group  homes. 

Criticism  •  Henry  Allen 

For  his  writing  on  photography,  including  his  reviews  of  shows  of  photographs  by  Annie  Leibovitz.  Augustus  Washington  and  Henri  Cartier-Bresson. 

Feature  Photography  •  Carol  Guzy,  Lucian  Perkin.s  and  Michael  Williamson 

For  their  vivid,  intimate  and  involving  photographs  of  the  human  cost  of  the  Kosovo  War. 


III  addition.  Post  reporters  and  editors  were  finalists  for  five  more  Pulitzer  Prizes. 

International  Reporting  •  Michael  Dobbs,  Bill  Drozdiak,  David  Fiiikel,  Peter  Finn,  .leff  Smith  and  Dan  Williams 

Feature  Reporting  •  David  Finkel 
Beat  Reporting  •  Robert  O'Harrow 
Fditorial  Writing  •  Fred  Hiatt 
Commentary  •  Colby  King 


Our  sincere  congratulations  and  thanks  to  all  for  your  exceptional  work. 


